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Commercial  for  Bonjela 
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Try  this  simple  test 

Next  time  a  customer  walks  in  with  a  mouth  ulcer  or 
sore  gums  or  a  teething  baby  recommend  Bonjela. 
And  watch. 

In  75%  of  cases  Bonjela  relieves  pain  in  the  mouth 
within  3  minutes(1). 

That's  why  we  call  it  the  three  minute  smile. 
Thafs  why  more  and  more  people  are  recommending 
Bonjela. 

Join  them.  Stock  and  display  Bonjela. 
And  have  a  few  more  smiling  customers. 
Bonjela. 
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Can  you  think  of  a  better  reason  to  stock  Feminax? 

During  the  last  year,  sales  of  Feminax  have  risen  by  33%. 

But,  encouraging  as  this  is,  we're  aiming  to  improve 
on  this  figure  this  year. 

So  we're  advertising  Feminax  in  19  women's  magazines. 

And  we've  produced  a  showcard,  i 
and  a  leaflet  called"Your  period  and  pa  in,"  feminax 
to  back  up  the  advertising.  £ 


Best  to  order  now  from  your  usual 
wholesaler  or,  direct  from  your  Nicholas 
representative. 

You  could  bring  a  lot  of  relief  to 
aiotofwomen.  ■ 

It  won't  do  your  profits  any  harm,  . 
either. 


Feminax.  Because  periods  don't  have  to  hurt. 
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Comment 

ontinuing  competence 

3  positive  steps  along  the  path  towards  continuous 
jmpetence"  testing  for  pharmacists,  recommended 
a  USA  "task  force",  should  provide  the  profession 
this  side  of  the  Atlantic  with  a  topic  that  must  be 
en  deep  consideration  (p  264). 
'he  American  view  is  in  line  with  that  put  forward 
ast  year's  British  Pharmaceutical  Conference  by  the 
9-chancellor  of  the  Open  University,  Dr  (now  Sir) 
Iter  Perry,  namely  that  a  compulsory  programme  of 
itinuing  education  is  necessary  for  today's 
ifessional  man  because  of  the  rate  at  which  the 
ntiers  of  knowledge  are  being  pushed  forward. 
Perry's  thesis  was  that  a  lower  level  of  initial 
ning  may  be  acceptable  under  such  circumstances, 
:  there  is  no  evidence  of  that  kind  of  thinking  in  the 
A  proposals. 

'hat  some  kind  of  organised  monitoring  of 
ifessional  competence  will  come  in  the  future  seems 
vitable.  The  "community  interest"  is  being  guarded 
official,  non-official  and  self-appointed  watchdogs 
an  ever  increasing  extent,  and  there  is  growing 
jctance  to  take  anyone  or  anything  on  trust. 
Value  for  money"  is  the  battle-cry,  and  many 
merly  sacrosanct  professional  privileges  are  already 
der  scrutiny.  With  professional  training  an  expensive 
nmodity,  the  public  may  have  a  good  case  for 
nanding  assurance  that  its  money  is  well  spent  and 
it  the  investment  is  not  allowed  to  depreciate, 
deally  the  professions  themselves  must  take  the 
d  in  ensuring  that  the  competence  of  their  members 
'seen"  as  well  as  "done",  and  the  American 
:iative  is  therefore  to  be  welcomed.  Perhaps  we  may 
ar  more  of  the  latest  reaction  from  pharmacists  in 


practice,  and  of  the  thinking  behind  the  proposals, 
when  Dr  W.  S.  Apple,  executive  director  of  the 
American  Pharmaceutical  Association,  addresses  a 
professional  session  of  the  British  Pharmaceutical 
Conference  in  Nottingham  on  September  3. 

No  state  take-over? 

We  hope  very  sincerely  that  the  Association  of  the 
British  Pharmaceutical  Industry  is  right  when  it 
"assumes"  that  the  Government  has  abandoned  its 
nationalisation  plans  for  pharmaceuticals.  However, 
there  is  nothing  in  the  White  Paper  (p  238)  that 
precludes  take-overs  in  the  drugs  industry — indeed,  it 
reaffirms  the  proposals  in  the  Labour  Party  manifesto 
for  the  last  election,  in  which  pharmaceuticals  were 
specifically  mentioned. 

The  Secretary  for  Industry  has  been  at  pains  to 
avoid  being  cornered  into  listing  those  firms  that 
will  be  nationalised — or  those  industries  that  will  not. 

The  only  comfort  that  can  be  taken  from  the  White 
Paper  is  that  the  Government  may  have  realised  that 
nationalisation  of  sections  of  the  industry  is  a  more 
complex  task  (and  perhaps  less  rewarding)  than  some 
had  anticipated  from  their  doctrinaire  standpoint. 
But  the  Minister  has  emphasised  that  the  proposed 
powers  of  the  National  Enterprise  Board,  and  the 
"planning  agreements",  would  allow  the  Government 
to  act  in  the  "reprieved"  industries. 

Perhaps  a  more  appropriate  comment  than  that  of  the 
ABPI  came  from  Unilever,  quoted  in  the  Financial 
Times  as  calling  the  White  Paper  "sufficiently  vague 
as  to  be  sinister". 


>ost  Scripts 


earthed  after  300  years 

animal  skull  estimated  at  being  well 
r  300  years  old,  together  with  some 

medicine  bottles  and  ink  bottles,  have 
le  to  light  during  reconstruction  of 
chemist's  shop  in  Market  Place, 
ittlesey,  near  Peterborough,  of  Hutchin- 
's  (Chemists)  Ltd.  The  building  is 
:e  than  300  years  old  and  has  over  the 
rs  been  used  as  a  bank  and  as  a 
3ol  and  possibly  as  an  inn.  The  front- 

of  the  shop  will  go  to  Norwich  for 
:ervation  and  after  the  reconstruction 

shop  will  be  completely  modernised. 

ban  on  antiseptics? 

US  Food  and  Drug  Administration 
'  introduce  regulations  banning  certain 

Eeptics  and  medical  sprays,  according 
n  article  in  General  Practitioner. 
ie  FDA  is  claiming  that  some  of  these 
pucts  kill  beneficial  bacteria  and  allow 
bful  bacteria  to  multiply,  so  that  in- 
riminate    use    of    certain  deodorant 


sprays  and  soaps  could  be  dangerous. 

Soap  makers  are  expected  to  be  given 
one  year  to  prove  their  products  are  harm- 
less. Tincture  of  iodine  may  be  limited  to 
pre-surgical  use  in  hospitals  and  one  of 
the  first  chemicals  to  be  banned  may  be 
tribromsalan  which  has  caused  photo- 
sensitivity in  some  people. 

However,  the  Toilet  Preparations  Feder- 
ation told  C&D  that  the  use  of  tribrom- 
salan in  this  country  is  virtually  non-ex- 
istant  so  the  introduction  of  such  a 
regulation  would  have  little  effect. 

Cosmetic  science  courses 

The  Society  of  Cosmetic  Chemists  of 
Great  Britain  is  holding  a  postgraduate 
course  in  cosmetic  science  at  the  Palace 
Court  Hotel,  Bournemouth,  November 
3-8.  This  international  course  is  intended 
for  graduates  who  have  recently  joined 
the  cosmetic  or  an  allied  industry.  Regis- 
stration  must  be  before  October  14.  De- 
tails from  the  Society,  56  Kingsway, 
London  WC2B  6DX. 

Registration  for  a  diploma  course  at 
the  Polytechnic  of  the  South  Bank, 
Borough  Road,  London  SE1,  is  on  Sep- 
tember 18.  The  part-time,  day  release 
course  begins  on  September  23. 


Not  so  sweet  advertising 

In  an  effort  to  save  children's  teeth, 
Holland  has  introduced  restrictions  on  the 
advertising  of  sweets. 

Sweet  advertisements  on  Dutch  tele- 
vision must  no  longer  feature  children 
under  14  on  the  film  or  the  sound  track 
and  must  not  be  aimed  deliberately  at 
children.  No  such  commercial  can  be 
screened  before  7.55  pm.  Every  advertise-' 
ment  shown  must  include  a  picture  of  a 
toothbrush  at  least  one-tenth  the  size  of 
the  screen  for  the  duration  of  the  adver- 
tising film. 

A  weight  off  our  minds 

The  Weights  and  Measures  (Amend- 
ment) Regulations  1974  (HM  Stationery 
Office,  SI  1326,  3p),  effective  August  30, 
ammend  the  Weights  and  Measures  Regu- 
lations 1963  in  that  capacity  measures 
marked  with  the  purported  value  in  im- 
perial and  metric  units  of  capacity 
measurement  can  now  be  passed  as  fit 
for  use  for  trade  if  they  are  made  in 
accordance  with  a  pattern  or  modified 
pattern  in  respect  of  which  a  certificate 
of  approval  or  an  authorisation  granted 
under  section  12  of  the  Weights  and 
Measures  Act  1963  is  in  force. 
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ABP!  takes  heart  from 
industry  White  Paper 


In  a  White  Paper  (Cmnd  5710)  published 
last  week,  the  Government  propose  a 
system  of  planning  arrangements  with 
major  firms  in  key  sectors  of  industry  and 
a  National  Enterprise  Board  "to  provide 
the  means  for  direct  public  initiatives  in 
particular  key  sections  of  industry."  The 
Board  will  take  over  the  ownership  of  the 
shares  it  now  holds  in  a  number  of  com- 
panies. It  will  also  provide  capital  for 
firms  in  exchange  for  shares.  It  would 
have  wide  powers  of  acquisition  and  might 
start  new  ventures  of  its  own. 

Among  the  sectors  of  industry  in  Which 
the  Government  expresses  interest  no  men- 
tion is  made  of  the  pharmaceutical  indus- 
try nor  of  any  specific  company.  (The 
Regeneration  of  British  Industry,  HM  Sta- 
tionery Office,  price  £014). 

ABPI  statement 

Commenting  on  the  White  Paper  propo- 
sals the  Association  of  the  British  Phar- 
maceutical Industry  said:  "We  are  glad 
to  note  that  the  pharmaceutical  industry 
is  not  now  included  in  the  list  of  indus- 
tries earmarked  for  nationalisation  or 
public  ownership.  We  assume  from  this 
that  the  proposals  in  the  last  Labour 
Party  manifesto  for  taking  sections  of  the 
pharmaceutical  industry  into  public  owner- 
ship have  now  been  abandoned.  This  is 
a  sensible  and  welcome  decision  which 
will  further  investment  in  the  discovery 
of  new  medicines." 

Lady  pharmacist  'switches 
role'  to  help  spastic  son 

The  story  of  a  pharmacist  who  refused  to 
send  her  spastic  son  away  to  an  institu- 
tion, appeared  in  last  week's  Surrey  Comet. 

Mrs  Kathleen  Gomm,  Cheam  Road, 
Ewell,  Surrey,  decided  to  look  after  her 
son  Richard  at  home  because  she  knew  he 
was  intelligent  though  severely  handi- 
capped. When  he  was  four,  Richard  went 
to  a  nursery  school  for  spastics,  which 
meant  four  journeys  across  London  every 
day  by  public  transport.  Mrs  Gomm  suf- 
fered from  travel  sickness  and  Richard 
was  becoming  increasingly  heavy  for  her 
to  lift  so  she  and  her  husband  decided  to 
"switch  roles."  He  gave  up  his  business  as 
a  building  contractor  to  stay  at  home  with 
Richard  while  she  went  to  work  as  a  phar- 
macist -  -  she  qualified  in  1952,  a  few 
months  before  her  son  was  born.  "The 
Gomms  were  viewed  with  definite  suspi- 
cion," says  the  report,  but  "both  say  they 
could  never  have  survived  without  chang- 
ing their  roles." 

About  13  years  ago  they  bought  their 
first  pharmacy  in  Ewell  and  both  worked 
full-time,  looking  after  their  son  in  the 
flat  upstairs.  Five  years  ago  they  moved 
to  another  pharmacy  in  Cheam  Road. 


Mrs  Gomm  told  C&D  they  sold  their 
business  when  Richard  was  offered  a  place 
at  York  University  to  study  philosophy 
this  autumn.  Mrs  Gomm  wants  to  be  free 
to  visit  him  whenever  necessary  without 
having  to  find  a  locum. 

Rising  output  in  cosmetics 
and  pharmaceuticals 

Output  of  the  pharmaceutical  industry 
in  the  first  quarter  of  the  year  was 
£195-92m  against  £164-63m  in  the  equiva- 
lent period  of  1973  according  to  Business 
Monitor  PQ272  (HM  Stationery  Office). 
Exports  at  £70.07m  were  up  from  £53-53m 
in  the  same  period  and  imports  at  £23-6m 
up  from  £14-99m. 

Total  turnover  of  the  cosmetic  industry 
in  Great  Britain  during  the  first  quarter  of 
this  year  was  £54.87m  against  £42.98m  in 
the  same  period  of  1973.  Hair  prepara- 
tions for  men  at  £l-83m  were  up  from 
£l-41m  and  after-shave,  £l-6m  (from 
£964,000). 

There  was  also  a  steep  rise  in  sales  of 
deodorants  and  anti-perspirants  including 
those  made  specially  for  men.  The  total 
rose  from  £319m  in  the  first  quarter  of 
1973  to  £5  01m  this  year. 

Market  trader  fined 
for  selling  medicines 

A  market  trader  was  fined  a  total  of  £15 
by  Leicester  magistrates  recently  for  un- 
lawfully selling  medical  preparations  from 
his  stall.  Francis  Machin,  of  The  Covets, 
96   Brook   Street,   Wyneswold,  admitted 

Posters  remind 
consumers  of 
legal  rights 

The  Office  of  Fair  Trading  is  distributing 
posters  reminding  consumers  of  their  legal 
rights. 

The  posters  warn  about  misleading 
packaging  and  faulty  goods,  with  mes- 
sages "Don't  be  misled  by  deceptive  pack- 
aging— it's  not  always  as  big  as  it  looks," 
"Examine  the  goods  you  buy  at  once — 
if  they  are  faulty  tell  the  supplier  quickly" 
and  "Keep  your  receipt — you  might  need 
it  if  you  have  to  return  faulty  goods."  A 
fourth  poster  says  "County  courts  are 
there  to  help  you — it's  simpler  and  cheaper 
than  you  think." 

They  have  been  issued  to  local  authority 
trading  standards  officers  who  will  distri- 
bute them  to  libraries,  Citizens'  Advice 
Bureau,  adult  education  centres,  etc. 

One  of  the  four  posters  in  the  Office  of 
Fair  Trading  series 
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three  offences  of  selling  Alka  SeltzH 
aspirin  and  Andrews  Liver  Salts  and  v.1 
fined  £5  00  for  each,  with  £10  00  prosaB 

tion  costs. 

Mr  R.  W.  Hall,  prosecuting  for  tflj 

Pharmaceutical  Society,  said  that  if  suH 
articles  were  allowed  to  deteriorate  thH 
became  dangerous.  That  was  the  reascMJ 
he  said,  they  were  not  permitted  to  be  scH 
on  markets.  Movement  from  market  BJ 
market  and  changes  in  temperature  coiHJ 
adversely  affect  the  goods. 

On  December  19,  1973,  an  inspeciB 
found  that  the  goods  were  on  sale  Hj 
Machin's  stall,  in  spite  of  the  fact  that  I 
had  previously  been  warned  both  verbaMJ 
and  in  writing. 

Food  additive  proposals  I 

Proposals  for  changes  in  regulations  ccH 
trolling  the  use  of  emulsifiers  and  stabiH 
sers  in  food  for  human  consumption  haH 
been  issued  by  the  Ministry  of  AgriciH 
ture,  Fisheries  and  Food. 

The  proposals  include  a  revised  list  I 
permitted  emulsifiers  and  permitted  stall! 
lisers;  the  introduction  of  statutory  speB 
fications  of  purity;  consequential  amenB 
ment  of  the  Arsenic  in  Food  Regulation 
1959,  the  Lead  in  Food  Regulations,  19(B 
the  Cream  Regulation,  1970,  the  CheeB 
Regulations,  1970,  and  the  Antioxidant 
Food  Regulations,  1974;  revised  labelli 
requirements  for  permitted  emulsifiers  ai 
permitted  stablisers  when  sold  as  such. 

Copies  of  the  proposals  may  be  o 
tained  from  Food  Standards  Divisic 
Branch  D,  Room  558,  Ministry  of  Ag 
culture,  Fisheries  and  Food,  Great  We 
minster  House,  Horseferry  Road,  Londi 
SW1P  2AE.  Comments  should  be  sent 
Food  Standards  Division  to  arrive  n 
later  than  October  31.  Similar  propos; 
will  be  issued  in  Scotland  and  Northe 
Ireland  under  their  respective  Food  a 
Drugs  Acts. 

□  The  Food  Additives  and  Contaminai 
Committee  has  been  asked  to  carry  o 
a  full  review  of,  and  advise  the  Gover 
ment  on,  the  Regulations  which  gove 
the  use  of  colouring  matter  in  food  f 
human  consumption. 


■I 
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Conference 
ookings 
Dp  800 

okings  for  the  British  Pharmaceutical 
nference,  which  starts  in  Nottingham 

September  1,  are  now  well  over  the 
I  mark  —  more  than  300  applications 
re  been  received  in  the  three  weeks 
ce  the  VAT  rate  was  lowered!  All 
ommodation  in  halls  of  residence  on 

University  campus  which  was  allo- 
ed  to  the  Conference  has  now  been 
en  up,  but  at  the  time  of  going  to 
ss  there  was  still  room  in  the  Con- 
ence  hotels. 

rhe  local  organising  committee  and 
ir  helpers  spent  last  Sunday  morning 
paring  900  Conference  wallets  and,  ac- 
ding  to  Mr  Don  Crossland  the  com- 
tee's  secretary,  gallons  of  midnight  oil 
being  burned  by  the  volunteers.  Forms 
still  being  sent  off  to  late  applicants 
1  a  really  high  turnout  for  a  non-capi- 
■city  Conference  is  anticipated. 

D-op  'going  strong' 
lys  Nielsen 

-operative  Union  consumers  spent 
450  million  in  Co-operative  retail  stores 
1973,  according  to  a  recent  Nielsen 
searcher.  Sales  through  stores  classed  as 
icers  are  estimated  to  account  for  about 
f  of  all  Co-op  retail  sales  and  four- 
hs  of  the  Co-op's  food  shop  sales, 
refore  "the  performance  of  Co-opera- 
;  grocers  vitally  affects  the  movement 
a  whole." 

rhe  report  says  that  in  1973  the  grocers' 
ire  of  all  grocery  trading  was  14-3  per 
it,  more  than  double  all  Co-operative 
)ps'  share  of  total  trading.  This  figure 
le  to  1 4-7  per  cent  in  the  first  quarter 
this  year,  with  an  average  of  54  per 
it  of  housewives  shopping  at  the  Co-op 
groceries  in  any  two-week  period  (43 
■  cent  in  1971).  These  "encouraging 
as"  may  be  a  result  of  a  new  nation- 
f  advertised  programme  started  in  1973, 
's  the  report. 

Sales  of  the  pharmacy  department  of 
ncastria  Co-operative  Society  increased 
23  per  cent  in  the  first  half  of  the 
Tent  year— to  a  record  £637,000. 

lour  and  taste  symposium 

international  symposium  on  odour 
1  taste  substances  is  being  sponsored 

Haarmann  &  Reimer  to  celebrate 
ir  centennial  year.  The  international 
nposium  will  be  held  October  2-4,  in  the 
i-town  of  Bad  Pyrmont,  Lower  Saxony, 
gistrations  should  be  addressed  to 
;retariat  Symposium,  Haamann  & 
imer  GmbH,  3450  Holzminden,  Post- 
11  138  Germany. 


Members  of  Nottingham  Branch  of  the  Pharmaceutical  Society  pictured  at  the 
weekend  preparing  Conference  wallets. 


Manpower  problems  in  distributive  industry  surveyed 


A  national  survey  into  manpower  prob- 
lems in  Britain's  shops,  warehouses  and 
mail  order  firms  has  shown  that  half  the 
firms  have  recruitment  problems. 

Other  points  made  by  the  study,  which 
was  underaken  by  the  Institute  of  Man- 
power Studies  for  the  Distributive  Industry 
Training  Board,  include:  there  is  an 
"extremely  small"  intake  of  trainee  man- 
agers and  "high  wastage"  amongst  new 
recruits;  of  a  third  Of  a  million  people 
recruited  into  the  industry  only  two  out 
of  five  remain  with  their  employer  for  a 
year,  many  changing  jobs  several  times; 
there  is  a  high  wastage  of  "professional 
and  technical"  staff  in  retailing;  there  is  a 
too  high  proportion  of  "older"  managers; 
and  one  quarter  of  firms  undertake  no 
training. 

The  survey,  "People  and  jobs  in  Distri- 
bution," was  commissioned  by  the  Board 
as  a  basis  for  formulating  future  training 
policies.  Carried  out  in  1971  and  1972,  it 
sketches  a  picture  of  an  industry  which 
is  still  predominantly  one  of  small  em- 
ployers, although  the  larger  companies 
employ  the  majority  of  workers.  The  trend 
towards  increased  numbers  of  part-time 
workers  in  the  industry,  in  addition  to  an 
already  existing  large  and  "casual"  work- 
force, is  emphasised,  while  the  number  of 
self-employed  people  in  distribution  is 
large  and  does  not  appear  to  be  substan- 
tially declining. 

The  report  says  that  whilst  most  of  the 
employees  in  the  industry  are  women, 
they  are  proportionately  badly  represented 
at  management  level.  On  training,  one 
quarter  of  firms  covered  by  the  Board  do 
not  appear  to  be  doing  any  training  what- 
ever and  these  firms  consist  almost  en- 
tirely of  those  with  fewer  than  ten 
employees. 

Levy-payers  are  entitled  to  a  free  copy 
of  the  report,  with  extra  copies  at  £1  each 
from  the  Distributive  Industry  Training 
Board,  MacLaren  House,  Talbot  Road, 
Stretford,  Manchester  M32  OFP. 
□  The  Distributive  Industry  Training 
Board  is  to  undertake  another  nation-wide 


series  of  consultative  meetings  with  repre- 
sentatives of  its  levy-payers. 

The  meetings  are  to  be  held  in  the 
Autumn  in  15  centres  throughout  the 
country.  The  purpose  of  the  meetings  is 
to  consult  with  traders  about  the  final 
details  of  the  five-year  plan  which  the 
Board  will  operate  when  it  comes  under 
the  umbrella  of  the  Training  Services 
Agency  in  the  Summer  of  1975. 

Order  raises  limit  on 
restricted  business  rents 

The  Counter-Inflation  (Business  Rents) 
(Transition)  Order  1974  (HM  Stationery 
Office,  SI  294),  which  comes  into  effect 
November  1,  makes  provision  to  release 
to  a  new  limit  rents  of  business  tenancies 
of  premises  which  have  been  restricted 
under  the  Counter-Inflation  (Business 
Rents)  Order  1972,  Part  II  of  the  Counter- 
Inflation  (Northern  Ireland)  Order  1972 
or  the  Counter-Inflation  (Business  Rents) 
Order  1973. 

The  rent  limit  relates  to  a  business 
tenancy  of  premises  and  is  ascertained  on 
the  basis  of  the  open  market  rent  as  at 
November  5,  1972.  Provision  is  made  for 
variation  of  the  rent  limit  to  take  into 
account  variation  in  the  terms  of  a  tenancy, 
changes  in  use  of  the  premises  and  im- 
provements that  are  carried  out  on  the 
premises. 

The  release  is  to  take  effect  in  stages 
commencing  on  lune  1,  1975.  The  first 
group  of  tenancies  to  be  released  are 
those  where  any  rent  under  a  business 
tenancy  of  any  part  of  the  premises  first 
became  not  payable  by  virtue  of  the  1972 
or  1973  orders  on  or  between  December 
I,  1972  and  March  31,  1973.  Subsequent 
groups  are  given  later  release  dates.  The 
final  date  by  which  all  premises  are  to 
be  released  is  March  1,  1976.  Similar 
provision  is  made  to  release  to  a  new  rent 
limit  rents  of  superior  tenancies  to  which 
the  1973  order  applies. 
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South  African 
VTO  scheme 
boosts  sales 

Plus  Chemists,  a  co-operative  buying  or- 
ganisation for  880  of  South  Africa's  2,000 
chemists  and  druggists,  expects  its  sales 
to  top  RIOm  (£6-3im)  in  the  year  to  August 
31,  the  general  manager,  Mr  M.  Fraser, 
announced  recently.  This  would  be  a  leap 
of  35  per  cent  over  last  year's  figure,  and 
would  support  the  claim  of  Plus  Chemists 
that  it  is  the  biggest  buying  organisation 
in  the  world  for  pharmacists.  Mr  Fraser 
said:  "We  have  placed  orders  for  delivery 
right  up  to  the  end  of  Plus  Chemists' 
financial  year,  and  can  predict  our  turn- 
over with  reasonable  accuracy.  The  higher 
sales  figure  will  be  achieved  with  only  6 
per  cent  more  Plus  outlets  than  there  were 
a  year  ago,  so  it  is  clear  that  Plus  is 
achieving  its  aim  of  helping  chemists  and 
druggists  to  improve  their  business." 

Members  pay  R25  (£14)  a  month  for  the 
right  to  describe  themselves  as  Plus  Chem- 
ists, but  are  under  no  obligation  to  buy  a 
minimum  amount  of  goods  through  Plus 
— or  for  that  matter,  any  goods  at  all.  In 
practice,  they  buy  almost  all  their  toilet- 
ries through  the  organisation,  benefiting 
from  bulk  discounts  granted  by  manufac- 
turers. Plus  Promotions  (Pty)  Ltd,  the 
company  behind  the  Plus  operation,  is 
owned  by  a  group  of  wholesalers  that 
supply  pharmacists,  led  by  South  African 
Druggists.  The  organisation  accounts  for 
about  a  third  of  the  turnover  of  its  880 
members,  and  has  gone  a  long  way  to- 
wards saving  the  independent  chemist  from 
extinction.  Its  main  function  is  to  act  as  a 
national  advertising  pool,  promoting  the 
Plus  members  and  the  goods  they  sell. 
This  year  it  will  spend  R600,000  on  adver- 
tising. "Last  year  Plus  advertised  in  more 
publications  with  greater  frequency,"  Mr 
Fraser  said.  "Our  advertising  agency 
recommended  that  we  switch  the  emphasis 
with  the  idea  of  getting  maximum  impact 
from  big  advertising  punches. 

Treble  growth  rate 

"It  seems  to  be  working.  Until  the  first 
of  these  appeared,  two  months  ago,  Plus 
sales  were  up  by  about  10  per  cent  over 
the  previous  year,  and  we  looked  likely  to 
hit  a  turnover  for  the  year  of  R8.1m. 
Orders  from  Plus  members  have  really 
taken  off  now,  and  the  last  quarter  looks 
like  being  so  good  that  it  will  more  than 
treble  our  growth  rate  for  the  whole  of 
the  year."  The  advertising  and  promo- 
tional budget  was  stepped  up  from 
R400,000  for  1973  in  order  to  achieve 
this  effect,  and  is  likely  to  be  raised 
sharply  in  the  coming  year. 

Less  than  half  the  money  from  the  cam- 
paigns comes  from  the  monthly  fee.  The 
rest  comes  from  profits  made  by  Plus  on 


the  marketing  of  a  range  of  own-brand 
products,  and  from  discounts  offered  direct 
by  manufacturers  wanting  to  negotiate  a 
special  promotion.  Beside  the  advertising 
campaign,  which  absorbs  the  bulk  of  the 
budget,  Plus  produces  each  month  440,000 
leaflets  and  posters  high-lighting  special 
offers.  One  of  the  posters  has  just  won 
an  international  award  for  creative  ideas. 
Until  the  start  of  this  year,  Plus  spent  a 
lot  of  money  on  a  team  that  toured 
around  advising  members  on  store  dis- 
plays and  modernisation  schemes.  This 
has  been  stopped,  and  the  money  switch- 
ed to  advertising,  where  it  is  found  to  be 
more  effective.  The  advertising  not  only 
brings  customers  into  the  franchise 
chemists  but  helps  to  improve  their  image 
with  housewives. 

Care  a  copy? 

□  The  UK  Care  chemist  scheme  is  some- 
thing close  to  the  Plus  scheme  in  concept, 
stated  a  columnist  in  a  recent  South 
African  Pharmaceutical  Journal.  "If  you're 
unkind  you'll  call  it  a  copy  of  Plus."  The 
article  points  out  that  in  the  UK  "chemist" 
is  a  restricted  title  not  to  be  used  in  adver- 
tising. "Though  the  (Pharmaceutical) 
Society  has  said  to  the  promoters  of  the 
scheme  'thou  shalt  not,'  the  Care  organi- 
sation has  not  heeded  the  dictum.  The 
issue  looks  like  flaring  up  into  a  big  fight 
that  could  yet  land  in  the  House  of  Lords 
whatever  a  lady  peer  may  think  of  four- 
letter  words,"  the  article  concludes. 


Ulster  News 

Care  wholesaler's  vans 
damaged  in  incidents 

Two  three-ton  vans  servicing  Care 
chemists  in  Northern  Ireland  have  been 
put  out  of  action  only  weeks  after  being 
brought  into  operation. 

Both  vans,  belonging  to  the  Belfast 
wholesaler  S.  Haydock  &  Co.,  were  badly 
damaged  ■ —  one  being  totally  destroyed. 
The  written-off  van  had  been  hi-jacked  in 
Newry  while  delivering  £400  worth  of 
goods  to  Care  chemists,  and  used  as  a 
barricade,  the  driver  having  been  forced 
to  leave  the  vehicle  at  gunpoint.  The 
second  van  was  suspected  as  being  a  ter- 
rorist bomb  plant.  It  was  slightly  damaged 
and  should  be  back  in  operation  in  a  few 
weeks,  but  delivery  of  a  replacement  for 
the  other  van  could  take  months  because 
of  special  conversions  to  Care  specifica- 
tions. 

Mr  T.  Hutchinson,  Haydock's  joint 
managing  director,  said  the  company  was 
doing  all  in  its  power  "to  make  sure  these 
unfortunate  incidents  will  not  result  in  any 
delay  in  starting  our  low-cost  distribution 
service  to  Care  retailers  scheduled  for 
September." 

Committee  vacancies 

Two  nominations  from  eastern  area  con- 
tractors outside  Belfast  are  needed  to  fill 
existing  vacancies  in  the  Northern  Ireland 
Pharmaceutical  Contractors'  Committee, 
and  half  the  Committee  are  due  to  retire 


Computer  to  counter  frai 

Australian  pharmacists  can  easily  be 
vestigated  for  suspected  NHS  prescript! 
fraud    according   to    an    article    in  1 
month's     A  ustralian     Pharmacy  Gu 
Contact. 

The  investigations  are  said  to  usua 
begin  after  complaints  from  the  pub 
or  another  pharmacy,  or  arising  from 
chemists'  remuneration  claim  which  in 
cates  an  "irregular  procedure"  may  he 
occurred.  A  "thorough  and  intensive  inv 
tigation"  follows  any  suspicion  that  th 
may  be  a  link  between  a  doctor  and 
chemist  to  defeat  provisions  of  j 
National  Health  Act. 

The  Health  Department's  computer 
said  to  show  exactly  how  many  prescr 
tions  for  any  item  have  been  claimed  I 
by  any  pharmacy  month  by  month, 
would  also  show  the  number  of  times 
item  has  been  prescribed  by  any  doct 
The  wholesalers  are  then  asked  to  prov: 
from  their  records  the  quantities  of  1 
items  supplied  to  the  pharmacy  under 
vestigation.  If  the  respective  totals  do  i 
tally  after  stock  reconciliation,  "the  ph 
macist  has  some  explaining  to  do."  It 
said  to  be  possible  to  check  any  prodi 
this  way.  Other  means  of  investigati 
used  are  said  to  include  checking  w 
customers  if  they  had  received  prescr 
tion  drugs  from  the  pharmacy  on  a  cerfc 
day,  and  also  checking  with  the  prescril 
before  questioning  the  pharmacist. 


on  September  30.  New  nominations  shot 
be  lodged  with  the  Committee's  secreta 
73  University  Street,  Belfast  BT7  1HL, 
midday,  September  2.  signed  by  ti 
chemist  contractors  in  the  area.  The  f 
lowing  retiring  members  are  eligible  i 
re-election  and  do  not  require  to  be  nor 
nated:  northern  area — W.  S.  Hall;  Belfi 
— M.  C.  Mooney,  T.  I.  O'Rourke,  J.  W. 
Skinner;  western — G.  E.  Magee;  southe 
—J.  A.  Boyle. 

UCA  elections 

The  following  are  due  to  retire  from  t 
Ulster   Chemists'    Association  Executi 
Committee  at  the  annual  meeting,  and  a 
eligible  for  re-election  and  need  not 
proposed  or  seconded :  J.  A.  Brown,  W. 
Cooper,  R.  G.  Dillon,  T.  Lee,  T.  Murpl 
T.    W.    Creswell,    D.    Corbett  and 
McMillan.  New  nominations,  signed  I 
proposer  and  seconder,  should  be  lodg 
with  the  secretary,  by  midday,  Septemb 
20.  The  date  of  the  annual  meeting  is  y 
to  be  fixed. 

Cheque  frauds 

Some  chemists  in  Northern  Ireland  ha 
recently   been  the  victims   of  a  cheqi 
fraud.  A  young  man,  dressed  like  a  v; 
helper,  asks  for  goods  and  then  "di 
covers"  he  has  no  money.  He  asks  tl 
chemist  to  cash  his  pay  cheque  which 
stamped   "Kilpatrick's   Pet  Foods."  Tl 
cheque  is  usually  for  £18  and  he  signs  tl 
back.  He  has,  at  least  once,  used  the  nan 
I.  Hill.  The  cheque  turns  out  to  be  a  fal 
and  the  Ulster  Chemists'  Association 
advising  chemists  to  be  on  the  alert  ar 
to  notify  the  police  immediately  of 
similar  attempt. 
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Our  best  selling  Ostermilk 


Ostermilk 
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now  has  a  serious  rival 


Low-solute  milks  are  now  the  growth 
sector  in  the  baby  milk  market 

Ostermilk  Complete  Formula, our  new 
low-solute  milk,  is  already  the  fastest  growing 
baby  milk-food  in  the  country. 

New  formula. 

Babies  on  this  new  milk-food  are  more 
contented,  fewer  suffer  from  severe  wind  and 
they  are  much  less  likely  to  get  nappy  rash. 

Now  in  many  hospitals. 

The  number  of  hospitals  using  the  ready- 
prepared  version  of  our  new  milk -Ostermilk 
Ready-to-Feed  milk-food  for  babies-goes  up 
every  month.  So  more  and  more  mothers  will  be 
asking  for  Ostermilk  Complete  Formula 
when  they  come  out  of  hospital. 


Big  promotion. 

The  new  Ostermilk  has  already  been 
welcomed  by  the  medical  profession.  And  it  is 
being  widely  advertised  to  mothers.  So  make 
sure  you  have  it  in  stock. 

Can  be  recommended  for  all  babies. 

Ostermilk  Complete  Formula  is  suitable 
for  all  babies  from  their  first  feed-right 
through  the  first  yean  So  you  can  recommend 
it  to  everyone  with  complete  confidence. 

Ostermilk 
Complete  Formula  for 
contented  babies. 

from  Glaxo-Farley  Foods. 
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News  in  brief 


□  Exports  by  the  German  photographic 
industry  in  1973  at  Dm  1,728  were  almost 
18  per  cent  above  the  previous  year. 

□  A  total  of  10  pharmacies  were  lost  to 
the  Pharmaceutical  Society's  register 
during  July  when  30  pharmacies  closed 
down  and  20  opened  for  the  first  time. 

□  The  index  of  retail  prices  for  July  was 
109-7  (January,  1974=100),  an  increase  of 
0-9  per  cent  on  June  and  of  171  per  cent 
on  July,  1973,  triggering  a  further  £0.40 
rise  for  hospital  pharmacists. 

□  Tesco  are  hoping  to  build  a  130,000 
sq  ft  superstore  at  Heston,  Hounslow, 
Middlesex.  The  plans  are  subject  to  appro- 
val by  the  London  Borough  of  Hounslow. 

□  "Centchroman",  a  non-steroidal  "morn- 
ing-after" oral  contraceptive,  developed 
at  the  Central  Drug  Research  Institute, 
Lucknow,  is  now  on  clinical  trial  by  the 
Indian  Family  Planning  Department. 

□  The  Scottish  Home  and  Health  Depart- 
ment has  written  to  remind  doctors  of  the 
need  for  prompt  notification  and  annual 
re-notification  of  drug  addicts  to  the 
Home  Office. 

□  The  Dutch  pharmaceutical  industry, 
whose  profit  margins  are  strictly  con- 
trolled by  the  government,  has  protested 
to  the  minister  of  economic  affairs,  that 
retail  pharmacists  have  raised  their  prices 
on  proprietary  medicines  to  the  maximum 
profit  allowed,  which  could  mean  a  5 
per  cent  increase  to  customers. 

□  Doctors  "have  a  responsibility  to  keep 
to  an  absolute  minimum  the  number  of 
tablets  prescribed  at  one  time"  says  a 
leading  article  in  last  week's  British  Medi- 
cal Journal.  The  author  was  commenting 
favourably  on  the  Medicines  Commission's 
recommendations  for  unit  packaging 
(C&D,  August  10,  p  176). 

□  The  British  Plastics  Federation  has 
offered  to  join  discussions  with  the  De- 
partment of  Health,  the  Pharmaceutical 
Society  and  the  Proprietary  Association 
of  Great  Britain  to  help  in  determining 
ways  in  which  the  plastics  industry  could 
contribute  towards  the  implementation  of 
the  Medicines  Commission's  recommenda- 
tions on  safety  containers. 

Q  Dobutamine,  an  inotropic  catechola- 
mine, has  potential  value  in  cardiovascular 
failure  associated  with  low  cardiac  output 
after  myocardial  infarction  or  open  heart 
surgery,  according  to  a  report  in  last 
week's  Lancet.  Unlike  isoprenaline,  which 
is  the  drug  now  most  commonly  used  in 
such  circumstances,  dobutamine  caused  no 
significant  increase  in  heart  rate. 

□  The  London,  Home  and  Southern 
Counties  Federation  of  Commercial  Tra- 
vellers have  organised  a  charity  cricket 
match  and  fete  to  be  held  on  September  1 
at  the  Co-operative  Sports  Ground,  Elmers 
End,  opening  at  11  am.  The  Black  and 
White  Minstrels  will  be  playing  a  "Show- 
biz" eleven,  and  the  match  starts  at  2  pm. 
The  Television  Toppers  have  agreed  to 
put  on  a  soft  ball  game. 
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Topical  reflections 

BY  XRAYSER 


Views 

The  correspondence  columns  of  the  Press  have  a  habit  of  reflecting  current 
thought,  so  far,  at  least,  as  subject-matter  is  concerned.  It  is  increasingly 
evident  that  there  is  considerable  dissatisfaction  with  the  terms  of  service 
in  regard  to  the  supply  of  medicines  under  the  National  Health  Service. 
Last  week's  issue  carried  two  letters  indicating  frustration  and  despair. 
One,  in  particular,  made  comparisons  between  the  return  for  emergency 
pharmaceutical  services  and  those  of  the  garage  mechanic,  and  similar 
cases  have  been  cited  concerning  the  electrician,  the  radio  engineer  and, 
not  least,  the  plumber. 

I  was  recently  shown  a  startlingly  honest  document  in  the  form  of  an 
account  from  a  registered  plumber  which  read  :  "Exam,  causes  of  water 
rising  up  in  W.C.  Exam,  and  search  for  drain  traps,  but  unable  to  locate. 
Report  To  time  of  man,  1  hour  £1 .86."  And  to  add  insult  to  injury  in  a 
non-productive  effort,  a  value  added  tax  of  18p. 

I  have  been  trying  for  some  little  time  to  procure  a  supply  of  compound 
tincture  of  benzoin  but,  like  the  plumber,  I  have  been  "unable  to  locate." 
But  since  there  is  no-one  on  to  whom  I  can  off-load  the  time  of  one  man, 
the  Government  will  have  to  do  without  value  added  tax.  Twenty  years 
ago  the  matter  would  have  been  simple.  I  had  a  stock  of  aloes  and  benzoin 
gum.  I  had  tolu  and  the  storax  of  the  ancients,  and  alcohol  was  available. 
But  today  the  people  who  have  no  friars'  balsam  have  none  of  the 
ingredients,  so  I  am  still  unable  to  locate. 

The  reply  of  Mr  G.  T.  M.  David,  chairman  of  the  Chemist  Contractors' 
Committee,  to  the  writer  of  another  letter  of  complaint,  enumerates  the 
problems  and  reiterates  the  endeavours  being  made  to  secure  improvements, 
but  they  do  not  carry  much  conviction.  Besides,  those  who  should  be 
lending  every  possible  support  to  their  organisation  seem  to  have  become 
bogged  down  by  various  schemes  to  outwit  the  commercial  supermarkets. 
The  only  satisfaction  Mr  G.  W.  Trevor  has  from  Mr  David  is  that  his  concern 
is  shared  by  the  Committee. 

Good  taste 

Mr  J.  B.  Kerr,  of  6  Market  Place,  Faversham,  is  to  be  congratulated  on  his 
discernment  and  good  taste.  The  illustrations  of  the  pharmacy  show  both 
a  very  attractive  exterior  and  interior,  and  I  am  not  at  all  surprised  to  learn 
that  visitors  are  pausing  in  admiration.  I  was  particularly  interested  in  the 
gilded  pestle  and  mortar  sign  above  the  door,  for  few  such  are  to  be  seen 
today.  The  sign  was  characteristic  in  Scotland  for  many  years,  and  was 
noticed  by  H.  V.  Morton  as  something  out  of  the  usual  when  he  crossed 
the  border  into  Jedburgh. 

One  has  little  difficulty  in  visualising  an  earlier  occupant  of  the 
Faversham  pharmacy,  resplendent  in  frock-coat  and  starched  collar  and 
shirt,  deftly  applying  sealing  wax  to  the  white  paper  in  which  he  has 
wrapped  "The  Mixture" — a  bottle  still  slightly  warm  to  the  touch,  for  the 
infusion  is  not  yet  so  cold  as  the  pharmacy  itself.  And  there  is  a  pleasant 
aroma  of  orange  and  lemon,  for  the  peel,  along  with  the  gentian  root,  still 
retains  some  of  its  fragrance. 

Time  to  wait 

No  impatient  customer  sits  on  the  wicker-bottomed  chair  to  tell  the 
druggist  it  won't  take  long  for  it  is  only  tablets.  In  his  place,  old  John  holds 
out  a  message  basket  to  convey  the  medicine  to  its  owner,  who  will  take 
it  from  John's  basket  herself — untouched  by  hand,  as  we  say  today — and 
John  will  return  to  the  pharmacy  to  await  the  silvering  of  a  batch  of  pills 
of  an  artistic  perfection  which  may  have  been  equalled  but  never  surpassed. 


Barclay  have 

a  straightforward, 
contract  manufacturing 

philosophy 


When  you  put  products  out  to 
contract  manufacture-  branded  or 
not- you  relinquish,  to  some  extent 
the  responsibility  for  your  own 
reputation. 

This  is  why  we  believe  that  your 
choice  of  company  must  be  dictated 
not  only  by  its  facilities,  but  by  its 
whole  attitude  its  philosophy  if  you 
like,  towards  contract  manufacture. 

Barclay  specialise  in  this  area: 
packed  or  branded  pharmaceuticals, 
galenicals,  dispensing  tablets  and 
toiletries....  ranging  from  simple 
antacid  preparations  to  complex 
antibiotics. 

We  also  manufacture  a  range  of 
Own  Brand  medicines  and  toiletries. 

Add  to  that  the  fact  that  the 
company  has  been  in  operation  for 
over  100  years  and  youH  realise  that 
we  have  a  wealth  of  experience 
which  we're  well  used  to  putting  to 
work  on  behalf  of  many  major 
pharmaceutical  companies. 


On  time. 

In  the  past  few  years,  most 
of  our  production  units  have  been 
completely  re-built 

We've  also  made  a  heavy  invest- 
ment in  buildings  and  new  plant 

The  result  is  that  we  now  have 
the  capacity  which  enables  us  to  meet 
large  orders- and  more  important 
to  meet  them  on  time. 


We  have  capacity  for  30  million 
tablets  per  week,  for  liquids  in 
batches  of  up  to  4000 litres,  creams 
up  to  3,500  Kg,  and  packaging  lines 
which  can  handle  up  to  80  units  per 
minute. 

On  spec. 

We  believe  that  no  company 
takes  quality  control  more  seriously 
than  we  do.  (The  extensive  range  of 
manufacturingactivity  at  our  Rawdon 
premises  makes  a  first-class  quality 
control  function  essential). 

Thus  we  have  a  highly  refined 


system  of  documentation  which  is 
backed  up  by  an  intensive  personnel 
training  programme  as  well  as 
stringent  laboratory  and  in-process 
control  functions. 

Thoroughness  breeds  accuracy. 

On  quote. 

Since  our  production  capabilities 
now  match,  or  exceed,  those  of  many 
of  our  competitors- we  can  almost 
always  match  or  better,  them  on  cost . 

This  is  especially  true  in  tablet 
manufacturing. 

Naturally,  like  every  other 
pharmaceutical  company,  we  are  at 
the  mercy  of  market  fluctuations. 

But  our  competitiveness  acts  as  a 
useful  buffer  against  these  variations. 

Talk  to  Bert  Youngman,  he  talks 
your  language  He's  been  in  the 
industry-on  the  selling  side  and  on 
the  manufacturing  side  for  close  on 
twenty  years.  He's  familiar  with  your 
problems-so  you  won't  have  to  waste 
alot  of  timeexplainingthem. 

And  he  won't  waste  any  time  in 
suggesting  solutions. 
Why  not  ring  him  now? 
At  Rawdon  (09737)  2143 

harelat 


Barclay  Pharmaceuticals 


Quality.  Service.  Experience.Reliability. 

Rawdon,  Leeds,  LS19  7YA.  Telex  557292. 
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Cosmetics 

today  &  tomorrow 

by  N.  J.  Van  Abbe,  FPS,  chief  research  manager  (biological 
Department,  Leatherhead,  Surrey 


research)   Beecham  Products  Research 


The  state  of  business  in  cosmetics,  toilet- 
ries and  perfumery  is  fairly  buoyant 
despite  raw  material  and  packaging  supply 
difficulties  accompanied  by  escalating 
costs.  To  many  people  in  many  countries, 
these  products  are  essential  to  modern 
life;  they  may  even  take  priority  over 
items  for  which  the  word  "  essential" 
might  ideally  be  reserved. 

Decorative  make-up  (to  which  the  word 
"  cosmetics  "  is  sometimes  rather  narrowly 
restricted),  aids  to  personal  hygiene  classed 
as  "  toiletries  "  and  specialised  perfumery 
goods  are  separate  interests  of  some  manu- 
facturers; others  produce  items  in  two  or 
more  categories  and  on  an  international 
scale.  The  well-known  brands  often  come 
from  large  manufacturing  houses  with 
advanced  research,  control  and  processing 
facilities  whereas  some  highly  respected 
preparations  are  not  produced  on  a  mas- 
sive scale  and  come  from  remarkably 
small  firms.  Thus  the  industry  covers  an 
enormously  wide  range  of  technical  ex- 
pertise, a  situation  which  has  certain  para- 
llels in  the  pharmaceutical  industry. 

Winds  of  change  are  evident  in  the  field 
of  cosmetics  (using  the  word  in  the  wider 
sense)  and  effects  within  the  industry  are 
bound  to  be  felt  differently  according  to 
the  scale  of  operations.  What  is  changing 
and  why  should  this  be  so? 

In  brief,  the  status  quo  for  cosmetics  is 
threatened  mainly  as  a  direct  consequence 
of  the  age  of  the  consumer.  Maybe  the 
ordinary  purchaser  is  perfectly  happy 
with  the  cosmetics  available  today,  but 


the  consumers'  spokesmen  are  not  satis- 
fied. This  applies  both  to  legislators  seek- 
ing to  advance  the  cause  of  consumer 
protection  generally  (not  just  in  relation 
to  cosmetics)  and  the  "  consumerists," 
militant  leaders  of  organisations  with 
varying  levels  of  consumer  support  but 
often  exercising  a  powerful  voice. 

The  role  of  competition  in  expanding 
consumer  choice  is  seldom  if  ever  recog- 
nised by  consumerist  writers  and  speakers. 
Competition  is  intensified  by  the  character 
of  the  present-day  advertising  media,  espe- 
cially television  which  is  exceedingly 
costly.  To  meet  this  cost,  each  firm  needs 
to  introduce  product  improvements  in 
order  to  capture  a  larger  market  share. 
Although  few  major  changes  were  previ- 
ously introduced  into  cosmetics  formula- 
tions for  many  decades,  this  is  no  longer 
the  position.  Safety  and  suitability  or  effi- 
cacy, once  regarded  as  established  by  long 
experience,  now  require  investigation  and 
verification  as  they  can  no  longer  rely  on 
a  historical  background. 

The  record  of  safety-in-use  for  cos- 
metics is  outstandingly  good  considering 
that  almost  everyone  in  the  more  ad- 
vanced countries  has  some  degree  of 
exposure  to  such  products  for  a  large  pro- 
portion of  the  total  lifespan.  We  may 
expect  that  suppliers  of  newer  raw  mate- 
rials and  cosmetics  manufacturers  using 
these  ingredients  take  steps  to  see  that 
their  reputations  remain  unblemished. 

However,  those  who  proclaim  an  inte- 
rest in  consumer  protection  are  unwilling 


to  take  this  for  granted.  They  tend  to 
favour  greater  legislative  control  over  the 
safety  aspects  and  formal  submission  of 
evidence  of  product  performance. 

Considering  the  product  performance 
aspect  first,  emergence  of  commercial  tele- 
vision was  accompanied  by  one  of  the 
earliest  official  demands  for  "  proof  of 
claims  "  with  respect  to  cosmetic  adverti- 
sing. Because  television  has  such  a  power- 
ful impact  on  the  viewer  in  its  persuasion, 
the  need  for  scrutiny  of  product  claims  is 
self-evident  but  it  could  well  have  the 
effect  of  encouraging  the  inclusion  of  more 
effective  ingredients.  More  effective  ingre- 
dients, in  practice,  will  often  mean  sub- 
stances with  more  pronounced  physiologi- 
cal activity.  In  this  sense,  that  aspect  of 
consumer  protection  which  promotes  the 
demand  for  improved  product  perform- 
ance itself  reinforces  the  need  for  a  more 
watchful  eye  on  safety.  Perhaps  this  is 
only  hypothetical  but  there  are  certainly 
grounds  for  believing  that  consumer  pro- 
tection may  sometimes  be  at  cross- 
purposes  between  its  various  facets. 

At  one  time,  not  long  ago,  cosmetic 
users  cheerfully  enjoyed  a  good  deal  of 
make-believe  or  wishful  thinking.  Pur- 
chasers did  not  really  expect  to  look  like 
glamorous  filmstars  on  the  strength  of 
using  a  particular  brand  of  make-up,  but 
they  seemed  quite  happy  to  accept  the 
temptingly  implied  suggestion.  Whether  or 
not  the  ordinary  woman  still  feels  the 
same  way,  her  spokesmen  are  not  content; 
product  claims  require  substantiation  ac- 
cording to  present  scientific  criteria.  The 
resulting  trend  may  make  the  legislators 
and  the  militant  consumerists  happy  but  it 
has  yet  to  be  seen  whether  the  average 
cosmetic  user  will  appreciate  their  efforts 
on  her  behalf. 

In  practice,  influence  of  the  pressures 
mentioned  above  may  be  seen  in  the  Code 
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of  Advertising  Practice  recently  published 
in  Britain.  Most  of  the  sanctions  incor- 
porated into  the  new  Code  deal  with  other 
fields  (such  as  proprietary  medicines)  but 
the  approach  to  claims  for  hair-care  pre- 
parations and  some  other  products  is 
undoubtedly  aimed  at  more  stringent  con- 
trol over  cosmetics  advertising.  In  the 
United  States,  changes  affecting  cosmetics 
appear  to  be  gathering  momentum  with 
great  vigour  and  ingredient  labelling  is 
on  the  agenda.  There  are  prolonged  argu- 
ments over  the  selection  of  colouring 
agents  for  cosmetics  in  the  US  and  there 
is  soon  to  be  a  system  of  reporting  adverse 
effects  of  cosmetics  to  the  Food  and  Drug 
Administration  resembling  the  system  for 
drugs  in  Britain  under  the  National  Health 
Service.  Several  Bills  have  been  promoted 
in  the  US  to  ensure  extensive  safety  test- 
ing of  cosmetics  and  the  Federal  Trade 
Commission  has  been  challenging  the 
claims  made,  for  example,  on  behalf  of 
deodorants  and  antiperspirants.  The 
system  of  FDA  OTC  drug  review  panels 
also  has  profound  implications  for  the 
cosmetic  industry,  in  the  choice  of  anti- 
septic ingredients,  for  example. 

Trends  in  Europe 

In  Europe,  several  related  tendencies 
are  discernible.  The  Netherlands  has  a 
relatively  new  Cosmetics  Act  and  national 
legislation  is  going  ahead  in  West  Ger- 
many, France  and  Italy.  Of  particular  in- 
terest to  United  Kingdom  manufacturers 
is  the  activity  towards  adoption  of  a  cos- 
metics directive  in  the  European  Commu- 
nity. Work  to  this  end  has  been  in  hand 
for  a  decade,  although  finalisation  has  still 
some  way  to  go.  The  directive,  according 
to  the  present  draft,  is  intended  to  har- 
monise national  requirements  for  control- 
ling cosmetics  and  is  based  largely  upon 
a  long  negative  list  of  substances  not  per- 
mitted in  cosmetics.  This  is  supplemented 
by  a  positive  list  of  substances  allowed 
only  in  specific  applications  or  in  limited 
proportions.  There  is  also  a  positive  list  of 
colouring  agents  that  may  be  used  in  pro- 
ducts in  contact  with  mucous  membranes. 

Long  experience  gained  under  the  poi- 
sons regulations  in  Britain  has  effectively 
applied  negative  listing  here  to  exclude 
undesirable  substances  from  cosmetics  and 
comparatively  few  changes  are  expected 
if  or  when  the  directive  comes  into  force. 

A  longer-term  perspective  is  that  the 
Council  of  Europe  aims  at  the  elaboration 
of  comprehensive  positive  lists  (ie  of  per- 
mitted cosmetic  ingredients);  the  breadth 
of  this  aim  may  be  appreciated  from  the 
fact  that  existing  raw  materials  for  cos- 
metics apparently  exceed  ten  thousand 
substances.  Although  the  industry  sees 
serious  drawbacks  to  such  proposals,  it 
may  eventually  reap  some  benefits  through 
international  agreement  on  what  is  or  is 
not  permissible. 

The  traditional  British  approach  has 
been  to  minimise  detailed  legal  provisions, 
relying  largely  on  common  law  to  safe- 
guard the  interests  of  the  public.  A  de- 
parture is  seen  in  the  Trades  Descriptions 
Act  and  in  certain  other  recent  legislation, 
where  it  is  not  so  much  the  ingredients 
that  are  liable  to  fall  outside  the  law  but 
the  statements  made  about  them  in  pack 
copy  and  advertising. 

Under  the  impact  of  legislation,  con- 
sume protection  in  various  forms  and  its 


own  competitive  drive  to  technical  inno- 
vation, the  cosmetic  industry  is  undoub- 
tedly changing  already.  Law  or  no  law, 
safety  evaluation  to  modern  standards  is 
now  an  integral  feature  of  product  re- 
search and  development  in  the  cosmetic 
industry.  It  trails  behind  the  pharmaceuti- 
cal industry,  perhaps,  but  the  need  for 
special  attention  to  potential  hazards 
affecting  the  skin,  eyes  and  mucous  mem- 
branes is  calling  for  a  distinctive,  rather 
specialised  approach.  On  the  other  hand, 
absorption  of  substances  through  the  skin 
is  a  possibility  not  to  be  ignored  and  so 
the  safety  evaluation  of  cosmetics  has  to 
cover  a  broad  front. 

Research  associations  in  which  manu- 
facturers collaborate,  with  Government 
support,  in  research  of  mutual  interest 
are  a  uniquely  British  venture.  The  British 
Industrial  Biological  Research  Association 
(BIBRA)  has  a  special  panel  and  work- 
ing party  concentrating  on  cosmetic  safe- 
ty and  appropriate  studies  are  in  progress. 

Research  directed  towards  "better"  cos- 
metics, demonstrably  effective  for  their 
declared  purposes,  differs  considerably 
from  research  on  new  drugs.  Advances  in 
pharmaceuticals  stem  largely  from  the 
synthesis  of  novel  organic  compounds  and 
extensive  screening  of  pharmacodynamic 
properties.  This  procedure  rarely  applies 


The  Society  of  Cosmetic 
Chemists  of  Great  Britain  will 
be  the  host  society  to  the 
International  Federation  of 
Societies  of  Cosmetic  Chem- 
ists whose  8th  International 
Congress  is  in  London,  August 
26-30.  The  theme  is  "Cos- 
metics —  quality  and  safety" 
and  the  scientific  sessions 
will  take  place  on  August  27, 
28,  29  at  the  Grosvenor  House 
Hotel,  Park  Lane. 

Full  details  are  available 
from  Mrs  P.  Salzedo,  Society 
of  Cosmetic  Chemists,  56 
Kingsway,  London  WC2B  6DX. 


to  cosmetics,  where  potent  pharmacody- 
namic activity  has  to  be  avoided  because 
of  the  extremely  widespread  wholly  un- 
supervised manner  of  use.  So  cosmetic 
research  is  much  more  "orientated",  spe- 
cially aimed  at  achieving  better  hair  man- 
agement after  shampooing  or,  for  exam- 
ple, improved  care  for  dry  or  greasy  skin. 
Often,  the  availability  of  new  raw  materi- 
als arising  from  developments  in  the  phar- 
maceutical and  other  industries  (eg  laun- 
dering) starts  new  trends  in  cosmetics. 

One  side-effect  of  the  demand  for  proven 
efficacy  is  that  it  may  prompt  manufac- 
turers to  move  towards  a  more  therapeu- 
tic type  of  product;  already  there  are 
borderline  areas  not  easily  defined  as  phar- 
maceutical or  cosmetic,  but  this  could 
easily  become  more  complex  still.  The 
extent  to  which  purchasers  will  demand 
and  be  prepared  to  pay  for  cosmetic  pro- 
ducts with  such  functional  rather  than 
decorative  or  supporting  properties  is  not 
yet  clear. 

Cosmetics  have  come  to  be  regarded 
as  fashion  articles,  allied  to  some  extent 
to  fashion  trends  in  clothing  and  hair 
styles.  With  modern  marketing,  this  has 
tended  to  mean  that  brands  were  intro- 
duced or  modified  rapidly.  In  toiletries 


and  perfumery,  there  are  products  still 
high  up  in  the  league  table  of  brand 
shares  which  have  retained  such  a  status 
with  a  minimum  of  formulation  changes 
for  half  a  century.  Increasingly,  in  recent 
years,  the  opposite  trend  has  been  de- 
veloping; new  lines  are  introduced  fre- 
quently and  modified  products  ("new 
and  improved")  re-launched  regularly. 

Braking  effect 

One  of  the  few  forecasts  confidently  put 
forward  is  that  the  fashion  aspects  of  cos- 
metics will  have  to  change  in  some  ways 
at  least.  Increasing  demands  for  extensive 
safety  evaluation  and  the  technological  in- 
novations of  a  magnitude  to  support 
compelling  efficacy  claims,  inevitably 
lengthen  the  time-scale  for  product  de- 
velopment. This  braking  effect  arises 
through  the  enormously  expensive  nature 
of  modern  scientific  research,  which  can- 
not be  justified  for  relatively  minor 
changes  in  products  aimed  at  a  narrow 
market;  it  is  also  inevitable  simply  be- 
cause research  necessarily  takes  time  and, 
at  its  inception,  can  never  guarantee  a 
favourable  outcome.  Currently  it  seems 
that  a  completely  new  drug  remains  in  the 
research  and  development  state  for  eight 
to  ten  years;  with  the  intense  scrutiny  now 
required  in  the  United  States,  new  drug 
introduction  has  slowed  significantly 
there.  Hopefully  the  outlook  for  new 
cosmetics  will  not  be  thwarted  by  such 
extreme  demands.  Product  launching,  how- 
ever, also  takes  time  and  heavy  invest- 
ment; advertising  space,  for  example,  has 
to  be  booked  well  in  advance  and  it  would 
be  rash  indeed  to  commit  large  appropri- 
ations before  product  research  had  at- 
tained its  goals. 

The  cosmetics  world  is  undoubtedly 
changing,  even  if  the  changes  are  only  just 
beginning  to  have  recogniseable  effects. 
Their  influence  on  the  industry  as  a  whole 
is  certainly  reflected  in  the  work  of  the 
Toilet  Preparations  Federation  Limited, 
which  speaks  for  a  high  proportion  of 
United  Kingdom  manufacturers  and 
actively  participates  in,  for  example,  dis- 
cussions with  Government  officials  on  the 
legislative  front.  Scientists  in  the  industry 
obviously  face  problems  too,  in  connection 
with  the  growing  demand  for  technological 
strengthening  of  the  industry.  These  scien- 
tists are  organized  in  many  countries  in  a 
national  Society  of  Cosmetic  Chemists, 
joined  together  in  the  International  Feder- 
ation which  is  holding  its  1974  congress 
next  week  in  London.  The  congress,  with 
its  theme  "Safety  and  quality",  is  expected 
to  demonstrate  the  awareness  of  scientists 
in  the  cosmetic  industry  of  their  role  in 
the  changing  world. 

A  different  face 

If  this  abbreviated  survey  has  betrayed 
a  certain  plaintive  nostalgia,  it  will 
be  well  to  recollect  that  such  toxic  con- 
stituents as  arsenic,  pilocarpine,  belladonna 
and  cantharidin  no  longer  have  a  major 
part  to  play  in  cosmetic  formulation. 
Mostly  they  have  long  since  departed  in 
the  face  of  modern  science  and  with  the 
publication  of  various  enactments.  To- 
morrow's woman,  enjoying  the  benefits  of 
modern  research  aided  by  chromato- 
graphy, spectrometry,  electron  micro- 
scopy, isotopes  and  the  rest,  will  un- 
doubtedly wear  a  different  face. 
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Babycare 

Nursery  sterilising  unit 

A  four-bottle  size  sterilising  unit  and  food 
preparation  set  (£1-85)  has  been  introduced 
by  Embee  Products.  The  steriliser  box 
contains  a  mixing  spoon,  four  measuring 
spoons,  a  medicine  measure  and  a  2  pint 
polypropylene  measuring  jug  which  can 
be  boiled  and  sterilised  (Mendle  Brothers 
Ltd,  Pontygwaith,  Ferndale,  Rhondda, 
Glam). 

Sundries 

Wall  thermometer  case  change 

In  order  to  combat  rising  costs,  Solport 
Brothers  have  revised  the  specification  for 
their  room  thermometer.  The  casing  is 
now  in  white  plastic  instead  of  polished 
wood,  (£1-12)  inclusive  of  individual  car- 
ton. The  new  pack  has  been  given  ref- 
erence no.  1456  (Solport-Brothers  Ltd, 
Portia  House,  Goring  Street,  Goring  by 
Sea,  Worthing,  Sussex). 

New  dual-purpose  lantern 

A  dual-purpose  battery-powered  lantern 
especially  suitable  for  motoring,  camping 
and  similar  purposes  is  the  latest  from 
Vidor.  The  Vidor  Motorway  lantern 
(£2  62+)  has  a  lightweight,  robust  moulded 
case  with  a  4in  diameter  clear  lens  and 
reflector  unit.  A  three-position  switch 
gives  either  a  powerful,  concentrated 
clear  beam,  or  energises  a  transistorised 
flasher  unit.  Using  the  clip-on  plastic  lens 
provided,  the  lantern  produces  a  brilliant 
amber  flashing  light  for  hazard  warning. 
The  amber  lens  clips  on  to  the  back  of 
the  case  when  not  in  use.  The  carrying 
handle  unfolds  to  form  a  rigid  stand  on 
which  the  lantern  can  be  angled  to  throw 
a  beam  in  any  direction,  leaving  the  hands 
free.  Operating  from  four  standard  SP2 
mono-cell  batteries,  the  Vidor  Motorway 
lantern  is  equipped  with  a  semi-sealed 
beam  and  pre-focus  bulb  unit.  Full  in- 
structions are  permanently  moulded  on 
the  cover-plate  illustrating  replacement 
procedures  and  showing  the  battery 
polarities.  The  new  lanterns  are  packed 
in  individual  cartons  which  can  be  rapidly 
converted  into  counter  display  units 
(Crompton  Parkinson  Ltd.  50  Marefair, 
Northampton,  NN1  1NY). 

Photographic 

Tripods 

Two  new  tripods  are  being  introduced 
by    Apparatus    &    Instrument    Co  Ltd. 

The  Slik  Goodman  Ace  4  section,  with 
free  turn  head,  (£16)  is  fitted  with  a  re- 
movable stud  which  is  first  attached  to 
the  camera.  The  camera  can  then  be  fitted 
to  the  head  and  quickly  locked  with  a 


special  lever.  The  camera  can  be  turned  to 
any  angle  on  the  pan  and  tilt  head 
locked  by  the  lever.  The  tripod,  which 
has  a  load  capacity  of  5Kg,  weighs  1.38 
Kg,  and  measures  44.5cm  folded,  126cm 
extended,  with  a  working  elevation  range 
of  27cm. 

The  Slik  SL60  Master  Professional  3 
section  (£60))  has  a  special  two-way  pan 
and  tilt  head,  having  two  separate  con- 
trol handles  and  is  finished  in  black  ano- 
dised  metal.  There  is  a  scale  located  on 
the  second  section  of  the  leg  marked  in 
10cm  intervals,  to  allow  quick  adjust- 
ment of  height.  The  large  handle  grips 
allow  smooth  operation  of  the  pan  and 
tilt  system,  and  it  has  a  fold-away  ele- 
vation handle.  With  a  load  capacity  of 
lOKg,  the  tripod  weighs  4Kg  and  mea- 
sures 74cm  folded,  190cm  extended,  with 
a  working  elevation  range  of  35.5cm  (Ap- 
paratus &  Instrument  Co  Ltd,  Aico  House, 
Alexandra  Road,  Hounslow  TW3  1JT). 

Household 

Northern  launch  for  Brobat  Bloo 

A  new  lavatory  cleaner  from  Brobat  Kay- 
ford  Ltd,  Brobat  Bloo,  was  launched  this 
week  in  the  North  of  England  following 
a  successful  test  launch  in  the  Midlands 
last  October.  The  product  is  a  "cistern 
block"  wrapped  in  a  soluble  film  compri- 
sing of  a  number  of  detergents,  a  germi- 
cide, blue  colourant,  conifer  air  freshening 
and  a  water  softener.  The  block  is 
dropped  into  the  cistern  and  washes  the 
bowl  with  blue  foaming  water  with  every 
flush.  It  is  expected  to  last  about  four 
weeks.  Although  there  is  no  recommended 
selling  price  the  average  price  for  the 
product  will  be  £0-20. 

To  launch  the  product  a  television  cam- 
paign in  the  Lancashire  area  is  planned 
for  October.  The  campaign  uses  a  30- 
second  commercial  featuring  "Mr  Bloo" 
with  a  voice-over  by  Kenneth  Williams, 
and  will  break  October  14  and  last  for  six 


wmmm.  r-too 


weeks.  At  the  same  time  the  current  cam- 
paign for  the  product  in  the  Midlands  will 
be  maintained  (Brobat  Kayford  Ltd,  Col- 
villes  Road,  East  Kilbride,  Scotland). 


Cosmetics  and  toiletries 

Floris  pomanders 

Latest  addition  to  the  Floris  range  of 
pomanders  is  Golden  Azalia  (£4  35).  It  is 
hand  decorated  in  orange,  black  and  gold 
leaf.  Another  newcomer  is  Blue  Willow 
(£1-98)  with  a  design  reminiscent  of  the 
well  known  willow  pattern  in  blue  and 
white.  Woodland  is  another  pomander 
(£295)  with  a  floral  pattern  in  pinks, 
greens  and  yellows  that  is  applied  litho- 
graphically on  bone  china  (J.  Floris  Ltd, 
89  Jermyn  Street,  London  SW1Y  6IH). 

Highlighting  hair 

French  of  London  hair  Colourstreak  is 
brushed  onto  dry  hair  to  add  highlights, 
tips  or  streaks  precisely  where  required. 
It  is  easily  removed  with  water.  Colour- 
streak  (£1-08)  is  available  in  three  colours, 
Demon  Gold,  Quicksilver  and  Tiger 
Bronze. 

French  of  London  say  Colourstreak  is 
to  the  hair  what  make-up  is  to  the  face 
and  "it  is  just  as  simple  to  use."  They 
suggest  Quicksilver  adds  glamour  to  dark 
hair,  Demon  Gold  gleams  to  good  effect 
in  blonde,  brown  or  auburn  hair  whilst 
Tiger  Bronze  adds  glistening  highlights  to 
brown  or  auburn  hair.  An  attractive  dis- 
play outer  contains  18  bottles,  each  indi- 
vidually cartoned,  six  of  each  colour 
(French  &  Scott  Ltd,  717  North  Circular 
Road,  London  NW2  7AL). 

Continued  on  p  248 
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way 
to  increase 


your  sales 


^Pharmaton  is  a  chemist-only  line. 

*Pharmaton-Join  our  success. 
STOCK,DISPLAY  and  SELL 
Pharmaton  Capsules. 

*Pharmaton-the  Vitamin  J 
Plus  Mineral  Capsule.  / 
Contains  Ginseng. 


r973 
Pharmaton 

Capsule  sales 


DEC 


NOV 


OCT 


SEP 


AUG 


JULY 


The  graph  shown  here  clearly  demon- 
strates how  Pharmaton's  phenomenal 
sales  growth  continued  to  outstrip 
the  total  tonic  market  growth  in  1973. 

Pharmaton  is  not  only  increasing 
its  market  share,  but  doing  so  at 
an  increasing  rate. 

Only  chemists  can  benefit  from 
this  rising  tide.  So  the  message  is 
clear.  STOCK, DISPLAY  and 
SELL  Pharmaton-the 
Vitamin  Plus  Mineral 
Capsule  that  contains  ; 
Ginseng.  JANJ 


JUNE 


MAY 


APL 


#TAR 


FEB 


TheTonic  Market  1973 


^Pharmaton 

The  Big  Profit  earner 
for  1974 


cHarmaton 


For  further  information  on  Pharmaton  products,contact  the  Murmuton 
Inforniation  Bureau,6  Rosebery  Road,  London  SW2  4DE. 


Vestric  Ltd  are  the  main  UK  distributors  for  Pharmaton  products. 
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Havoc  from  Mary  Quant 

Havoc  is  the  latest  spray  perfume  from 
Mary  Quant,  the  fragrance  of  which  is 
said  to  be  sharp  and  fresh,  developing  into 
a  lasting,  dry,  woody,  musky  fragrance. 
The  perfume,  which  has  been  formulated 
with  an  oil  base  to  give  it  a  more  lasting 
quality,  can  be  worn  at  any  time,  by  any 
age  group,  say  the  makers.  It  is  packed 
in  a  simple,  sleek  silver  can  with  a  black 
design  and  is  in  two  sizes — ^oz  (£1-70), 
2oz  (£3-40).  It  is  for  sale  in  late  September. 

New  in  the  Special  Recipe  range  of 
cosmetics  are  a  nail  polish  collection  and 
a  hand  care  lotion.  The  nail  polishes 
(£0-50)  contain  honey,  a  natural  moisturi- 
ser;  herb  extracts  such  as  sage,  chamomile 
and  marshmallow  to  help  the  colour  to  be 
"more  flexible"  so  that  it  will  not  chip  so 
easily;  and  protein  to  protect  the  nail.  The 
collection  consists  of  six  shades — lupin, 


Prescription 
specialities 

SEPTRIN  dispersible  tablets 

Manufacturer  Wellcome  Medical  Division, 
Ravens  Lane,  Berkhamsted,  Herts  HP4 
2DY 

Description  Orange  tablet  scored  and 
coded  "Wellcome  Y2B",  containing  trime- 
thoprim 80mg,  sulphamethoxazole  400mg 
Indications  etc  As  for  Septrin  tablets 
Dosage  To  be  taken  in  a  little  water  or 
swallowed  whole.  Standard  dose  —  adults 
and  children  over  12  years  2  tablets,  chil- 
dren 6-12  years  1  Jablet,  both  twice  daily. 
Maximum  dose  ■  -  adults  and  children 
over  12,  3  tablets  twice  daily.  Minimum 
dose  I  long-term  treatment  —  adults  and 
children  over  12,  1  tablet  twice  daily.  In 
acute  infections  should  be  given  for  at 
least  5  days  or  until  patient  has  been 
symptom-free  for  two  days.  In  acute 
urinary  tract  infections  many  authorities 
advise  treatment  for  10-14  days  at  least 
Packs  Bottle  of  100  (£4-40  trade)  in  outers 
of  12;  pack  of  500  (£20) 
Supply  restrictions  PI,  S4B 
Issued  August  1974 

SEPTRIN  for  infusion 

Manufacturer  Wellcome  Medical  Division, 
Ravens  Lane,  Berkhamsted,  Herts  HP4 
2DY 

Description  Trimethoprim  80mg,  sul- 
phamethoxazole 400mg  in  each  5ml.  Ve- 
hicle contains  40  per  cent  propylene 
glycol 

Indications  etc  As  for  other  Septrin  prepa- 
rations. 


marigold,  rosebud,  rosehip,  sandflower, 
foxglove — and  is  packaged  in  minature 
herb  jars,  the  cap  of  which  contains  a  new 
"bent"  brush  which  stirs  the  polish  when 
the  cap  is  twisted. 

The  hand  care  lotion  (£090)  is  a  white 
lotion  containing  cucumber  juice,  lemon 
and  almond  oil  to  soften  and  smooth  the 
hands,  and  protein.  Both  products  are 
available  for  sale  in  mid-September 
(Myram  Picker  Ltd,  Hook  Rise,  Kingston 
By  Pass,  Surbiton  Surrey  KT6  7LU). 

Pet  foods 

Soft  moist  dog  food 

Spillers'  Moist  &  Meaty,  a  soft  moist 
dog  food,  will  be  launched  this  month. 

Moist  &  Meaty,  beef  and  liver  flavours, 
will  be  on  sale  initially  in  the  Border, 
Tyne-Tees  and  Yorkshire  television  areas 
backed  by  a  television  campaign  worth 
£500,000,  national  equivalent.  The  two 
flavours  are  available  in  pack  sizes  of  2 
and  4  sachets  (£0-25  and  £0-46  respec- 
tively). 

To  support  the  launch,  Spillers  are  of- 
fering the  trade  a  case  bonus  as  follows: 
both  flavours  —  2  sachet,  £0  25,  4  sachet, 
£0-50  off;  one  flavour  —  2  sachet,  £0  20, 
4  sachet,  £0-40  off.  The  first  part  of  the 
advertising  campaign  starts  on  21  October 
and  lasts  for  six  weeks.  (Spillers  Ltd,  Old 
Change  House,  Cannon  Street,  London 
EC4M  5XB). 


Dosage  Must  only  be  given  intravenously 
and  must  be  diluted  before  administration: 
1  ampoule  to  125  ml,  2  ampoules  to 
250  ml,  3  ampoules  to  500  ml  infusion 
solution.  Dilution  should  be  carried  out 
directly  before  use  and  the  mixture  should 
be  shaken  to  ensure  thorough  mixing. 
Should  visible  turbidity  or  crystallisation 
appear  at  any  time  the  mixture  should 
be  discarded  Adults  and  children  over  12 
years — Standard,  10  ml;  maximum,  15  ml, 
both  twice  daily,  morning  and  evening. 
Children  up  to  12  years  —  About  6  mg 
trimethoprim  and  30  mg  sulphamethox- 
azole per  kg  bodyweight  per  24  hours, 
divided  into  two  equal  doses  eg  6  weeks 
to  5  months,  1.25  ml;  6  months  to  5  years, 
2.5  ml;  all  6  years  to  12  years,  5.0ml  all 
twice  daily.  Should  be  used  only  while 
the  patient  is  unable  to  accept  oral  ther- 
apy. The  maximum  dose  should  not  be 
administered  for  more  than  three  suc- 
cessive days 

Side  effects  As  for  other  Septrin  prepara- 
tions. The  infusion  has  given  rise  occasi- 
onally to  local  side  effects  of  pain  and 
phlebitis 

Storage  At  room  temperature 

Dispensing  diluent  Dextrose  injection  BP 
5  per  cent  and  10  per  cent,  laevulose  in- 
jection BP  5  per  cent,  sodium  chloride 
injection  BP,  sodium  chloride  and  dex- 
trose injection  BP,  Macrodex  6  per  cent 
with  glucose  5  per  cent  or  normal  saline, 
Rheomacrodex  10  per  cent  with  glucose 
5  per  cent  or  normal  saline,  Ringer's 
solution.    Tests   for   comparability  with 
other  infusion  fluids  should  be  carried 
out   prior   to   administration.   No  other 
agent  should  be  added  to  the  infusion. 
Packs  Box  of  10  ampules  (£410  trade) 
Supply  restrictions  PI  S4B 
Issued  August  1974 
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Blue  Grass  television  advertising 

Elizabeth  Arden  are  breaking  with  tradi- 
tion in  that  Blue  Grass,  traditionally  pro- 
moted in  lune,  will  be  receiving  a  major 
pre-Christmas  promotion  with,  for  the  first 
time,  television  advertising.  The  lead  pro- 
duct for  this  promotion  will  be  the  newly 
designed  Blue  Grass  eau  de  parfum  spray 
which  will  be  on  sale  on  October  1.  Blue 
Grass  eau  de  parfum  spray  has  been  re- 
packaged in  an  oval  glass  bottle  with  an 
embossed  "horse"  design  (£1-35).  The  in- 
store  merchandising  programme  will  be 
centred  on  a  special  counter  display-unit 
which  will  reflect  the  television  advertis- 
ing which  starts  on  October  7. 

A  colourless,  translucent  powder 

Gala  of  London  have  introduced  a  new 
shade  to  their  Sheer  Finish  range  of  com- 
pressed face  powder.  Called  translucent 
colourless,  the  powder  has  been  formu- 
lated with  a  low  cream  content  to  give  it 
"as  natural  as  possible"  look  over  foun- 
dation bases.  Distributed  by  Myram  Picker 
Ltd,  Hook  Rise,  Kingston  By  Pass,  Sur- 
biton, Surrey  KT6  7LU,  the  new  shade 
will  be  available  for  sale  in  October. 

Gala  are  also  running  a  Zodiac  charm 
offer  from  October.  For  £075  plus  proof 
of  purchase,  customers  may  receive  from 
the  makers  their  birth  sign  in  sterling 
silver  —  leaflets  explaining  the  offer  are 
obtainable. 

Leichner's  autumn  lipsticks 

"Fire  raisers"  is  the  description  given  to 
the  new  Leichner  Kamera  Klear  autumn 
lipsticks  .  .  .  "three  of  the  hottest  lipstick 
shades  around"  (£0-36).  Steady  Flame  is 
a  golden  amber,  Fire  Blaze  a  burning  red 
and  Sultry  Fire  is  a  deepest  ember  red. 
L.  Leichner  (London)  Ltd,  436  Essex 
Road,  London  Nl  3PL,  aim  to  have  them 
on  the  counters  on  September  1. 

Card  inserts  advertise  hairspray 

To  boost  sales  of  allied  Norman  Hartnell 
products,  the  normal  card  insert  inside 
slimfold  packs  of  Norman  Hartnell  tights 
is  to  be  utilised  for  advertising  purposes. 
The  cards  are  printed  in  full  colour  and 
illustrate  Norman  Hartnell  hairspray 
(130g,  £0-25;  200g,  £0-35).  Norman  Hart- 
nell products  are  supplied  by  Benson's 
Hosiery  (Holdings)  Ltd,  Benson  House, 
Weir  Road,  London  SW12. 

Mouli-baby  food  mill 

The  Mouli-baby  food  mill  has  been  re- 
designed with  the  body  and  handle  in 
strong,  orange  plastic  and  the  spring- 
loaded  milling  head  and  shredding  disc  in 
tinned  steel.  The  Mouli-baby,  from  Mouli- 
nex, Station  Approach  (Coulsdon  North), 
Coulsdon,  Surrey  CR3  2UD,  is  designed 
to  sieve  or  pur£e  cooked  meat,  vegetables 
and  fruit  (£0-89). 
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Poiien-8  bonus  and  new  campaigns 

Pollen-B  tablets  are  on  bonus  from  now 
until  the  end  of  September.  A  new  adver- 
tising campaign  in  the  national  Press  and 
women's  magazines,  with  expenditure  ex- 
pected to  reach  £100,000  will  start  at  the 
end  of  September.  Promotional  material 
includes  a  shelf  "talker,"  window  poster 
and  door  sticker. 

The  tablets  contain  bee-collected  pollen 
which  when  analysed  is  said  to  include  14 
vitamins,  11  minerals,  19  amino-acids  and 
11.  enzymes  and  co-enzymes.  The  product 
is  classed  as  a  food  supplement  but  was 
originally  marketed  by  Wassen  Develop- 
ments Ltd,  Yale  House,  Thames  Street, 
Walton-on-Thames,  following  theories  that 
a  diet  of  bee-collected  pollen  was  respon- 
sible for  the  long  life  and  good  health  of 
Russian  and  South  American  tribes.  The 
company  says  that  over  80  per  cent  of  the 
British  athletics  team  took  Pollen-B  while 
training  for  the  Commonwealth  Games. 

Available  in  one  month's  (£1-08)  and 
three  months'  supplies  (£2-31),  Pollen-B 
tablets  are  "unconditionally  guaranteed" 
with  a  full  refund  promised  in  case  of  any 
dissatisfaction.  Distributors  are  Fassett  & 
Johnson,  Dawson  Road,  Milton  Keynes, 
Bucks. 

Becovite  and  Befortiss  elixirs 

Bencard  advise  customers  that  due  to  con- 
tinued difficulty  in  obtaining  supplies  of 
components  for  Becovite  and  Befortiss 
elixirs,  prolonged  out  of  stock  situations 
are  foreseen  for  some  months  ahead. 
During  this  period  Bencard  recommend 
Orovite  elixir  as  a  suitable  alternative  to 
the  above-mentioned  products.  Further  in- 
formation is  available  from  Bencard, 
Brentford,  TW8  9BE. 

Similar  name 

Unipack  Ltd,  with  registered  office  at 
Bebington  Close,  Billericay,  Essex,  and 
trading  at  Billericay,  Essex  and  Farn- 
worth,  Lanes,  is  concerned  in  the  pro- 
vision of  a  contract-packaging  service  to 
the  pharmaceutical  industry.  They  point 
out  that  they  are  not  connected  with 
a  firm  of  a  similar  name  known  as  Unipak. 

Yeast  Pac  repackaging 

De  Witt  are  introducing  new  pack  designs 
for  their  Yeast  Pac  preparations.  The 
coloured  band  around  the  packs  has  been 
retained  as  this  is  Yeast  Pac's  main  recog- 
nition feature.  The  new  display  pack  con- 
tains 24  sachets  and  takes  up  half  the 
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Bee  easy  going 
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counter  space  of  the  previous  one.  The 
acne  treatment  sachet  is  renamed  Medi- 
cated Mask.  E.  C.  De  Witt  &  Co  Ltd, 
Seymour  Road,  London,  E10  7CX,  regret 
their  recent  inability  to  supply  both  sachets 
on  occasions.  Increased  sales  in  UK  and 
export  markets  and  long  delays  in  the 
supply  of  sachet  material  have  caused  the 
difficulties. 

Larger  J  Cloth 

Johnson  &  Johnson  Ltd,  Slough  expand 
their  J  Cloth  range  this  month  with  the 
introduction  of  extra  large  cloths  in  packs 
of  ten  (£0-50).  The  new  cloth  is  an  attrac- 
tive emerald  green  colour.  In  a  recent 
survey  it  was  discovered  that  many  J  Cloth 
users  felt  that  they  would  like  a  larger 
cloth  for  more  demanding  jobs  while  non 
users  felt  they  would  buy  the  product  if 
it  was  larger.  The  extra  large  size  is  half 
as  large  again  as  the  standard  cloth. 

Small  case  Trufood  withdrawn 

The  6  x  16  oz  case  of  Cow  &  Gate 
Trufood  has  been  withdrawn.  The  mini- 
mum direct  order  of  this  baby  food 
accepted  by  Cow  &  Gate  Ltd,  Guildford, 
Surrey,  will  be  the  12  x  16  oz  case  but 
smaller  quantities  will  still  be  available 
from  wholesalers. 

Gold  Cross  range 

Gold  Cross  Hospital  Supplies,  12  Rutland 
Way,  Sheffield  S3  8DG,  have  concluded 
re-negotiations  on  the  basis  of  a  long-term 
contract  to  distribute  Convertors  products 
within  the  UK.  Convertors  make  non- 
woven  fabrics  for  hospital  and  theatre  use. 
Gold  Cross  now  offer  an  extensive  range 
of  surgical  draping  packs,  gowns  and  com- 
ponents. 

Tablet  size  change 

Peptacol-10  and  Saventrine  tablets,  by 
Pharmax  Ltd,  Bourne  Road,  Bexley,  Kent 
DA5  1NX,  will  be  made  slightly  larger 
(from  9/32  in  to  10/32  in)  from  the  next 
production  batch.  Other  characteristics 
will  remain  unchanged. 

Laminates  booklet 

A  new  brochure  and  booklet  are  available 
from  Pakcel  Converters  Ltd,  St.  Helens, 
Lanes.  The  brochure  describes  Ester- 
thene,   a   new   range   of  polyester-based 


transparent  laminates  for  form-fill-seal 
packaging  lines.  The  booklet  "What's 
what  in  laminates,"  discusses  different 
laminating  techniques. 

Pack  change 

John  Wyeth  &  Brother  Ltd,  Huntercombe 
Lane  South,  Taplow,  Maidenhead,  Berks 
SL6  0PH,  have  announced  that  the  200ml 
size  of  Petrolagar  No.  2  is  now  packaged 
in  a  polythene  bottle. 

Increases  rejected 

Price  Commission  interventions  during 
July  included  rejecting  pre-notification  of 
price  increases  from  the  Beecham  group 
for  1 2-9  per  cent  on  Macleans  toothpaste 
and  from  Ronson  Products  Ltd  of  5-9  per 
cent  on  electrical  products.  Price  rise  modi- 
fication included  a  reduction  of  0-01  per 
cent  on  the  3-3  per  cent  rise  sought  by 
Elida  Gibbs  Ltd  on  toilet  preparations; 
0-4  per  cent  off  Ever  Ready  Co  (GB)  Ltd's 
6-69  per  cent  on  dry  batteries;  a  0-083  per 
cent  reduction  in  a  404  per  cent  rise 
sought  for  cosmetic  and  toilet  prepara- 
tions by  Max  Factor  Ltd;  and  a  reduction 
of  0-21  per  cent  off  Johnson  Wax  Ltd's 
4.3  per  cent  on  Us  products. 

Feminax  campaign 

Nicholas  Products  Ltd,  225  Bath  Road, 
Slough,  Bucks,  have  launched  an  adver- 
tising campaign  for  Feminax  in  19  women's 
magazines.  To  back  up  the  advertising, 
they  have  produced  a  showcard  and  a 
leaflet  entitled  "Your  period  and  pain." 

New  colours  from  Mary  Quant 

Mary  Quant  have  introduced  four  shades 
in  the  lipstick  and  nail  polish  ranges — all 
variations  of  red.  The  lipsticks  (£0-60)  are 
blue  blood,  ruby  wine,  rose  wine  and  pink 
orchard,  and  the  nail  polishes  (£0-38)  are 
bloody  Mary,  ruby  red,  wine  and  roses  and 
pink  tango. 

There  are  also  two  new  matte  powder 
solo  shadows  (£0-65) — mink,  a  basic  light 
brown,  and  oyster — plus  four  pearly  shades 
in  the  crayon  stick  range  (£0-45).  Distri- 
buted by  Myram  Picker  Ltd,  Hook  Rise, 
Kingston  By  Pass,  Surbiton,  Surrey,  the 
new  shades  are  for  sale  in  mid-September. 

"Largest  ever"  TV  for  paper  towels 

Fiesta  breaks  all  household  paper  towel 
records  this  month  with  an  intensive  new 
television  campaign.  An  8-week  burst  is 
worth  over  £110,000  in  air  time,  the  lar- 
gest campaign  expenditure  ever  for  house- 
hold paper  towels.  Over  750  spots  will  be 
screened,  using  four  new  15-second  com- 
mercials to  illustrate  Fiesta's  versatility 
around  the  home.  The  campaign  by 
Bowater  Scott  Corporation  Ltd,  Bowater 
House,  London  SW1,  stresses  Fiesta's 
variety  of  uses  and  underlines  the  claim 
that  in  every  square  foot,  Fiesta  towels 
have  more  actual  paper  than  any  other 
towel  marketed  nationally  in  the  UK. 

Metal  Box  welded  cans 

Metal  Box  Ltd,  37  Baker  Street,  London 
W1A  IAN  has  supplied  250,000  6oz  tin- 
plate  aerosol  cans  to  Yardley  of  London 
for  the  new  Vidal  Sassoon  hairspray  laun- 
ched recently.  The  printed  cans,  brown 
wording  on  pink  background,  have  a  wel- 
ded, as  opposed  to  a  conventional  soldered 
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side  seam.  They  are  made  on  new  high- 
speed equipment  at  Metal  Box's  Sutton- 
in-Ashfield,  Nottinghamshire  factory. 

A  welded  seam  leaves  very  little  of  the 
body  of  the  can  unprinted  and  has  a 
much  neater  finish  than  the  soldered  seam. 
The  6oz  hairspray  will  soon  be  followed 
by  a  launch  of  20oz  and  24oz  packs  to 
the  same  design,  but  for  professional  use 
only. 

Combatting  postal  costs 

A  new  lightweight  bag  to  keep  down 
postal  costs  while  still  giving  protection 
in  transit  has  been  launched  by  the  Jiffy 
Packaging  Co,  Winsford,  Cheshire.  It  is 
a  Mark  2  version  of  the  original  Jiffylite. 
Basic  construction  consists  of  outer  walls 
of  extensive  Kraft  paper  with  a  7  per 
cent  stretch  factor;  inner  walls  of  Kraft 
paper  and  between  the  two  the  expansion 
cushioning  provided  by  polystyrene  beads. 
Whereas  previously  the  beads  were  held 
in  place  by  bitumen  this  has  now  been 
replaced  by  X-bond  adhesive,  a  water 
proof  non-toxic  thermoplastic  adhesive. 
The  polystyrene  beads  will  not  roll  free 
from  the  bag  wall,  even  if  the  wall  is 
torn  away. 

There  are  14  standard  sizes  to  choose 
from  ranging  from  the  000  at  4  x  8  ins 
to  the  No.  7  at  4  x  20  ins  and  the  bag 
is  for  lighter  weight  items  where  it  saves 
postal  costs  against  its  stable-mate,  the 
standard  Jiffy  bag  with  its  macerated  news- 
print cushioning.  For  items  over  16  ozs 
however,  the  standard  Jiffy  is  recommen- 
ded. 

Bonus  offers 

French  &  Scott  Ltd,  717  North  Circular 
Road,  London  NW2  7AL.  Hair  Colour- 
streak.  2\  per  cent  discount  on  order 
value  £10,  5  per  cent  on  £15  orders,  1\ 
per  cent  on  £30  orders.  Can  be  assorted 
with  packs  of  other  French  of  London 
preparations. 


on  TV 
next  week 


Ln  —  London;  M  —  Midland;  Lc  —  Lancashire; 
Y  — Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  — Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 

Anadin:  All  areas 

Aquafresh:  All  areas 

Arrid  Extra  Dry:  All  areas 

Breck  spray  on  creme  rinse:  Ln,  M,  Lc, 

WW,  A,  We 

Cooi:  All  areas 

Elastopiast:  Ln,  M,  WW,  So 

Fresh  &  Dry:  All  areas 

Fynnon  bath  additives:  All  areas 

Gillette  G11:  All  areas 

Insect  Repel  Wipes:  WW 

Oil  of  Ulay:  All  except  Y,  NE 

Radox:  All  except  U,  E 

Right  Guard:  All  areas 

SR:  All  areas 

Stowaway:  M 

Three  Wishes  antiperspirant:  All  areas 


Be  CAREFUL  ABouT 
-TAKiNG  MeDiCiMe 
vJWil£  VoU'Re  SiCK.. 
...OUTpATeD  DRuG-S  CAN 
Se  veFV  DAN6eRous 
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This  timely  reminder  about  unused  medicines  comes  in  the  form  of  a  "greetings" 
card,  reproduced  here  by  permission  of  Celebration  Arts  Group,  Corby,  Northants 


Business  Q&  A 


/  am  proposing  to  retire  and  sell 
my  business.  I  have  one  or  two 
old  employees.  I  hope  they  will 
continue  with  the  new  employer 
to  whom  I  shall  sell.  If  not,  am  I 
liable  for  redundancy  payments 
and  if  so  how  are  they  calculated? 

If  your  employees  transfer  to  your  suc- 
cessor by  arrangement  you  have  no  further 
liability  for  redundancy  payments.  In  these 
circumstances  he  takes  over  the  liability, 
and  in  the  event  of  their  ultimately  becom- 
ing redundant  they  are  entitled  to  pay- 
ment by  him  calculated  as  if  he  had  em- 
ployed them  during  the  time  when  they 
were  employed  by  you.  For  this  reason, 
many  purchasers  of  businesses  will  not 
accept  the  old  employees  and  you  may 
have  to  make  them  redundant.  The  new 
employer  is  then  at  liberty  to  re-employ 
them  or  not  as  he  chooses. 

Redundancy  payments  are  calculated 
according  to  a  table  which  in  relation  to 
age  and  the  number  of  years  service  gives 
a  factor  which  must  be  multiplied  by  the 
employees'  final  weekly  pay  to  give  the 
amount  of  redundancy  payment  to  which 
he  is  entitled.  You  in  turn  can  claim  a 
rebate  from  the  Department  of  Employ- 
ment which  is  equal  to  about  half  the 
redundancy  payment.  The  relevant  tables 
can  be  obtained  from  the  local  Depait- 
ment  of  Employment. 

Our  shop  site  is  under  considera- 
tion for  redevelopment.  We  are  a 
limited  company  with  a  capital  of 
£1,500  £1  shares,  held  by  mvself, 
my  wife,  our  daughter,  and  my 
son-in-law.    What   capital  gains 


have  to  be  paid  if  this  redevelop- 
ment ultimately  takes  place,  which 
to  all  intents  will  happen? 

A  company  pays  corporation  tax  at  a 
reduced  rate  on  its  chargeable  gains.  The 
shareholdings  have  no  effect  upon  such 
liability  for  tax.  Where  a  chargeable  gain 
is  established,  under  the  provisions  of  the 
current  Finance  Bill,  it  will  next  be 
necessary  to  ascertain  whether  any  part 
is  a  development  gain.  The  effect  of  this 
legislation  may  be  to  increase  the  charge- 
able amount  and  the  rate  of  tax,  but  there 
is  not  sufficient  data  to  indicate  whether 
this  will  be  so,  since  it  would  be  necessary 
to  know  the  original  cost  and  the  current 
use  value  of  the  property,  neither  of 
which  is  mentioned. 

Capital  gains  are  calculated  by  taking 
the  original  cost  of  the  property  together 
with  allowable  expenses  and  deducting  the 
resulting  figure  from  the  proceeds  of  sale. 
If  the  property  was  acquired  before  April 
6  1965  the  resulting  gain  is  apportioned 
on  a  time  basis  and  only  the  part  relating 
to  the  post  1965  gain  is  taxed.  Alterna- 
tively one  may  substitute  for  cost  the 
value  at  April  6  1965,  but  this  election,  if 
made  cannot  subsequently  be  withdrawn 
so  that  before  it  is  made  it  is  important 
to  be  sure  that  the  1965  value  will  give 
rise  to  a  beneficial  result. 

Finally,  your  inquiry  is  sufficiently  com- 
plex to  justify  your  seeking  professional 
advice. 

/  understand  that  interest  will  not 
be  allowed  again  as  a  deduction 
for  income  tax.  I  borrowed  the 
money  which  I  used  to  purchase 
my  share  in  my  partnership.  Does 
this  mean  I  can  no  longer  get  tax 
relief  for  the  interest  I  pay? 

You  will  still  be  able  to  get  relief  for 
interest  if  you  borrowed  the  capital  to 
buy  a  business  or  a  share  in  a  business. 
If,  of  course,  you  repay  part  of  the  capi- 
tal the  relief  is  reduced  accordingly. 


How  can  you 
squeeze  even  more  out  of 
the  toothpaste  market? 

By  stocking  the  'Beecham  Toothpaste  Team!  Why?  Because  Beecham  have 
ensured  that  each  member  of  their  Team  will  exactly  match  the  needs  of  a  major  sector 
of  the  toothpaste  market. 

Macleans Freshmint-the  champion  'whiteness'  brand, 

Macleans  White  Fluoride- efficient  protection 
against  tooth  decay. 

And  now,NewAquafresh-for  an  entirely  new 
standard  in  breath  freshness  -  plus  the  additional 
benefits  of  whiteness  and  fluoride  protection. 

Beecham  Toothpastes  do  not  compete 
with  one  another  but  form  a  single  highly 
competitive  team  to  cover  every  major  a 
market  need -exactly. Stock  the  whole 
'Beecham  Toothpaste Team'and  satisfy 
all  your  customers. 
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^\£\M£>  -sell  through  faster 


KtCHAM  PROPRIETARIES  BRENTFORD  MIDDltSEX 


Perhaps  once  or  twice  in 
a  lifcti  me,  there  comes  an 
invention  so  radically  new, 
it  actually  changes  the  way 
we  live  ourlives. 

Television  was  one. 

We  believe  the  SX-70 
is  mother. 


October  8th.  From  Polaroid 


$  "Polaroid"  and  "SX-70"  are  trademarks  of  Polaroid  Corporation,  Cambridge,  Mass.,  U.S.A. 
W  Polaroid  (UK)  Ltd.,  Ashley  Road,  St.  Albans,  Herts.  ©  Polaroid  Corporation  1974.  All  rights  reserved. 


Savory  &  Moore  profit  from  the 

best  equipment ! 


 and  the  best  can  be  seen  at  their  new  Wallingford,  Berkshire  branch  which 

boasts  a  sales  area  of  2000  sq.  ft. 

 and  the  best,  and  most  suitable  shop  equipment  for  pharmacies  is  NORDIA 

Fill  in  the  coupon  today  and  use  the  experience  of  Nordia  consultants 
without  obligation. 


K  NORDIA 


Leeds  Office 

William  Mason  &  Son  Ltd. 
Gelderd  Road,  Leeds  LS12  6JD. 
Tel:  Leeds  (0532)  29554. 


London  Office 

2  Grosvenor  Gardens, 
Victoria,  London  SWiW  oDH 
Tel:  01  730  2238 
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Modernisation  means  profit  with 
better  working  conditions 

by  A.  W.  Clack,  director,  National  Association  of  Shopfitters 

One  of  the  main  reasons  for  modernising 
a  pharmacy  is  to  increase  turnover  and 
enlarge  the  area  of  self  selection.  The  re- 
sult should  be  a  more  attractive  pharmacy 
encouraging  both  regular  customers  and 
passing  trade  to  enter,  and  also  one  which 
is  more  efficient  and  easier  to  organise. 
Less  staff  should  be  required  to  run  the 
business  at  a  higher  turnover,  while  the 
newly  refurbished  premises  should  hi 
able  to  display  more  stock  within  a  given 
sales  area.  The  improved  display  factor 
will  encourage  impulse  purchase  and 
hence  secure  improved  turnover.  It  also 
facilitates  a  better  control  of  stock,  the 
tidier  merchandise  arrangement  enabling 
a  quick  visual  check  of  the  lines  which 
need  replenishing. 

The  site  of  the  pharmacy  will  influence 
the  type  of  trade  and  therefore  its  layout. 
Most  retail  businesses  benefit  by  being  in 
a  busy  area  but  the  pharmacist  has  also 
to  consider  his  location  in  relation  to 
doctors'  surgeries  and  health  centres  and 
he  must  be  conveniently  accessible  to  the 
residential  districts  he  hopes  to  serve. 
These  features  will  affect  the  percentage 
of  business  likely  to  be  obtained  from 
dispensing,  the  range  and  price  bracket  of 
the  other  goods  sold  in  the  pharmacy 
and  the  extent  to  which  self-selection 
should  be  introduced. 

First  step 

The  first  step  in  modernising  is  therefore 
for  the  pharmacist  to  have  a  firm  idea  of 
the  sort  of  pharmacy  it  should  be.  In 
doing  so  it  is  a  sound  plan  to  look  around 
at  other  pharmacies,  examining  them  from 
the  point  of  view  of  layout,  customer 


The  front  of  the  pharmacy  owned  by  R.  J.  and  E.  C.  Newman  in  Hereford  has  a  distinctive  front  with  marble 
pillasters,  granite  risers  and  a  laminate  fascia.  It  was  recently  modernised  by  L.  G.  Williams  Joinery  — 
Shopfitting  Ltd  who   used  E-Plan   units.  The  dispensary  (right)  was  also  fitted  out  by  the  same  company 


pharmacy 


The  pharmacy  at  Leeds  Co-operative  Society  in  Albion  Street.  Fittings  were 
installed  by  Benbow  Shopfitting  Ltd,  Torquay. 


circulation,  effectiveness  of  the  equipment 
installed,  the  heating  and  lighting  arran- 
gements. Undoubtedly  the  most  efficient 
way  of  proceeding  thereafter  is  to  consult 
with  a  recognised  shopfitter. 

It  is  important  that  shopfitters  usually 
act  as  main  contractors  within  their  sphere. 
Their  services  are  of  most  value  when  it 
is  a  question  of  organising  a  fully  com- 
prehensive modernisation,  especially 
where  this  entails  dealing  with  the  plan- 
ning authorities,  installing  a  new  front 
and  carrying  out  exterior  and  interior 
structural  alterations  which  may  be  de- 
sirable to  expand  sales  area  and  maximise 


site  potential,  laying  floors,  fixing  suspen- 
ded ceilings,  and  executing  all  electrical 
contracting  and  decorating  work  in  add- 
ition to  the  installation  of  the  actual  shop- 
fittings.  A  shopfitter's  services  would  also 
include  provision  of  a  high  standard  of 
design  both  of  the  shopfront  and  interior. 

Shopfitters  also  fabricate  shop  fittings 
to  the  retailer's  individual  requirements 
using  their  own  usually  extensive  experi- 
ence to  guide  the  retailer  on  what  is  most 
likely  to  suit  his  needs  best.  Many  shop- 
fitters,   however,   also   offer   a  standard 

Continued  on  p  256 
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A  traditionally 
designed  timber 
shopfront  to 
Clarke's 
Pharmacy  in 
Chepstow  was 
recently  installed 
by  Nash  Fisher 
Ltd,  Bristol,  who 
also  carried  out 
the  modernisation 
of  the  interior. 
The  pharmacy 
dates  back  to 
1865  and  every 
effort  was  made 
to  maintain  a 
traditional 

atmosphere.  Inside  modern  units  have  been  installed,  the  sales  floor  area 
more  than  doubled,  a  low  ceiling  with  concealed  lighting  fitted  and  the  whole 
area  carpeted.  Lower:  The  frontage  before  the  work  was  carried  out. 
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range  of  shop  equipment  which  provides 
for  most  pharmacy  needs.  Id  addition,  of 
course,  there  are  standard  ranges  of  shop 
equipment  made  by  equipment  manu- 
facturers which  are  equally  acceptable 
and  which  most  shopfitters  will  readily 
install. 

If  it  is  decided  to  approach  more  than 
one  shopfitter,  it  is  best  to  appoint  the 
shopfitter  who  appears  most  suitable  if 
his  quotation  is  reasonably  competitive, 
remembering  that  the  cheapest  is  not 
necessarily  the  most  economic  in  the  long 
run.  Whoever  is  appointed  will  almost 
certainly  know  a  great  deal  about  phar- 
macy modernisation.  So,  having  briefed 
him  as  to  the  sort  of  pharmacy  which  is 
required,  it  is  usually  best  to  listen  to 
what  he  has  to  say.  Putting  both  heads 
together  should  result  in  right  pharmacy 
emerging. 

As  regards  the  front  of  the  pharmacy, 
it  is  becoming  more  and  more  acceptable 
to  dispense  with  display  windows  and 
have  fully  glazed  floor  to  ceiling  alumin- 
ium framing.  Apart  from  cost  advantages, 
this  type  of  shopfront  takes  up  very  little 
space  and  in  some  cases  replacing  an  old 
fashioned  shopfront  by  a  modern  one 
has  added  noticeably  to  the  sales  area. 

Materials 

Pharmacists  wanting  to  achieve  a  grea- 
ter degree  of  identity  and  who  are  willing 
to  spend  a  little  more  should  consider 
some  of  the  other  materials  which  are 
available.  Stainless  steel  lasts  almost  in- 
definitely, and  apart  from  its  distinctive 
appearance  it  can  be  shaped  in  a  variety 
of  ways,  in  contrast  to  aluminium  fram- 
ing which  has  limited  design  possibilities. 

Timber  is  another  alternative  which 
allows  the  retailer  an  individual  looking 
shopfront,  which  is  why  it  is  extensively 
used  in  so  many  '"trendy"  shopping  areas. 
Indeed,  timber  is  perhaps  the  most  ver- 
satile of  all  materials.  High  quality  ex- 
terior paints  provide  durability  and  enable 
the  introduction  of  a  wide  range  of 
colours. 

A  further  possibility  is  the  use  of  fibre- 
glass  which  can  be  made  in  a  wide  variety 
of  interesting  colours  and  textures.  It  is  a 
fairly  recent  material,  particularly  in  re- 
spect of  shopfront  applications,  but  it  is 
being  used  quite  extensively  where  a  dis- 
tinctive identity  is  required. 

Perspex  and  similar  acrylic  materials 
are  now  frequently  used  for  the  fascia 
and  name  sign.  Acrylics  can  be  effectively 
illuminated  at  night  by  installing  fluores- 
cent lighting  from  behind.  They  are  made 
in  a  wide  range  of  bold  colours,  look 
smart  and  require  minimum  maintenance. 
Illumination  is  probably  a  worthwhile 
additional  expenditure,  enabling  the  name 
sign  to  stand  out  effectively  and  helping 
advertise  the  pharmacy. 


Alternatives  to  an  acrylic  are  fibreglass 
or  a  decorative  laminate  like  Formica  or 
Arborite,  which  are  available  in  a  wide 
choice  of  patterns  and  colours,  and  are 
suitable  for  exterior  application  if  bonded 
on  a  marine  board  and  secured  round  the 
edges. 

Inside  every  emphasis  should  be  given 
to  the  dispensary  counter.  This  should  bt 
prominently  signposted.  Not  only  does  the 
dispensary  account  for  a  considerable 
percentage  of  turnover  but  it  also  pro- 
vides one  of  the  main  reasons  for  custo- 
mers entering  a  pharmacy  and  therefore 
the  main  source  of  turnover  in  other  lines. 

A  modern  dispensary  is  well  worth  the 
investment.  Properly  planned  it  can  be  a 
more  effective  and  productive  working  area 
and  take  up  much  less  space  than  one 
which  has  not  been  specifically  designed. 
Modern  fitments  will  hold  a  great  deal 
more  and  are,  of  course,  adapted  to  the 
sort  of  container  used  today  and  the  type 
of  dispensing  which  is  required. 

The  layout  of  the  sales  area  and  general 
decorative  treatment  will  largely  depend 
upon  the  type  of  trade  for  which  the 
pharmacy  will  cater.  The  choice  is  between 
the  installation  of  standard  units  which 
enable  self-selection  and  service  to  be 
combined,  or  for  a  higher  quality  interior 
requiring  a  more  elaborate  decorative 
treatment  with  perhaps  purpose-made 
fitments.  This  is  certainly  well  worth  con- 


sidering, particularly  in  areas  where 
there  is  a  heavy  passing  trade  and  an 
opportunity  to  exploit  the  potential  of 
the  beauty  counter. 

In  all  cases  the  professional  image  of 
a  pharmacy  is  improved  if  some  consider- 
ation is  given  to  including  carboys  or 
pharmacy  prints  or  other  applicable  de- 
corative objects  within  the  interior  furn- 
ishing. While  it  is  usual  to  have  a  PVC  or 
lino  tiled  floor,  generally  of  some  neutral 
colour  or  pattern,  a  carpet  or  carpet  tiles 
would  not  cost  much  more  and  would  give 
a  richer  and  more  professional  look  to 
the  pharmacy.  It  is,  therefore,  a  well 
worthwhile  investment,  particularly  in 
pharmacies  in  prestige  areas.  A  neat  sus- 
pended or  false  ceiling  would  also  contri- 
bute to  a  more  finished  appearance. 

A  number  of  the  shopfitters  well  known 
to  pharmacists  are  members  of  the 
National  Association  of  Shopfitters  whose 
aim  is  to  see  that  its  members  are  geared 
to  operating  a  comprehensive  service  for 
their  clients.  The  shopfitter's  job  is  to  see 
a  complete  modernisation  through  to 
completion,  in  the  shortest  possible  time 
and  with  the  minimum  interference  with 
trade.  This  is  a  service  from  which  the 
individual  pharmacist  can  benefit  equally 
as  well  as  the  big  department  stores  and 
the  national  chains.  The  Association's 
address  is  Lennig  House,  Mason's  Avenue, 
Croydon,  Surrey. 


24  August  1974 
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ANOTHER  FULLY  GUARANTEED 
INSTALLATION  BY 


[  COWLINC5_ 


SHOPFROIMTS 


chemist 


*  Aluminium    finished    to    maximum  British 
Standard  with  10-year  finish  guarantee. 

■jc  Installation  guaranteed  2  years. 

*  Max.    security    designs   standard  including 
burglar-proof  ventilation. 

-k  May  be  installed  in  only  2  days  while  open 
for  business. 

*  Repayment  over  3  years. 
PETER  COWLING  LTD,  23  ST  AUBYNS  RD,  LONDON  SE19 


We  are  the  specialists  with  THE  LOW  COST  COMPLETE  SERVICE 

for  Signs,  Blinds  and  Frontages  of  all  types. 
Firm  on-the-spot  quotations. 

COWLING 


01  653  0298 


Every  business 

has  room  for 
improvement. 


TO 

LARGER  PRBIWSES 


Whatever  your  business  -  your  premises  tend  to  present  an 

image  to  your  customers. 
Is  your  shop  giving  the  right  impression7 
SI  Myers  is  a  shopfitting  service  and  more,  offering  specialised 
merchandising  experience  which  in  the  past  has  succeeded  in 
increasing  clients  turnover  by  well  over  25%. 
We  also  have  the  expertise,  organisation  and  facilities  to  plan 
and  carry  out  the  work  swiftly  and  efficiently  in  any  type  of 
premises,  with  the  minimum  inconvenience  to  your  business. 
Modern  retailing  is  far  too  critical  for  you  to  take  chances  -  get 
the  expert  advice  of  one  of  the  country's  most  experienced 
shopfitting  services  on  your  side.  Fill  in  and  post  the  coupon 

now  for  full  details. 

^Please  send  me  fully  detailed,  self-explanatory  literature  1 
Name 


Address 


Tel.  No. 


I 
I 
I 


0  §/n^l!^[^B  fcS  '  MySrS  Ud"  80/84Old  Street-  London  EC1V9ANj 
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Volumatic  Security  Products 


1 


Volumatic  Security  Scanning  Arm  The 

ultimate  shoplifting  deterrent,  an  electrically 
driven  arm  onto  which  convex  mirrors  can 
be  mounted.  Moves  the  mirror  in  a  1  20 
degree  sweep  every  20  seconds.  The 
mirror's  movement  maximises  the  deterrent 
of  the  convex  mirror  and  gives  added 
surveillance.  Neat,  modern  and  highly 

effective. 


Volumatic 
''Cash  carrying 
Cases  When 
snatched  from  the 
carrier,  sounds  an  ear  piercing 
audible  alarm  and  sends  off 
clouds  ot  dense  orange  smoke.  The  cash  is 
stained  and  made  useless  to  the  thief  and 
the  carrier  is  protected  by  a  year's  free 
insurance.  It's  a  foolproof  way  to  carry 
cash.  Available  in  three  sizes.  Also 
available  ladies'  style  hand/shoulder 
cashcarrying  bag  and  in-store  cash 
collection  case  with  many  new  features. 

Volumatic 
Emergency  Alarm 

A  multi-purpose 
portable  audible 
alarm  forfloor  or  wall 
mounting  ;  gives 
immediate  'press  to 
sound'  and  'press  to 
silence'  operation  with 
ear  piercing  signal.  Foot 
or  hand  operated. 

Volumatic  Stoplifters  Bright  deterrent 
orange  signs  for  hanging  in  retail  sales 
areas.  Each  sign  carries  powerful 
anti-pilferage  slogan  on  either  side.  A  sure 
way  of  deterring  the  casual  and  impulse 
pilferer.  Bright  orange  acrylic  with  black 
lettering,  suspended  with  chrome  chain. 
Dimensions  :  36  ins.  wide  by  1  2  in.  deep 
(91  cm.  (91  cm.  by  30  cm.)  Low  in  cost. 


Volumatic  Ceiling 
Mounted  Deterrent 
Unit  A  new  security 
device  designed  to  provide 
a  maximum  deterrent  to 

shoplifters  by  constant  movement  of  multi-angle 
surveillance  mirrors. 

A  ceiling  mounted  arm  on  which  are  mounted 
three  convex  mirrors  is  driven  in  a  circular  motion 
by  an  electric  motor.  Can  be  fixed  either  to 
conventional  or  suspended  ceilings.  All  the  mirrors 
and  the  suspension  tube  in  bright  Volumatic 
deterrent  orange.  A  fraction  of  the  cost  of 
similar  products. 


Volumatic 
Anti-Pilferage 
Mirrors 

Volumatic  new  generation  circular  convex 
mirrors  with  a  bright  orange  'halo'  trim  are 
the  most  effective  low  cost  method  of 
pilferage  control ;  three  diameter  sizes  1  6  in., 
24  in.  and  34  in. ;  tough  glass  fibre  backing 
makes  them  virtually  unbreakable. 
For  tight  corners,  the  Volumatic  Slimview 

mirror  is  the  answer.  Oblong  in  shape  it 
measures  24  in.  wide  by  1  6  in.  deep.  Bright 
Volumatic  orange  trim  for  added  deterrent  effect 
Volumatic  Two-Way  Observation  Mirrors  give 
discreet  surveillance  of  high  pilferage  risk  areas. 
Available  clear  and  indistinguishable  from 
ordinary  mirrors,  or  with  Venetian  silverstrip. 


SHOPLIFTING 

IS  AN  OFFENCE 

WE  ALWAYS  PROSECUTE 


Volumatic  Loop  Alarm  Systems  An  entirely 
new  range  of  battery  operated  loop  alarm 
systems  that  provide  an  unbeatable  method 
of  preventing  the  theft  of  merchandise  on 
open  display.  Reguire  no  maintenance  and 
running  costs  are  virtually  nil.  Supplied  with 
coaxial  cable  that  cannot  be  bridged.  Three 
types  are  available,  two  with  unique  and 
patented  automatic  re-setting  facility. 
Powerful  audible  signal.  Applications  in  all 
types  of  non-food  retailing. 


All  Volumatic  security  products  are 
manufactured  under  stringent  quality 
control  and  research  is  being 
conducted  into  the  improvement  of 
existing  products  and  development  of 
new  products.  We  are  always  happy  to 
discuss  specific  security  projects  with 
customers.  All  Volumatic  products  are 
backed  by  a  one  year  written  guarantee. 


Solve  your  security  problems  now  -  send  for  literature  today.  To  help  us  to  give 
your  enquiry  immediate  attention,  please  quote  this  reference  CD 


Volumatic  Bomb  Blanket 

Designed  to  contain  the  blast 
from  expedient  (home  made) 
bombs.  Gives  1  6  sq.  ft. 
coverage.  Already  in  use  by 
department  stores  and  some 
public  utilities.  Designed  to  be 
placed  over  the  bomb  until 
disposal  experts  arrive. 


Volumatic  Limited  -  leaders  in  retail  security 


Volumatic  Limited 
Taurus  House 
Kingfield  Road 
Coventry  CV6  SAS  England 
Telephone  (0203)  84217/8/9 


Volumatic  Protectachain  Chrome  finished  neat,  flexible  ball-link 
chain  for  securing  goods  on  open  display.  Very  low  in  cost.  Case 
studies  show  it  can  totally  eliminate  pilferage. 


made  to  make  you  profit 


j 
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Expansion  brings  a 
five-fold  increase 


A  pharmacy  on  a  busy  Manchester  suburb 
trunk  road  has  increased  the  number  of 
prescriptions  it  has  dispensed  by  four  to 
five  times  in  just  over  a  year  and  its  total 
turnover  by  five  to  six  times  in  the  same 
period.  The  period  under  review  coincides 
with  the  time  when  the  premises  were 
expanded  and  a  new  shop-front  fitted. 

Although  not  all  this  remarkable  in- 
crease is  iccounted  for  by  the  refit,  the 
owner,  Victor  Harari,  believes  that  a  good 
part  of  it  can  be  so  attributed. 

Born  in  Manchester  and  qualifying  'as 
a  pharmacist  from  that  city's  university 
in  1955,  it  was  natural  that  Mr  Harari 
should  return  to  his  "home  town"  after 
gaining  post-graduate  experience  in  South- 
east England.  However,  before  settling 
down  to  retail  practice  Mr  Harari,  who 
had  always  wished  to  go  into  the  aca- 
demic side,  took  a  degree  in  psychology 
and  in  physiology.  The  academic  life 
"was  not  to  be"  but  at  least  he  sought 
to  work  in  the  vicinity  of  students.  Right 
opposite  the  business  which  he  managed 
and  which  he  became  sole  owner  in  1969 
is  the  student  village,  Owenspark,  in  which 
live  3,000  students.  Seeing  that  there  was 
a  potential  for  more  business  from  that 
source  at  least  and  also  that  small  busi- 
nesses were  becoming  uneconomical  to 
run,  he  decided  on  a  policy  of  expansion 
in  both  premises  and  stock. 

After  formulating  his  plans  he  put  them 
to  an  architect  and  a  builder  was  suse- 
quently  engaged.  Despite  the  upheaval  in 
the  ensuing  eight  months  it  was  possible 
to  continue  business  throughout. 

The  premises  are  in  the  middle  of  a 
parade  in  Wilmslow  Road,  Fallowfield, 
about  three  miles  from  the  city  centre. 
At  one  time  they  housed  a  men's  out- 
fitters shop.  There  were  two  deeply  re- 
cessed windows  —  "a  nightmare  to  dress 
and  which  hid  the  shop",  according  to 
Mr  Harari,  the  entrance  being  in  the 
centre.  Seeing  an  advertisement  in  Chemist 
&  Druggist  for  new  shopfronts  made  in 
anodised  aluminium  that  could  be  instal- 
led in  two  days  by  Unit  Shopfronts  Ltd, 
Park  Royal  Road,  London  NW10  7LF, 
Mr  Harari  placed  an  order  with  them  and 
was  surprised  to  find  how  quickly  the 
front  was  transformed  and  finished  with- 
out fuss  over  the  weekend. 

This  part  of  the  refit  was  perhaps  the 
only  prefabricated  unit  to  be  employed 
All  the  glass  cases  which  run  almost  the 
whole  length  of  the  premises  were  built 
individually  as  were  the  mobile  gondolas 
these  being  made  in  matching  wood. 
Several  points  he  insisted  upon  must  have 
stamped  him  as  something  of  an  individu- 
alist in  the  eyes  of  both  architect  and 
the  cabinet  maker  who  was  responsible 


for  the  furniture.  The  cabinet  maker  wan- 
ted the  shelving  in  the  glass-backed  show 
cases  to  be  of  wood  but  glass  was  insisted 
on  despite  the  much  higher  cost.  The 
glass,  Mr  Harari  declares,  gives  added 
sparkle  to  the  display. 

On  two  floors 

Since  the  expansion  sales  are  conducted 
on  two  floors.  All  medicinal  products 
(including  OTC  lines)  are  housed  in  the 
dispensary  and  thus  under  the  control  of 
the  pharmacist.  In  the  course  of  (he  ex- 
pansion it  was  decided  to  bring  into  use 
the  basement  as  a  sales  area  and  it  is 
there  that  the  dispensary  is  now  housed. 
On  the  public  side  of  the  prescription 
reception  counter  are  stocks  of  foods  — 
baby,  pet,  slimming,  etc,  arrayed  for  self- 
selection. 

The  approach  to  the  area  from  above  is 
\ia  a  particularly  wide  staircase  the  in- 
cline of  which  is  gradual.  The  extra  width 
had  to  be  at  the  expense  of  the  selling 
area  on  the  ground  floor.  The  insistence 
on  this  design  was  one  of  the  surprises. 
But  Mr  Harari  is  quite  satisfied  he  made 
the  right  decision  for  the  customers.  In 
the  waiting  area  downstairs  is  a  colour 
television,  popular  with  children  and  adults. 

To  give  a  reminder  of  former  days  a 
unit  of  traditional  drug  drawers  has  bee i 
fitted  along  one  of  the  walls  in  the  dis- 
pensary. All  the  other  furniture  was  tailor 
made  and  fitted  by  the  cabinet  maker 
Mr  Rovm  who  trades  as  Scandia,  47 
Heyes  Lane,  Timperley. 

Security  has  not  been  overlooked.  Be- 
sides a  burgular  alarm  system  there  is 
closed  cicuit  television  so  that  from  the 
dispensary  downstairs  can  be  seen  most 
of  what  is  happening  in  the  shop  above. 
At  closing  time  a  solid  metal  shutter  is 
pulled  down  and  locked,  completely  iso- 
lating the  dispensary  area.  Emergency 
electric  lighting  from  a  series  of  car  bat- 
eries  has  been  installed  so  that  work  does 
not  sop  in  the  dispensary  and  shop  in 
the  event  of  a  power  cut. 

Before  the  refit  and  expansion  Mr  Har 
ari  says  he  was  often  called  out  to  dis- 
pense after  normal  hours.  So  when  the 
extra  facilities  were  available  he  decided 
to  remain  open  until  10.30  pm  on  seven 
days  a  week,  a  service,  he  claims,  which 
has  been  appreciated  by  the  public. 

Helping  him  is  a  staff  of  23  including 
six  pharmacists  who  work  part-time.  Whih 
the  extra  hours  worked  must  account  for 
part  of  the  increased  turnover  he  is  cer- 
tain that  the  modernisation  of  the  premi- 
ses and  the  extra  facilities  available  have 
been  responsible  for  a  considerable  share. 
There  is  the  added  bonus  of  having  a 
comfortable  shop  for  the  staff  to  work  in. 
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The  television  screen  in  the  dispensary 
is  not  for  entertainment  but  for  security. 
It  shows  what  is  happening  in  the  shop 
on  the  floor  above.  Below:  The  run  of 


drug  drawers  seen  from  the  prescription 
reception  area. 


New  shopfitting  systems 

Showrax  Ltd,  Tower  Works,  Northfleet, 
Kent,  will  be  devoting  the  whole  of  their 
stands  at  Shopex  to  the  launching  of  two 
completely  new  shopfitting  systems.  It  will 
be  the  first  time  that  the  systems,  named 
Focal  and  Equiplus,  will  have  been  seen  in 
Britain. 

Equiplus  is  described  as  a  sophisticated 
modular  glass  system  with  a  nuge  range 
of  applications.  The  extensive  range  ot 
ancillary  fittings,  drawers,  cupboards, 
decor  panels,  lighting,  etc.  ensure  that  the 
most  effective  configuration  can  be  built 
up  for  any  situation  while  the  glass  gives 
complete  visibility  to  the  merchandise. 
Different  configurations  can  be  simply 
made  up  on  the  spot  as  the  need  arises. 

Focal  is  a  "refined  middle-shop  system 
which  is  so  versatile  it  can  also  be  used 
to  construct  counters,  partitioning,  furni- 
ture, gondolas  or  wall  shelving". 

A  competition  open  to  everyone  con- 
nected with  the  shopfitting  industry  will 
be  ran  by  Showrax  at  Shopex  which  is 
being  held  at  Brighton,  September  15-18. 
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SHOPFITTING 

Keeping  merchandise 
accessible  and  saleable 


One  question  not  always  satisfactorily 
answered  when  shopfitting  is  being  con- 
sidered is  what  merchandise  should  be 
placed  in  drawers  or  showcases.  Perhaps 
one  reason  why  preference  for  complete 
open  shelves  for  everything  is  due  pos- 
sibly to  the  fact  that  many  shop  fitting 
systems  were  designed  for  groceries  and 
other  trades  where  fully  open  shelves  are 
not  only  desirable,  but  essential. 

However,  when  refitting  most  pharma- 
cies, thought  must  be  given  to  various 
items  which  need  not  be  put  directly  onto 
open  shelves.  The  most  obvious  of  these 
are  the  higher  priced  cosmetics  and  per- 
fumes which  are  usually  packed  in  attrac- 
tive containers  that  help  to  sell  the  pro- 
duct. These,  if  kept  looking  fresh  and 
clean  will  help  to  sell  themselves.  There- 
fore, glass  showcases  are  important. 
Strategically  placed  in  an  inviting  position 
close  to  the  open  window,  sales  should 
increase  noticeably.  It  is  better  that  locks 
should  not  be  fitted,  to  enable  the  mer- 
chandise to  be  readily  accessible  by  all 
members  of  the  staff.  It  may  even  be  de- 
sirable for  customers  to  help  themselves 
as  pilfering  need  not  necessarily  be  a 
problem,  anyone  who  is  stealing  does 
so  in  a  manner  so  as  not  to  attract  atten- 
tion to  themselves.  Merchandise  displayed 
by  the  shopfront,  if  of  the  modern  open 
type  and  in  a  position  that  needs  unusual 
movements  to  remove  it,  are  less  vulner- 
able. That  is  not  to  say  that  no  other 
special  care  should  be  taken  to  protect 
these  goods.  To  aid  the  display  of  cos- 
metics and  perfumes,  mirror  backs  to 
showcases  could  be  added.  The  extra  cost 
could  well  be  worthwhile.  Surplus  stocks 
and  various  shades  of  powders  could  be 
kept  close  by  in  drawers,  either  below  the 
showcases  or  preferably  in  drawers  behind 
a  counter.  Lipsticks  too  could  be  kept  in 
drawers,  which  should  be  of  correct  depth 
to  make  the  most  of  the  available  space. 
Alternatively,  lipsticks  can  be  effectively 
stocked  in  a  special  lipstick-storage  unit 
which  incorporates  a  sliding  front  section 
for  testers.  Such  a  unit  is  made  by  Olney 
Bros  Ltd  of  Berkhamsted,  Herts,  which 
forms  part  of  the  equipment  in  their  Inter- 
plan  system  80.  This  particular  unit  can 
show  effectively  240  testers  and  stock 
some  14  gross  of  lipsticks.  This  unit  can 
display  lipsticks  in  an  inviting  way,  and 
should  aid  selling  for  the  many  manu- 
facturers. 

Additional  lines 

Many  pharmacies  are  looking  for  addi- 
tional lines  to  supplement  general  sales. 
With  special  offers  and  cut  prices,  margins 
are  being  trimmed  to  often  unsatisfactory 
levels.  By  introducing  special  lines,  un- 


obtainable elsewhere,  mark-ups  can  be 
enhanced.  For  the  retailer  who  decides  to 
sell  fancy  jewellery,  compacts,  refillable 
sprays  and  so  on  OIneys  produce  an 
attractive  glass  display  shelf  unit  complete 
with  adjustable  rods.  The  interior  is  felt- 
lined  and  pulls  out  giving  access  to  the 
displayed  item,  without  upsetting  the  dis- 
play. The  back  of  this  unit  can  incorporate 
an  opaque  Perspex  back  complete  with 
fluorescent  tubes. 

Whilst  open  shelves  are  necessary  for 
some  cough  remedies  and  other  medicines, 
drawers  both  in  counters  and  on  rear  wall 
units  are  a  necessity  for  various  small 
items,  which  are  usually  only  obtained  in 


Since  a  total  re-fit  of  his  shop  last  year, 
Howard  Ryan,  MPS,  Willesborough,  Kent, 
is  experiencing  an  average  sales  increase 
of  30  per  cent  and  has  doubled  the  quan- 
tity of  products  on  display.  The  pharmacy, 
situated  one  mile  from  Ashford  town 
centre  relied  largely  on  National  Health 
Service  prescription  work  from  a  nearby 
group  medical  practice. 

Five  hundred  houses  were  scheduled  to 
be  built  nearby,  offering  Mr  Ryan  further 
prescription  work  and  a  great  sales  poten- 
tial for  over-the-counter  merchandise. 

To  attract  this  new  trade,  Mr  Ryan 
decided  to  modernise  his  shop  and  after 
contacting  the  NPU  for  their  list  of  com- 
panies, six  companies  submitted  estimates, 
the  successful  contractor  being  Storeplan 
Ltd,  Shoeburyness,  Essex. 

The  modernisation  plans  involved 
knocking  down  part  of  the  rear  wall  and 
moving  the  dispensary  into  the  old  stock 
room.  This  alone  offered  a  40  per  cent 
increase  in  floor  space  and  provided  suffi- 
cient room  to  change  the  shop  into  self- 
selection  from  counter  service. 

A  4-ft-high  gondola  unit  was  installed 
in  a  central  position  to  help  create  the 
correct  traffic  flow  around  the  shop. 

To  cater  for  the  large  population  of 
babies  and  young  children  living  in  the 
area,  the  entire  side  wall  nearest  to  the 
door  is  devoted  exclusively  to  baby  needs. 
This  position,  near  the  door,  was  selected 
to  enable  mothers  to  watch  their  prams 
outside  whilst  shopping  for  their  baby 
needs.  In  addition,  to  the  standard  baby 
and  junior  food  lines  there  is  a  wide 
range  of  baby  requisites,  including  toys, 
hair  brushes,  sterilisers,  potties,  etc. 

High  value  items,  such  as  perfume, 
make-up,  etc  are  displayed  on  the  other 
side  wall  in  glass-fronted  display  show- 
cases. Bulkier  valuable  lines  —  beauty 
sets,  coffrets  and  slower  selling  gift  lines 


A  lipstick  display  unit  by  Olney  which 


aids  selling. 

a  pharmacy  and  not  considered  pick-up 
lines.  Contraceptives  too  in  many  chemists 
are  still  in  drawers,  although  the  trend  is 
towards  open  displays. 

Whilst  it  is  essential  for  maximum  in- 
crease in  turnover  to  refit  with  as  much 
open  shelf  area  as  possible,  there  is  still  a 
necessity  to  retain  glass  showcases,  drawers 
and  other  special  units  for  many  items. 


are  attractively  laid  out  in  a  24in  deep 
glass  fronted  display  case.  Drawer  nests 
are  used  for  reserve  stock  and  small  items. 

With  the  new  units,  Mr  Ryan  has 
double  the  amount  of  stock  on  display, 
part  of  which  was  previously  piled  up  in 
boxes  in  the  store  room  and  difficult  to 
find. 

Having  completed  a  year's  trading  since 
the  re-fit  Chemist  and  Druggist  asked  Mr 
Ryan  what  effect  the  modernisation  has 
had  on  his  trade.  "At  first  I  thought  the 
increased  sales  were  a  30-day  wonder,  but 
they  are  30  per  cent  up  on  those  a  year 
ago  —  and  that  is  an  average  figure  taking 
into  consideration  December's  rush  and 
October's  low. 


Wall  and  display  cases  used  in 
conjunction  with  nest  of  drawers  for 
reserve  stock  in  Mr  Ryan's  pharmacy. 


Safes  up  30  per  cent  after  re-fit 
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meet  our 
Sale!  Director 

Our  sales  orientated  Eureka  instore  system  will  add  extra 
impact  to  your  merchandising.  Flexible,  slot-together 
components,  eye  catching  colours  and  a  huge  capacity. 
Many  accessories  available  including  cabinets,  drawers, 
counters  etc.  Our  Sales  Director  will  increase  your 
profits  fast! 


and  Ulerchaadise 
manager 

Our  Karu-Sell  rotary  display  unit  can  manage  a  huge  amount  / 


of  merchandise  with  a  capacity  of  34.25  sq.  feet  of  impact  S-\ 
display  in  only  6.86  sq.  feet  of  floor  area.  / 
Ideal  for  promoting  impulse  sales.  Amazingly  varied  S ^ ^\ 


applications.  The  exclusive  diamond  shaped  shelves  S  ^ ' 
are  instantly  adjustable  for  height  and  slope  and   SjS  <J 


have  binning  facilities. 

Members  of  the  Showrax  Force. 


Free  country  -  wide  shop  -  planning 
service  by  Instore  Consultants. 


o 

ax 

Tel :  Gravesend  60671  Telex:  965130 


S4> 


✓  <#  if 


zoz    onemist  &  uruggist 


CURE  YOUR  SICK  PROFITS 


Let's  face  it,  profits  are  what  it  is  all  about  And  you  can 
double  or  even  treble  them  with  the  right  type  of 
merchandising  and  store  layout.  Storeplan  is  there 
to  help  you,  when  you  are  re-planning  They  will 
advise  you  on  maximising  selling  space,  correct 
window  displays,  custor 
tioning  of  goods,  and  al 
before  they  introduce  yoi 
ular  shop  fitting  system 
And  it's  not  expensive  en 
can  pay  for  itself  in  a  mat 
months  and  from  then  or 
all  profit.  Consultation  is 
for  you  to  profit  from. 
Why  not  talk  shop  with 
Storeplan  NOW? 

Storeplan  are  NPU  Q^ 
recommended  ve\ 

aV ■/ 


shopf  itters 


ANTI- SHOPLIFTING  MIRRORS 
REDUCE  LOSSES  &  INCREASE  PROFITS 


Thousands  of  chemists,  including  Boots,  have  found 
that  Security  Mirrors  deter  shoplifters  and  reduce 
pilferage  losses. 

Mirrors  supplied  include  Warning  Security  Notice  and 
full  fitting  instructions. 

34in  convex  £37-00 
24in  convex    £21  00  16in  convex    £16  00 

20in  convex    £18  00  24  x  16in  Slimview    £21  00 

Carriage  &  VAT  included.       Delivery  7  days. 


RETAIL  DEVELOPMENT  SYSTEMS  GROUP  LTD. 
7  High  Street,  Ewell,  Surrey.      Tel:  01-393  0081 

NAME   

ADDRESS   

  Tel:   


SHOPFITTERS  LIMITED 
"Shopfitting  with  the  international  look" 


For 

2 


The  complete  service  from 
design  to  installation  using 
one  of  Europe's  leading  systems 

our  brochure  contact: 

■8  Foredown  Drive,  Portslade,  BRIGHTON  BN4  2BB 
Tel:  Brighton  411844 


1  problems 


Oiney  bros  offer  you  a  Full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  olney  bros  ltd. 

jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

5417-9 


name  &  address 
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SHOPFITTING 


A  multiple  looks  to 
larger  shop  units 


Savory  &  Moore  Ltd  continue  to  expand 
their  organisation  with  larger  shop  units. 
Their  branch  at  Market  Place,  Walling- 
ford,  Berks,  is  the  latest  example  of  a 
2000  sq  ft  shop  having  two  wide  entrances 
leading  into  what  is  now  becoming  the 
"S&M  look";  a  relaxed  combination  of 
soft  pastel  colours — light  greys —  yellows 
and  whites  with  Killarney  gold  shaped 
pelmets.  The  floor  around  the  perfumery- 
cosmetics'  section  is  carpeted  to  give  "an 
added  touch  of  luxury". 

Customers  find  the  atmosphere  created 
is  pleasant  for  shopping  and  Mr  Alan 
Kennet,  Savory  &  Moore's  estates  mana- 
ger confirms  this  by  saying  "we  are  ex- 
tremely pleased  with  the  trading  results 
at  Wallingford". 

Larger  floor  areas  have  enabled  longer 
Nordia  gondola  runs  to  be  used  and  more 
merchandise  to  be  forward  on  display. 

More  impact 

This  provoked  Nordia's  southern  consul- 
tant, Peter  Depledge,  to  observe  "it's  very 
interesting  to  see  the  effect  when  a  whole 
gondola  is  devoted  to  one  type  of  mer- 
chandise— for  example,  pet  foods.  The 
larger  merchandise  facings  make  so  much 
more  impact  on  the  eyes".  The  Nordia 
gondolas  are  on  castors  to  enable  them  to 
be  repositioned  and  moved  for  floor  clean- 
ing. The  heights  do  not  exceed  50in  so 
that  the  whole  floor  shop  is  on  view  to 
the  customer. 

The  old  problem  of  what  to  put  on  the 
bottom  shelf  is  solved  by  binning  access- 
ories, which  enables  large  items  such  as 
cleansing  puffs,  sponges  etc,  to  be  dis- 
played in  mass. 

Left:  The  cosmetic  section  which  has 
been  carpeted.  Right:  The  larger  floor 
area  enables  larger  gondola  runs 
allowing  more  goods  to  be  displayed. 


The  dispensary  which  is  sited  on  the 
rear  wall  is  raised  15in  from  the  floor  thus 
allowing  the  pharmacist  on  duty  a  view 
of  the  whole  shop.  The  dispensary  units 
were  especially  designed  to  Savory  & 
Moore's  requirements  and  supplied  by 
Harolt  of  Harpenden  who  also  installed 
the  units.  Nordia  equipment  is  supplied 
by  William  Mason  &  Son  Ltd,  Gelderd 
Road,  Leeds  LS12  6JD. 


Shopfitting 
rrjund-up 


Emergency  power  units 

For  use  in  electricity  power  cuts,  Jermyn 
Industries,  No  1  Vestry  Estate,  Sevenoaks, 
Kent,  are  supplying  two  emergency  power 
units  for  150  and  300  watt  operation 
producing  250  volts  at  50  cycles  from  a 
car  battery. 

In  the  event  of  a  power  cut,  the  units 
automatically  switch  to  the  invert  mode 
to  maintain  a  supply  to  essential  require- 
ments. When  the  power  is  restored,  the 
unit  reverts  to  mains  operation  auto- 
matically recharging  the  battery. 

Fill  in  coupon 

On  another  page  of  this  issue  J.  I. 
Myers  Ltd,  80  Old  Street,  London  EC1, 
invite  readers  to  apply  for  literature  ex- 
plaining the  service  they  offer  —  a  service 
"which  in  the  past  has  succeeded  in  in- 
creasing clients  turnover  by  well  over  25 
per  cent." 

Inter-sign  letters 

Lettercast  Ltd,  Great  Western  Lane, 
Bristol,  state  that  their  Inter-Sign  do-it 
yourself  sign  letters  are  widely  used  by  the 
sign  trade  and  are  now  available  in  five 


faces  —  Festive,  Univers  75,  Block, 
Classic  and  Helvetica  style.  Sizes  range 
from  1  in  (250  mm)  to  21  in  (520  mm)  and 
a  wide  range  of  colours  is  available.  For 
do-it-yourself  installation,  letters  over  4in 
high  are  supplied  with  easy-to-use  fixing 
lugs  and  positioning  templates  which  en- 
sure a  professional  appearance. 

Complete  service 

A  complete  service  from  design  to  instal- 
lation using  a  European  system  is  offered 
by  Instore  Shopfitters  Ltd,  2  Foredown 
Drive,  Portslade,  Brighton. 

Illuminated  fascias 

Brilliant  Signs  Ltd,  Stowe  Road,  London 
W12  —  a  Spreckley  Industries  company 
—  has  recently  developed  an  illuminated 
fascia  that  uses  only  30  per  cent  of  the 
electricity  consumed  by  normal  fascias. 
This  has  been  accomplished  through  em- 
ploying one  fluorescent  tube  as  opposed 
to  the  normal  three  for  a  30in  deep  sign. 
The  company  say  this  has  been  made  pos- 
sible by  a  specially  designed  reflective  back 
which  ensures  that  light  is  diffused  evenly 
across  the  fascia  making  the  level  of 
illumination  comparable  with  multi  tube 
lights.  Normal  output  from  a  three  fluores- 
cent tube  fascia  is  in  the  region  of  126 
lumens  whilst  output  from  the  new  single 
tube  type  is  approximately  106  lumens. 

Security 

A  comprehensive  range  of  in-store  security 
equipment  for  retailers  in  every  field  will 
be  shown  on  the  stand  of  security  specia- 
lists, Volumatic  Ltd,  Kingfield  Road, 
Coventry,  at  Shopex  '74,  the  shop  and 
display  equipment  exhibition  being  held 
at  the  Hotel  Metropole,  Brighton,  Sep- 
tember 15-18. 

General  emphasis  of  the  display  will 
be  placed  on  the  company's  range  of 
moving  anti-shoplifting  mirror  products. 
These  include  a  moving  mirror  unit  that 
consists  of  a  3-ft  long  ceiling  mounted, 
revolving  bright  orange  aluminium  tube 
onto  the  base  of  which  are  attached  three 
orange  trimmed  16in  diameter  or  24in 
diameter  convex  mirrors;  the  unit  moves 
in  a  circular  direction. 

Mr  F.  R.  Pegg,  the  company's  chief 
executive,  is  to  be  chairman  of  the  se- 
curity and  crime  prevention  session  of  the 
retail  conference  at  Shopex. 
□  Elsewhere  in  this  issue  Retail  Develop- 
ment Systems,  7  High  Street,  Ewell,  Surrey 
invite  readers  to  apply  for  particulars  of 
their  anti-shoplifting  mirrors. 
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US  report  gives  arguments  for  testing 
continued  competence  of  pharmacists 


C&D  last  week  reported  that  a  study 
group  of  US  pharmacists — the  Task  Force 
on  Continuing  Competence  in  Pharmacy 
— had  called  for  periodic  tests  on  compe- 
tence and  relicensing  (p  210).  Below  is 
given  a  fuller  account  of  the  report,  inclu- 
ding some  of  the  arguments  put  forward 
for  continuing  competence. 

The  Task  Force  was  set  up  by  the 
American  Association  of  Colleges  of  Phar- 
macy and  the  American  Pharmaceutical 
Association.  It  identified  two  basic  ele- 
ments on  which  continuing  competence 
depended.  These  were :  possession  by  the 
individual  of  current  and  up-to-date  know- 
ledge in  the  field  of  pharmacy,  or  in  the 
specialty  in  which  the  individual  practices; 
and  adequate  and  appropriate  perform- 
ance in  a  manner  consistent  with  estab- 
lished professional  knowledge  and  proce- 
dures. 

Factors 

A  number  of  related  factors  were  said 
to  be  involved,  including: 

□  Education  and  training  of  an  individual 
to  become  a  practitioner  initally  qualified 
at  a  minimum  level  of  competence; 

□  Assurance  to  the  public  and  the  profes- 
sion that  the  practitioner,  as  initially 
licensed,  had  achieved  a  defined  level  of 
competence; 

□  Involvement  on  the  part  of  the  practi- 
tioner in  continual  learning  to  advance 
his  knowledge  and  ability  to  understand 
and  use  newly-developed  concepts; 

□  Desire  and  motivation  on  the  part  of 
the  practitioner  to  serve  the  best  interests 
of  his  patients; 

□  Assurance  to  the  public  and  the  profes- 
sion that  the  practitioner  continued  to 
perform  at  a  defined  level  of  competence; 

□  Establishment  of  professional  criteria 
or  standards  that  would  serve  as  a  guide 
for  practitioners  in  their  individual  en- 
deavours to  maintain  competence;  that 
would  assist  the  profession  and  other 
organisations  in  planning  and  developing 
their  educational  offerings,  and  aid  the 
profession  and  the  public,  through  its 
government,  in  assuring  competence  and 
identifying  competent  practitioners. 

Increasing  importance 

In  addition  to  increased  public  concern, 
a  number  of  factors  had  converged  during 
the  past  few  years  to  emphasise  the  in- 
creasing importance  of  continuing  compe- 
tence of  all  members  of  the  health  profes- 
sions. They  include:- 

Proliferation  of  scientific  knowledge : 
Scientific  discoveries  had  made  possible 
the  development  of  new  drugs  which  revo- 
lutionised medical  care.  The  introduction 
of  many  new  pharmaceuticals  enlarged 
the  responsibilities  of  pharmacists  "who 
must  be  knowledgeable  about  the  charac- 
teristics of  these  products  that  have  in- 


creased in  number,  potency,  and  potential 
danger."  New  concepts  in  pharmacy,  such 
as  those  relating  to  drug  interactions, 
drug  absorption,  distribution,  and  excre- 
tion, "must  now  be  a  part  of  the  basic 
knowledge  of  each  pharmacist."  Failure 
of  the  pharmacist  to  maintain  com- 
petence could  lead  to  deterioration  in 
patient  care. 

Technological  advances  :  In  the  pharma- 
ceutical industry  they  led  to  mass  produc- 
tion, pre-packing  and  to  the  elimination 
of  much  of  the  fabricating  and  com- 
pounding formerly  performed  by  indivi- 
dual pharmacists.  Improved  systems  for 
drug  dispensing  further  reduced  the  time 
pharmacists  devoted  to  routine  tasks.  As 
a  consequence,  pharmacists  have  been 
freed  to  place  greater  emphasis  on  provi- 
ding pharmaceutical  services  to  other 
health  professionals,  as  well  as  to  patients. 

Health  team  involvement:  The  delivery 
of  health  care  was  increasingly  a  team 
effort  in  which  the  responsibilities  of  the 
pharmacist  were  becoming  more  fully 
identified  and  utilised.  A  significant  per- 
centage of  hospital  admissions  had  been 
cited  as  resulting  from  adverse  drug  re- 
actions and  inappropriate  therapy.  To 
reduce  the  number  and  length  of  stay  of 
such  admissions  that  are  preventable,  "the 
pharmacist  is  increasingly  filling  a  vital 
place  on  the  health  team  by  working  with 
physicians  to  monitor  the  biophysical 
factors  of  drug  actions,  advising  the  physi- 
cian, and  often  times  directly  advising 
the  patient  as  well." 

Drug  reliance 

Increased  reliance  on  drugs :  The  grow- 
ing reliance  in  general  placed  on  the  use 
of  drugs  reinforced  the  need  for  pharma- 
cists to  be  prepared  to  advise  and  counsel 
individuals  on  safe  and  effective  use  of 
drugs  and  health  care  devices. 

Multiple  settings  for  practice:  The  dif- 
fering settings  in  which  pharmacists  prac- 
tised their  profession  required  current 
competencies  in  both  scientific  and  ad- 
ministrative aspects  of  pharmaceutical 
services.  The  community  pharmacist,  in 
particular,  was  serving  increasingly  as  a 
health  educator  by  interpreting  the  physi- 
cian's instructions  on  use  of  drugs  for  the 
patient. 

Economic  factors :  Increasing  costs 
stimulated  the  public  to  be  more  conscious 
of  the  quality  of  goods  and  services  for 
which  they  must  pay  more  dearly.  "Con- 
tinuing competence  is  basic  to  the  quality 
of  all  health  services;  including  pharma- 
ceutical services;  and  all  health  services 
are  increasingly  being  considered  as  a 
public  concern." 

Changes  in  legal  standards  to  practise: 
"In  the  past,  conviction  of  a  crime,  dis- 
qualification for  mental  disability  or  drug 
addiction  and  unprofessional  conduct  gen- 


erally involving  fraud  or  gross  malprac- 
tice have  been  the  main  grounds  on  which 
a  licence  to  practise  a  profession  has  been 
revoked,"  the  report  states.  "Lack  of  con- 
tinuing professional  competence  has  sel- 
dom been  the  basis  for  revocation  of  a 
licence.  Today,  however,  expanded  public 
concern  for  the  quality  of  health  care 
and  the  changing  standards  of  legal  lia- 
bility for  the  providers  of  health  care 
have  led  to  recognition  of  the  need  for 
continuing  competence  on  the  part  of 
licensed  health  practitioners.  Legislation 
recently  enacted  or  regulations  recently 
adopted  in  various  states  reflect  these  new 
attitudes  which  are  expressed  in  require- 
ments for  patient  drug  use  profiles,  for 
pharmacists  to  provide  information  to 
patients  about  each  drug  being  dispensed, 
and  for  continuing  education  for  each 
practitioner.  It  can  be  anticipated  that 
demonstration  of  continuing  competence 
will  soon  be  a  requisite  for  continued 
licensure  to  practise." 

Service  to  the  public :  The  profession 
itself  "is  keenly  aware  of  its  professional 
responsibilities  to  provide  the  most  cur- 
rent knowledge  and  the  best  possible 
services  to  the  public." 

Methods 

The  Task  Force  identified  five  different 
methods  that  could  be  followed  for  assur- 
ing continuing  competence.  They  were:  — 

□  Each  individual  practitioner  could 
maintain  his  competence  entirely  on  his 
own  initiative  with  no  external  require- 
ments. 

□  Each  individual  practitioner  could  be 
obliged  to  comply  with  standards  that  are 
established  by  the  national  professional 
society  in  his  field  of  practice  and  enforced 
through  its  membership  requirements. 

□  Each  individual  practitioner  could  be 
required  to  comply  with  national  stan- 
dards approved  and  enforced  by  the 
federal  government  through  regulations 
for  reimbursement  under  Medicare,  Medic- 
aid (health  insurance  schemes)  or  an 
expanded  national  health  programme. 

O  Each  individual  practitioner  could  be 
obliged  to  comply  with  standards  for  con- 
tinuing competence  approved  and  enforced 
by  each  state  through  its  individual  re- 
quirements for  license  and  relicense. 

□  Each  individual  practitioner  could  be 
obliged  to  comply  with  standards,  devel- 
oped nationally  by  the  profession  with  the 
assistance  of  representatives  of  related 
professions  and  the  general  public,  and 
accepted,  supported  and  enforced  by  each 
state  through  requirements  for  relicense. 

In  the  opinion  of  the  Task  Force,  the 
last  method  should  be  used  in  pharmacy. 

Basic  assumptions 

In  considering  the  future  of  continuing 
competence  in  pharmacy,  the  members  of 
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the  Task  Force  were  agreed  oo  several 
basic  assumptions:  — 

□  In  the  interests  of  the  public  welfare, 
pharmacists  should  be  subject  to  evalua- 
tion and  relicense  at  periodic  intervals. 

□  When  adequate  standards  for  continu- 
ing competence  have  been  developed,  and 
when  appropriate  and  valid  techniques  for 
measurement  and  evaluation  of  profes- 
sional competence  have  been  devised, 
demonstrated  proof  of  continuing  compe- 
tence should  be  a  requirement  for  reli- 
cense to  practise. 

□  Continuing  education  of  itself  does  not 
assure  that  the  participating  practitioner  is 
maintaining  his  competence.  Therefore, 
reliance  on  participation  in  continuing 
education  when  employed  by  state  licen- 
sing boards  or  other  agencies  as  an  in- 
dication of  continuing  competence, 
should  be  employed  only  as  a  temporary 
measure  and  on  a  transitional  basis  until 
improved  methods  of  assuring  continuing 
competence  are  developed. 

Recommendations 

In  the  light  of  those  points,  the  group 
made  the  following  recommendations:  — 

□  Responsibility  for  assuring  the  con- 
tinuing competence  of  pharmacists  should 
be  borne  primarily  by  the  profession  and 
its  members,  but  also  shared  by  the  col- 
leges of  pharmacy,  state  agencies,  and 
employers  of  pharmacists,  including  insti- 
tutions. 

□  Standards  for  continuing  competence 
of  pharmacists  should  be  established  by 
the  profession,  including  practitioners  and 
educators,  in  conjunction  with  representa- 
tives of  related  professions  and  the  public. 

□  A  Pharmacy  Practice  Standards  Com- 
mission should  be  created  by  the  Ameri- 
can Association  of  Colleges  of  Pharmacy 
and  the  American  Pharmaceutical  Associ- 
ation to:  develop  standards  for  profes- 
sional competence  in  pharmacy  in  terms 
of  knowledge  and  performance;  identify 
valid  means  for  measuring  competence 
against  established  standards;  evaluate  the 
role  of  continuing  education  in  the  main- 
tenance of  professional  competence;  and 
perform  other  related  functions. 

□  The  chief  executive  officers  of  the 
American  Association  of  Colleges  of 
Pharmacy  and  the  American  Pharmaceu- 
tical Association  should  jointly  prepare 
and  submit  to  their  respective  associations 
detailed  proposals  for  the  implementation 
of  the  recommendation  that  calls  for  the 
creation  of  a  Pharmacy  Practice  Standards 
Commission. 

□  The  AACP  and  APhA  should  take 
appropriate  steps  that  would:  encourage 
enactment  of  legislation  and  regulations 
requiring  proof  of  continuing  competence 
for  relicensure  of  pharmacists,  such  legis- 
lation and  regulations  to  be  effective  only 
when  standards  of  competence  for  phar- 
maceutical practice  have  been  established, 
and  when  the  means  of  measuring  and 
evaluating  such  competence  have  been 
devised;  encourage  the  provision,  as  an 
interim  measure,  of  continuing  education 
programmes  of  high  quality  as  the  best 
means  currently  available  for  the  main- 
tenance of  professional  competence;  and 
encourage  interprofessional  co-operation 
in  investigation  and  research  as  to  the 
means  by  which  professional  competence 
may  be  measured  and  evaluated, 


Prepared  for  militancy 

Reading  the  recent  report  of  the  NHS 
Chemist  Contractors  Committee's  claim 
for  a  30  per  cent  increase  in  the  dispensing 
fee,  prompts  me  to  remind  our  negotiators 
to  be  prepared  to  back  their  claim.  Ex- 
perience of  activities  of  other  unions  over 
the  past  twelve  months  shows  clearly  that 
we  will  only  be  granted  such  an  increase 
if  we  are  prepared,  and  I  mean  prepared, 
to  behave  in  a  similar  manner  to  the  more 
militant. 

May  I  suggest  that  immediate  steps 
are  taken  to  organise  and  plan  effective 
action,  which  can  be  taken  by  all  of  us 
at  short  notice,  should  our  demands  not 
be  met. 

Measures  which  might  be  considered 
could  include : 

□  Refusal  to  dispense  more  than  a  week's 
supply  to  any  patient  (other  than  O.A.P.s). 

□  Restriction  of  dispensing  to  three  hours 
a  day. 

M.  J.  Bassil 

Southampton 

Doubtful  comparison 

While  I  do  not  necessarily  agree  that  the 
"urgent  fee"  is  adequate,  I  think  Mrs 
Wells  is  making  a  comparison  which  does 
little  to  enhance  the  case  (last  week  p.223) 
If  the  matter  were  put  to  disinterested 
parties,  one  could  not  quarrel  with  the 
view  that  the  mechanic  who  diagnoses 
and  corrects  a  fault  is  doing  a  much  more 
skilled  job  than  someone  putting  a  few 
tablets  in  a  bottle  as  instructed  by  a  doc- 
tor. I  wonder  if  it  has  escaped  some 
peoples'  notice  that  the  "urgent  fee"  is 
now  per  form,  whereas  it  used  to  be  per 
item. 

M.  McLean 

Gorleston-on-Sea 

Bottle  makers'  problems 

In  "Topical  Reflections"  in  your  issue  of 
August  17,  Xrayser  makes  a  number  of 
comments  on  the  bottle  shortage.  The 
shortage  that  he  refers  to  came  at  a  time 
when  production  by  the  glass  container 
manufacturers  showed  a  five-fold  increase 
over  the  1972  figures. 

For  several  years  the  average  rate  of 
growth  in  sales  by  the  glass  container 
manufacturers  has  been  4  per  cent  a  year. 
In  1973  this  figure  jumped  to  10  per  cent 
(1972  figure  was  between  1-2  per  cent). 
This  increase  took  place  in  an  industry 
already  working  seven  days  a  week,  24 
hours  a  day,  and  so  not  able  to  obtain 
more  output  by  shift  or  weekend  working. 

In  1973  the  demand  for  all  types  of 
containers  rose  dramatically.  The  reasons 
for  this  being  in  the  main,  government 
action  in  its  budget  policy,  rises  in  the 
amount  of  money  people  had  to  spend 
and  the  very  good  summer.  Not  all  of 


these  factors  could  have  been  anticipated 
by  the  packaging  industry. 

To  meet  this  dramatic  upswing  in  de- 
mand the  glass  industry  is  investing  some 
£50m  in  new  and  modernised  equipment. 
But  there  is  a  time  lag  of  between  two 
and  three  years  from  obtaining  the  capi- 
tal to  producing  the  bottles.  In  the  mean- 
time the  industry  is  doing  all  that  it  can 
to  meet  its  customers'  requirements,  but 
this  again  has  been  affected  by  the  diffi- 
culties brought  about  by  the  three  day 
week  and  the  cut  back  in  supplies  of  soda 
ash  as  a  result  of  industrial  disputes  at 
Imperial  Chemical  Industries. 

The  recent  cut  back  in  soda  ash  sup- 
plies meant  a  loss  of  some  150m  units 
to  the  industry.  This  loss  of  production 
cannot  be  made  up. 

N.  Tyler 

Assistant  director, 
marketing  and  promotions 
Glass  Manufacturers  Federation 
London  W1 

Kirby  eye  drops  BPC 

It  has  been  brought  to  our  attention  by 
the  Medicines  Inspectorate  that  very  old 
eye  drops  manufactured  by  us  are  still 
evident  in  the  stocks  of  some  wholesalers. 
It  is  also  possible  that  such  eye  drops 
are  held  by  chemists.  The  earliest  of  these 
eye  drops  date  prior  to  1969  and  have 
code  edge  labels. 

It  is  our  opinion  based  on  current  data 
that  no  multi-dose  eye  drops  should  be 
used  after  more  than  two  years  after  the 
date  of  manufacture.  Therefore,  we  would 
advise  that  any  eye  drops  manufactured 
by  ourselves  which  carry  only  code  edge 
labels  or  a  date  of  manufacture  prior  to 
July  1972,  should  be  returned  for  part 
credit  or  destroyed. 

John  R.  Baker 

Marketing  director, 
H.  &  T.  Kirby  &  Co  Ltd 
Mildenhall,  Suffolk 

Cartons  and  breakages 

Following  Beatson  Clark's  reply  to  my 
letter  on  breakages  (p.223),  I  have  written 
to  Mr  Frost  assuring  him  the  bottles,  all 
Beatsons,  were  purchased  from  Gibbs  of 
Paignton,  and  arrived  in  the  original 
cartons.  Just  to  prove  my  point  on  light- 
weight cartons,  I  enclosed  two  identical 
pieces  of  cartons  of  different  vintage.  There 
is  a  difference  of  11  g  even  though  the 
older  piece  could  have  dried  out' quite  a 
little.  I  hope  the  Chemist  Contractors' 
Committee  take  note  of  such  breakages 
with  regard  to  container  allowances. 

H.  Procter-Smith 
Holsworthy,  Devon 

The  reply  from  Mr  Frost  thanks  Mr 
Procter-Smith  for  the  sample  pieces  of 
cartons  from  300ml  and  100ml  size 
medical  bottles.  It  goes  on  : —  The  tech- 
nical specifications  of  the  materials  used, 
together  with  the  filled  carton,  weights  of 
both  as  follows: 

□  100ml  pack:  weight  (including  bottles) 
321bs.  The  case  material  consists  of  an 
outer  liner  in  351b  (per  sq  ft)  Kraft  liner 
board,  31b  semi-chemical  coarse  fluting 
and   an    inner   liner   in    261b    test  liner 

Continued  on  p  267 
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Unichem's  interim  rebate 


io  4  per  cent 

Unichem  Ltd  are  to  give  a  record  interim 
basic  rebate  for  members  of  4  per  cent. 
In  the  first  half  of  1973  the  interim  was 
3\  per  cent  and  in  1972,  2j  per  cent. 
Unichem's  chairman,  Mr  Tom  Reid,  re- 
ported that  the  year  to  date  had  also  been 
notable  for  the  unabated  growth  of  mem- 
bership, the  growth  being  "most  encoura- 
ging in  the  light  of  the  numerous  counter 
attractions  with  which  the  independent 
retailer  is  constantly  being  wooed." 

To  qualify  for  the  basic  rebate  share- 
holder members  are  required  to  spend 
a  minimum  average  total  turnover,  in- 
clusive of  VAT,  of  £400  per  month.  The 
basic  rebate,  which  is  assessed  on  pur- 
chases of  over-the-counter  goods,  will  be 
paid  early  in  September.  The  additional 
full  year's  rebate  payments  under  the 
graduated  scheme  will  be  paid  after  the 
annual  general  meeting  next  year,  together 
with  the  basic  rebate  element  for  the 
second  half  of  1974. 

Pay  deal  averts  strike 
action  by  scientists 

More  than  100  senior  scientists  working 
for  John  Wyeth  and  Brother  Ltd  at  Tap- 
low  and  Havant  have  withdrawn  their 
threat  of  one-day  strikes  and  a  ban  on 
overtime  and  weekend  working  following 
an  overall  7  per  cent  pay  increase  to  take 
effect  on  September  1,  states  the  Associa- 
tion of  Professional  Scientists  and  Tech- 
nologists. Wyeth  has  agreed  that  the  7  per 
cent  increase  should  be  on  top  of  both 
threshold  payments  and  the  maximum  in- 
creases allowable  under  Stage  Three  of  the 
now  defunct  incomes  legislation. 

APST,  which  claims  full  negotiating 
rights  for  the  company's  scientists,  is  also 
to  re-start  negotiations  on  proposals  for 
a  new  staff  structure  and  progressive 
career  salary  scales  in  order,  it  says,  to 
"overcome  the  'marked  shortfall'  in  sala- 
ries paid  by  the  company  compared  with 
average  earnings  for  similar  jobs  in  the 
chemical  industry  as  a  whole."  The  union 
claims  some  scientists  would  require  rises 
of  more  than  £1,000  a  year  to  bring  them 
into  line  with  medium  salary  scales 
of  the  Royal  Institute  of  Chemistry. 

CIBA-Geigy  sales  rise 
in  first  half 

CIBA-Geigy  said  in  Basle  that  group  sales 
totalled  5,165m  francs  in  the  first  half  of 
1974,  up  19  per  cent.  First-half  earnings 
were  "gratifying"  despite  a  sharp  rise  in 
the  prices  of  raw  materials  and  inter- 
mediates which  affected  the  dyestufts, 
chemicals,  plastics  and  additives  divisions 
in  particular. 

Pharmaceuticals,    which    account  for 


about  30  per  cent,  are  said  to  be  growing 
in  terms  of  sales  revenue,  but  because 
governments  in  many  countries  are  hol- 
ding prices  down,  pharmaceuticals  are  not 
growing  in  proms,  in  terms  of  return  on 
investment  as  quickly  as  other  lines. 

Searle  to  extend 
facilities  at  Morpeth 

Work  has  just  started  on  site  on  a  £75,000 
extension  programme  for  G.  D.  Searle  at 
their  Morpeth,  Northumberland,  plant. 

The  contract,  by  IDC  Ltd,  Stratford- 
upon-Avon,  is  for  the  extension  of  ware- 
housing facilities  and  when  completed  the 
new  warehouse  will  have  three  times  the 
capacity  of  the  present  one,  enabling  the 
full  range  of  Searle's  products  to  be  stored 
in  a  controlled  environment. 

Because  of  the  nature  of  the  goods  being 
stored,  the  new  warehouse  will  have  an 
extremely  high  degree  of  finish.  Fire  pro- 
tection, which  will  be  carried  out  by 
Merrol  Fire  Protection  Engineers  Ltd,  will 
be  to  American  standards,  which  are,  in 
some  cases,  far  more  stringent  than  the 
normal  British  standards. 

Part  of  the  planned  development  of  the 
Morpeth  site  is  the  conversion  of  existing 
premises  to  provide  a  new  packaging 
department.  In  addition,  there  is  also  to 
be  an  upgrading  for  the  offices,  locker 
block  and  amenities  area.  This  part  of  the 
work  should  be  completed  by  February 
next  year,  with  the  main  warehouse  being 
completed  three  months  later. 

Greeff-Chemical's 
offer  accepted 

The  recommended  offers  on  behalf  of 
Greeff -Chemical  Holdings  Ltd  to  acquire 
[he  issued  share  capital  of  Chemical  Sec- 
urities Ltd  (C&D,  August  3,  p  162),  have 
been  accepted  by  the  holders  of  over  91 
per  cent  of  the  Ordinary  shares  and  by 
the  holders  of  over  99  per  cent  of  the 
deferred  shares.  Both  offers  have  become 
unconditional  as  regards  acceptances  and 
remain  open  for  acceptance  until  further 
notice.  A  special  resolution  to  increase  the 
authorised  share  capital  of  Greeff-Chemi- 
cals  was  passed  at  an  extraordinary 
meeting  held  on  Monday. 

Indian  company's  loss 

The  loss  by  the  Indian  Drugs  and  Phar- 
maceuticals Ltd,  a  public  sector  under- 
taking, by  March  31,  amounted  to  Rs380m 
(£20-3m).  Mr  Shah  Nawaz  Khan,  Minister 
of  State  for  Petroleum  and  Chemicals,  told 
the  Indian  Parliament  that  heavy  interest 
payments  on  Government  loans  obtained 
for  construction  expenses  was  one  of  the 
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main  reasons  for  the  continuing  losses. 
Among  the  other  reasons  were  lack  of 
demand  for  products,  power  cuts,  lack  of 
trained  technicians  in  the  initial  stages  and 
certain  defects  in  the  equipment. 

Dixon's  profit  fall 

Group  turnover  of  Dixon  Photographic 
Ltd  for  the  year  ended  April  27  rose  to 
£49-66m  from  £40-43m  in  the  previous 
year.  Profit,  before  tax,  however,  fell  from 
£4-96m  to  £3-78m.  Total  dividend  for  the 
year  is  the  maximum  permitted  at  0  9025p 
per  lOp  share. 

Briefly 

Nielsen  Clearing  House  has  moved  to  34 
Queen's  Square,  Corby,  Northants. 
Pifco  Holdings  Ltd  made  a  profit,  before 
tax,  of  £948,800  in  their  1973-74  financial 
year,  against  £704,400  in  the  year  pre- 
vious. Dividend  totals  3  072p  gross  (2-94p). 
Fisons  Ltd  are  to  join  with  Diagnostic 
Data  Inc  of  California,  USA,  to  form  a 
new  company  on  a  50/50  basis  in  the  UK. 
It  will  produce  the  American  company's 
product  Orgotein,  an  anti-inflammatory 
drug. 

Gnome  Photographic  Products  Ltd  made 
a  profit  of  £226,913  for  the  year  ended 
May  31,  from  a  turnover  up  from  £102m 
to  £109.  Profit  in  the  previous  year  was 
£253,748. 

Imperial  Chemical  Industries  Ltd  have  in- 
stalled what  they  describe  as  the  "largest- 
ever  custom-built  bulk  storage  facilities  for 
fluorcarbon  aerosol  propellants  in 
Europe",  at  Rijksstraatweg,  Holland,  cap- 
able of  holding  160,000  litres  for  Schwarz- 
kopf BV. 


Appointments 

Rockware  Group  Ltd  have  appointed 
Mr  M.  Witcher  their  first  group  person- 
nel director. 

CIBA-Geigy  (UK)  Ltd:  Mr  M  Brown  has 

been  appointed  general  sales  manager 
of  their  consumer  products. 
Hickson  &  Welch  (Holdings)  Ltd:  Dr  T. 
Harrington  has  been  appointed  chairman 
on  the  retirement  of  Mr  R.  G.  P.  Besley. 
Carters  Tested  Seeds  Ltd  have  appointed 
K.  Harrison  to  cover  the  Lancashire-East 
Cheshire  and  Westmorland  area. 
Riker  Laboratories:  Dr  H.  E.  Lewis,  head 
of  the  medical  department  since  1972,  is 
appointed  medical  director.  Dr  Lewis 
joined  the  company  in  1967  as  medical 
advisor.  Mr  J.  Murdoch  is  appointed 
general  marketing  manager,  Riker  United 
Kingdom.  Mr  Murdoch  has  been  with  the 
company  since  1955. 

Underwoods  (Cash  Chemists)  Ltd:  Mr  B. 

Birt,  MPS,  has  been  appointed  director — 
responsible  for  all  marketing  activities — 
while  Mr  K.  H.  McNamara,  MPS,  is  to 
be  responsible  as  director  of  operations 
within  the  company.  Mr  Birt,  34,  joined 
the  company  in  1966  as  a  pharmacist 
manager  and  progressed  to  marketing 
manager  in  1972.  Mr  McNamara,  36, 
joined  in  1968  and,  after  successive  branch 
management,  became  general  manager  in 
1972.  Both  come  from  New  Zealand. 
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Letters 

Continued  from  p  265 

board.  This  pack  has  been  in  use  un- 
changed since  January  1972. 
□  300ml  pack:  weight  (including  bottles) 
is  241bs.  Up  to  November  1973  the  case 
material  consisted  of  an  outer  liner  in 
261b  Kraft  liner  board,  231b  semi-chemical 
fine  fluting  and  an  inner  liner  in  261bs 
improved  test  liner  board.  At  that  time 
the  fluting  was  changed  from  fine  to 
coarse  in  order  to  give  greater  stacking 
strength.  We  also  modified  the  bottle 
divide  strip  layout  to  assist  packing.  The 
board  grade  has  not  changed  and  the 
carton  manufacturer  confirms  that  none 
of  these  cases  has  been  made  in  any  lower 
grade  board  due  to  raw  material  shortages. 

We  have  endeavoured  to  maintain  the 
grade  of  packaging  and  hope  we  will  be 
able  to  continue  to  do  so.  Nevertheless 
there  are  occassions  when  we  have  to  pack 
in  non-standard  cartons  although  we  are 
pleased  to  say  that  this  has  not  happened 
recently  for  the  100  and  300ml  packs. 

Ten  questions 

I  enclose  a  copy  of  a  letter  sent  to  the 
Chemist  Contractors'  Committee.  Any 
contractors  who  wish  to  support  the  idea 
could  contact  me  at  21  Shirley  Avenue. 
Chatham,  Kent,  as  it  is  high  time  that 
some  drastic  action  was  taken  to  get  things 
changed  somewhat  instead  of  trailing 
literally  years  behind. 

E.  M.  Williams 

Mr  Williams  letter  is  as  follows: —  I  have 
been  in  touch  with  an  ex-Minister  regard- 
ing NHS  payments  to  chemists.  There  are 
some  points  which  the  Member  of  Parlia- 
ment wants  to  know  and  I  would  be 
obliged  if  you  could  let  me  have  the 
information. 

1.  Why  cannot  the  Ministry  decide  what 
containers  to  use  for  medicines  and  pay 
for  them? 

2.  How  many  contractors  have  facilities 
for  sterilising  returned  containers? 

3.  In  view  of  the  high  cost  of  wages  at 
present,  is  it  economical  to  collect  and 
wash  used  containers  which  are  some- 
times returned  in  a  filthy  condition? 

4.  Has  the  negotiating  committee  pointed 
out  to  the  Ministry's  negotiators  that  the 
fee  allowed  for  late  dispensing  is  far  less 
than  the  Gas  and  Electricity  Board  charge 
for  a  visit  during  normal  working  hours 
for  a  semi-skilled  employee,  and  if  so 
what  was  their  reply? 

5.  In  view  of  the  very  large  increase  in 
overheads — especially  lighting,  heating, 
rates,  rent  and  wages — has  it  been  made 
abundantly  clear  to  the  Ministry's  neg- 
otiators that  contractors  are  being  asked  to 
do  work  which  is  not  properly  paid  for? 

6.  As  the  Ministry  have  consistently 
adopted  the  ruse  of  red-herring  dragging 
for  the  past  25  years,  why  have  not  the 
lay  Press  and  other  media  been  used  for 
putting  our  case  over  to  the  public? 

7.  Because  of  the  bad  record  and  inepti- 
tude of  the  negotiating  committee  over 
the  past  25  years,  if  a  voluntary  levy  were 
adopted  by  contractors,  would  the 
negotiating   committee    be    agreeable  to 


allowing  a  professional  negotiator  with 
suitable  staff  to  act  for  contractors? 

8.  Has  the  fact  that  the  number  of 
chemist  contractors  decreased  from  16,000 
to  1 1 ,000  -  odd  during  the  past  25  years 
been  pointed  out  to  Ministry's  negotiators 
and  the  fact  that  the  main  reason  for  it  is 
that  we  are  being  paid  too  little  for  too 
much,  making  some  pharmacies  un- 
economic? 

9.  Doctors  have  an  allowance  made  for 
their  surgeries  and  receptionists;  why  are 
we  being  continually  reminded  of  what 
any  increase  to  our  remuneration  would 
cost? 

10.  Should  we  not  be  kept  informed  of 
what  is  asked  for  and  what  is  achieved  at 
long  last,  of  what  replies  the  negotiating 
committee  receives  and  the  amount  of 
nonsense  that  must  obviously  be  accepted 
from  the  Ministry's  negotiators  by  the 
Contractors'  Committee? 

RAMC  commissions 

I  hope  you  will  champion  the  fight 
against  pharmacy's  most  recent  insult,  the 
continued  refusal  by  the  War  Office  to 
grant  pharmacists  commissions  in  the 
forces,  and  the  recent  move  to  make  male 
SRN's  officers  in  the  R.A.M.C. 

My  proposal  is  that  members  sitting  on 
educational  committees  should  move  that 
recruiting  teams  be  denied  access  to 
scholars  for  talks  in  classrooms.  Letters 
from  interested  members  will  be  replied  to. 

Alex  G.  Murdoch 
Ais  Gill,  Station  Road, 
Mintlaw,  Aberdeenshire 

Offer  of  vaccination  shows 
little  effect  on  influenza 

The  offer  of  influenza  vaccination  to  Post 
Office  employees  has  not  resulted  in  a 
significant  reduction  in  sickness,  according 
to  a  report  in  a  recent  The  Lancet. 

A  five-year  study  is  being  carried  out 
at  the  Epidemiological  Research  Labora- 
tory, Central  Public  Health  Laboratory, 
London,  into  the  value  of  influenza  vac- 
cination. During  an  epidemic  in  the  winter 
of  1971-72,  vaccination  may  have  been 
responsible  for  a  saving  of  14.2  days' 
absence  per  100  employees.  However,  this 
benefit  was  offset  by  the  less  favourable 
absence  records  of  the  "vaccinated"  units 
after  the  outbreak.  The  authors  think  that 
reduced  absence  during  the  outbreak 
could  have  been  a  placebo  effect. 

In  the  winter  of  1972-73,  the  offer  of 
vaccination  to  58,370  Post  Office  employ- 
ees did  not  cause  any  reduction  in  sickness 
when  compared  with  59,926  comparable 
employees  who  had  not  been  offered 
vaccination. 

The  authors  point  out  that  the  vaccines 
available  in  October  1972  contained  the 
A/Hong  Kong  strain,  whereas  the  virus 
in  circulation  in  the  UK  had  recently 
undergone  an  antigenic  shift  to  the  A/ 
England/42/72  strain.  Only  42  per  cent 
of  the  "vaccinated"  units  took  up  the 
offer  of  vaccination  in  the  first  year  and 
70  per  cent  in  the  second  year.  The  failure 
to  offset  sickness  absence  is  attributed 
mainly  to  this  low  take-up  rate  and  to 
the  low  incidence  of  influenza  among 
people  of  working-age. 


Market 
News 


BARBITURATES  UP 

London,  August  21:  As  suggested  in  last 
week's  report,  another  phase  of  higher 
pharmaceutical  chemical  prices  has 
begun.  Barbiturates  were  mostly  marked 
higher  on  Wednesday  following  on  from 
the  mercurials,  bromides  and  ether  men- 
tioned during  the  previous  week.  Glycerin 
is  also  dearer. 

Among  crude  drugs,  trading  was  quiet. 
Peru  balsam,  like  Canada  balsam,  is 
difficult  to  find  on  the  spot  and  both  are 
unobtainable  for  shipment.  A  parcel  of 
cascara  was  quoted  in  the  afloat  position 
at  £660  metric  ton.  Dearer  were  gentian 
root,  kola  nuts,  pepper  and  pimento. 
Cassia  lignea  was  easier. 

Shipments  of  Tinnevelly  senna  from 
Tuticorin  during  July  were: — 


US  UK  Europe 

Senna  Tons  Tons  Tons 

leaves       15  —  147 

pods        —  —  237 


Last  year  was  a  disappointing  one  for 
Kenya's  pyrethrum  growers  again  due  to 
inadequate  rainfall  in  the  growing  areas. 
Pyrethrum  extract  production  fell  by  15 
per  cent  to  157  metric  tons  in  the  face 
of  an  increase  in  world  demand  of  which 
Kenya  covers  about  70  per  cent.  The 
adverse  climatic  conditions  affected  also 
the  pyrethrin  content  of  the  flowers,  but 
selective  breeding  programmes  are  re- 
ported in  operation  to  counteract  this 
adverse  factor. 

Price  movements  among  essential  oils 
included  citronella  and  arvensis  pepper- 
mint, for  shipment,  which  were  firmer 
and  lemongrass,  patchouli,  petitgrain  and 
sandalwood — all  lower. 

Pharmaceutical  chemicals 

Aluminium  chloride:  Pure,  50-kg  lots,  0.6151  kg. 
Ammonium  chloride:  Pure  in  50-kg  lots  £0.1872  kg 
for  powder. 

Ammonium  acetate:  BPC  1949  crystals  £0.3985  kg 
in  50-kg  lots;  strong  solution  BP  1953  £0.131  kg 
in  200-kg  lots.  ' 
Amylobarbitone:  50-kg  £4.87  kg;  sodium  £5.60. 
Benzocaine:  50-kg  lots  of  BP,  £3.03  kg. 
Benzoic  acid:  BP  in  500-kg  lots  £0.4852  kg  (50 
kg  kegs). 

Butabarbital:  50-kg  £6.32;  sodium  £7.11   per  kg. 

Butobarbitone:  £6.45  kg  for  less  than  100kg. 

Calcium  lactate:  250  kg  lots  £412  metric  ton. 

Carbon    tetrachloride:    Technical    in    4-ton  lots 

£113.20  metric  ton. 

Chloral  hydrate:  50-kg  lots  £0.75  kg. 

Cocaine:  Alkaloid  £222  kg;  hydrochloride  £202.75. 

Subject  to  Misuse  of  Drugs  Regulations. 

Colchicine:  £0.90  per  g. 

Cortisone:  Acetate  £295  kg. 

Cyclobarbitone:  Calcium  £5.50  kg  in  25-kg  lots. 
Dapsone:  £4.00  per  kg. 

Glycerin:  Short  £453  metric  ton,  naked,  delivered. 
Hydrogen  peroxide:  35  per  cent  £167  metric  ton. 
Hypophosphites:  £  per  kg. 


12^-kg 

50-kq 

Calcium 

1.4 

1.06 

Iron 

2.35 

2.27 

Magnesium 

1.98 

1.87 

Potassium 

1.57 

1.45 

Sodium 

1.27 

1.17 

Hypophosphorous  acid:  Pure,  50%  £1.6445  kg  for 
50-kg   lots.   BPC   1959,   30%.    £1.2922  kg. 
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.Wagnesium   carbonate:   BP   per   1,000  kg  heavy 

£308;  light  £240. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
£690;  paste  £300. 

Magnesium  oxide:  BP  per  1.000  kg  heavy  £980; 
l.ght  £690.  Paste  £280. 

Magnesium  peroxide:  50-kg  lots  23-25  per  cent 
£0.69  kg. 

Magnesium  sulphate:  BP  £70.00  metric  ton;  com- 
mercial £65.00;  exsiccated  £157.90  ex  works. 
Magnesium  trisilicate:  £470  metric  ton. 
Mersalyl:  Acid  £15.75  per  kg;  sodium  £21.50. 
Methadone  hydrochloride:  Subject  to   Misuse  of 
Drugs  Regulations  £1.33  per  5  g. 
Methyl   salicylate:    Per  metric  ton  in  5-ton  lots 
£5.40;  1-ton  £550;  500-kg  £560;  delivered  UK. 
Narcotine:   Alkaloid   and    hydrochloride   in  25-kq 
lots  £15  kg. 

Pentobarbitone:  100-kg  lots  £5.87  for  acid  and 
£6.21  for  sodium. 

Pethidine  hydrochloride:  From  £13.30  to  £14.90  kg 

as  to  the  maker  and  quantity.  Subject  to  Misuse 

of  Drugs  Regulations. 

Phemitone:  25-kg  lots  £4.24  kg 

Phenobarbitone:  100-kg  lots  £5^25  per  kg;  sodium 

£5.60 

Phthalylsulphathiazole:  50-kg  lots  £1.60  kg. 
Quinalbarbitone:  Sodium  and   acid  £6.75  kg  for 
25-kg  lots. 

Sodium  acid  phosphate:  BP  crystals  £0.5505  kg 
for  50-kg. 

Sodium  benzoate:  BP  in  500  kg  lots  £0.3969  kg. 
Sodium    bicarbonate:    BP    £36.19    per    1,000  kg 
minimum  10-metric  ton  lots  delivered  UK. 
Sodium  carbonate:  Anhydrous  £116.70  metric  ton. 
Sodium  chloride:  Vacuum-dried  £9.20  per  metric 
ton  in  10-metric  ton  lots,   ex  works. 
Sodium  citrate:  Granular  £410  to  £554  per  metric 
ton  as  to  source;   powder  £420-£564. 
Sodium  fluoride:  BP  kg  in  50-kg  lots. 
Sodium  hydroxide:  Pellets  BP  1958  in  50-kg  lots, 
£0.58  kg;  sticks   (BP  1958)  £1.35  kg  for  50  kg. 
Sodium  nitriite:  BPC  1963  in  50-kg  lots  £0.5976  kg. 
Sodium  perborate:   (per  1,000  kg) — monohydrate 
£285— tetrahydrate  £167. 

Sodium  percarbonate:  (per  metric  ton)  £170.75. 

Sodium  potassium  tartrate:  Nominal. 

Sodium   salicylate:   Per  kg   in  5-metric  ton  lots 

£0.54;   1-ton  £0.55;   250-kg   £0.56};   50-kg  £0.59. 

Sodium    sulphate:    BP    crystals    per   metric  ton 

£72.50;     commercial    £26.85;     anhydrous  about 

£88.00. 

Sodium  sulphite:  Crystals   (50-kg)  0.121  kg. 
Sodium  thiosulphate:  £88.50  metric  ton  ex  works 
for  photo'  grade. 

Strychnine:    In    5-10-kg    lots,    per    kg,  alkaloid 


£25.00;  sulphate  or  hydrochloride  £20.00. 
Succinylsulphathiazole:  50-kg  lots  £3.33  kg. 
Suiphacetamide  sodium:  BP  £4.13  kg  for  50  kg. 
Sulphadiazine:  50-kg   lots  £4.15  kg  micro  milled 
plus  £0.15. 

Sulphaguanidine:  BPC  in  250-kg  lots  £5.60  kg. 
Sulphaquinoxaline:  Sodium.  BVetC  in  50-kg  lots, 
£4.36  per  kg. 

Sulphamethizole:  BP  50-kg  lots  £4.57. 
Tetracycline  hydrochloride:  £12.00  per  kg. 


Crude  drugs 

Balsalms:    (kg)    Canada:   Unobtainable.  Copaiba: 
BPC  £2.85  spot;  £2.80  cif.  Peru:  £8.75  spot  nomi- 
nal; no  cif.  Tolu:  £3.80  spot;  £3.70  cif. 
Buchu:  Rounds  £3.00  spot  and  cif. 
Cascara:  £660  metric  ton  afloat. 
Cassia:  lignea  broken  £950  metric  ton,  cif. 
Cinnamon:  (cif)  Bark.  £460  ton,  quills,  four  O's 
£0.40  lb. 

Gentian:  Root  £1.95  kg  spot;  £1.90,  cif. 
Ginger:    (ton    cif)    Cochin    £520;    Sierra  Leone 
unquoted;  Jamaican   No.  3  £895.   Nigerian  split 
£5/5  (£600  spot). 

Kola  nuts:  W.  African  £150  metric  ton,  £135,  cif. 
Menthol:    Brazilian    £20.25    kg    spot;    £20.80  cif. 
Chinese  £28.25  spot  and  afloat. 
Pepper    (ton)    Sarawak   black    £710,    cif;  white 
£910  cif. 

Pimento:   (ton)  Shipment  $(Jamaican)  2.500  fob. 
Quillaia:  £1,350  metric  ton  spot;  £1,300,  cif 
Rhubarb:  Chinese  rounds  60%  pinky  £1.45  kg. 
Saffron:  Mancha  superior  £88.00  lb. 
Sarsaparilla:  £1.25  kg  spot. 

Seeds:  (ton)  Anise;  China  star  unselected  £955, 
cif.  Caraway:  Dutch  £365,  cif;  Celery:  Indian  £430, 
cif.  Coriander:  Moroccan  £95.00,  cif.  Cumin: 
£615,  cif.  Dill:  Chinese  for  shipment  £210;  Indian 
£220,  cif.  Fennel:  £335-£400.  cif.  Fenugreek: 
£160,  cif.  Mustard:  E320-E340  spot. 
Senega:  No  spot;  shipment  £650  kg  cif  nominal. 
Senna:  Alexandrian  and  Tinnevelly  pods  and 
leaves  nominal. 


Essential  and  expressed  oils 

Almond:  Drum    lots  £1.45  kg. 
Amber:  Rectified   £0.45  kg  spot. 
Anise:  £24.60  to  £28.00  kg  spot. 
Bay:  West  Indian  about  £15.00  kg. 
Bergamot:  From  £14.00  kg  as  to  grade. 
Bois  de  rose:  Shipment  £6.00  kg,  cif. 
Buchu:    English    distilled   £270  kg. 
Cade:  Spanish   £1.20  kg  spot. 
Cajuput:  £4.00  kg  on  spot. 


Camphor  white:  £3.20  afloat;  £3.35,  cif. 
Cananga:  Java  £14.00  kg  spot. 
Caraway:   Imported  £21.00  kg. 
Cardamom:  English  distilled  £100  kg. 
Cassia:  Chinese  £21.00  kg  spot,  cif. 
Cedarwood:  £1.90  kg  spot  and  cif. 
Celery:  English  £38.00  kg. 

Cinnamon:  Ceylon  leaf  £4.10  spot  and  cif.  English 
distilled  bark  £130  kg. 
C.tronella:  Ceylon  £3.75  kg  spot  and  cif. 
Clove:  Madagascar  leaf  about  £3.90  kg,  cif. 
Cod-liver:   BP    in  45-gal   lots   £1.48  gal;  veteri- 
nary £0.80-£0.85. 
Coriander:  £14.50  kg  spot. 
Cubeb:  English  distilled  £20.00  kg. 
Dill:  Scarce  at  £16.00  kg  nominal. 
Eucalyptus:  Chinese  £8.90  kg.  spot;  £8.50  afloat 
for  80-85  per  cent. 
Fennel:  Spanish  nominal. 
Geranium  (kg)  Bourbon  £26.50  kg  spot. 
Ginger:  English  distilled  £70.00  kg. 
Jumper:  English  distilled  £70.00  kg;  imported  un- 
obtainable. 

Lavender:  French  £18.50  kg  spot. 

Lavender  spike:  £13.00  kg  spot. 

Lemon:  Sicillian  best  grades  from  £10.00  kg  spot. 

Lemongrass:  Forward  £3.85  kg,  cif. 

Lime:  West  Indian  £7.25  kg  spot. 

Mandarin:  £7.50  kg. 

Nutmeg:    (per  kg)    English  distilled  from  West 

Indian  £25.00;  from  E.  Indian  £27.00. 

Olive:  Spot  £1 ,040-£1 ,050  metric  ton  duty  paid. 

£1 ,040-£1 ,050  metric  ton  duty  paid. 

Palmarosa:  £11.00  kg  spot  and  cif. 

Patchouli:  £750  spot  and  cif. 

Pennyroyal:  To  arrive  £5.50  kg. 

Pepper:  English  distilled  ex  black  £65.00  kg. 

Peppermint:   (kg)   Arvensis,   Brazilian  £8.15  spot 

and  £8.40  cif.  Chinese  spot  and  shipment  £14.50. 

American  piperata  from  £16.00. 

Petitgrain:  £9.75  kg,  cif. 

Pine:  (kg)  Pumillonis  £1.75;  sylvestris  £0.51. 
Rosemary:  Firm  at  £6.50  kg  spot. 
Sage:  Spanish  £8.80  kg  spot. 
Sandalwood:  Mysore  spot  offered  at  £90.00  kg. 
Sassafras:  Chinese  £3.75  kg;  Brazilian  £2.30  spot. 
Spearmint:  Chinese  £7.00  kg  spot  and  cif;  Ameri- 
can £11.00  spot. 
Thyme:  Red  65/70%  £9.00  kg. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 


(QueLqiie  chose  SKechani 

q\ielque  Jois  SKechant 

^Whenever  two's  company 

Specially  created  to  a  unique  and  fabulous  for  mula,  for  exclusive  Caracalla 
salons  across  Europe...  an  exciting  new  aromatic-fragrance  toiletry  range 
for  everyone  who  is  man-enough  or  woman-enough  to  wear  it ...  a  subtle 
new  hint  that  lasts — and  much,  much  more  . . .  cooling,  soothing,  for  that 
"fresh-around-the-clock"  feeling  . . . 


0RALCER 


peIlets  °  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


m 

o.t.c.H 


A.  NELSON  AND  COMPANY  LIMITED, 
73  DUKE  STREET,  LONDON,  W1  M  6BY 

Telephones  01-629  3118/3119/3205 

Specialists  in  Homoeopathic  Pharmacy 

Automatic  telephone  answering  service  available  when 
the  Pharmacy  is  closed 


SURGICAL  ELASTIC  HOSIERY 


•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE- WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  to  Measure 
Also  obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Abdomnlal  Belts  -  Spinal  Supports  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory  Bandages      •      Athletic  Slips     -      Stockinette  Bandages 


E.  SAL  LIS  LTD 


Vernon  Works, 
Phone:  77841-2 


Basford,  Nottingham 
Grains:  Eesiness 
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For  the  very  best  in  Bubble  Bath  Gift  Packs 


Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug 
gist,  25  New  Street  Square,  London,  EC4R  3JA. 

Telephone:  01-353  3212. 


Display/Semi  Display  £2-40  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  Page  £200  (254mm  x  178mm) . 
Half  Page  £120  (125mm  x  178mm) . 
Quarter  Page  £60  (125mm  x  86mm) . 
Lineage  £0-50  per  line,  minimum  5  lines  @  £2  50. 
Box  Numbers  £0  25  extra. 


Hospital  appointments  Shopfitting 


WIRRAL  AREA  HEALTH 

AUTHORITY 
PHARMACY  TECHNICIAN 
CLATTERBRIDGE  HOSPITAL 

Certificated  Pharmacy  Technician 
required  for  varied  and  stimula- 
ting work  in  all  sections  of 
Hospital  Pharmacy,  providing 
comprehensive  service  to  all  hos- 
pitals in  the  Southern  District 
of  the  Authority  (1,117  beds). 
The  department  has  been  ex- 
tended recently  and  extensively 
furbished  and  re-equipped. 

Salary  Scale:  £1 ,251-£1 ,650  per 
annum. 

For    further    information,  tele- 
phone   Mr.    Gisborne,  Principal 
Pharmacist  (Ext.  602). 
Application  forms  available  from: 

Personnel  Department 
Clatterbridge  Hospital, 
Bebington,  Wirral, 
Merseyside,  L63  4JY 
Tel:  051-334  4000,  Ext.  424. 

Closing  date  for  return  of  com- 
pleted forms  is  6th  September, 
1974. 


Redbrldge/Waltham  Forest  Area 
Health  Authority 

East  Rodlng  Health  District 

SENIOR/BASIC  PHARMACY 
TECHNICIANS 

Group  posts.  Must  be  ex- 
perienced. Salary  scales  Senior 
£1,458/£1,815  p.a.  Basic  £1,134/ 
£1,533  p.a.  both  plus  £126  p.a. 
London  Weighting.  Applications 
to  Senior  Administrator,  King 
George  Hospital,    llford,  Essex. 


Shop  units  to  let 


City  of  Sheffield 
MOSBOROUGH 

Westfield  Township 
SHOP  UNITS  TO  LET 

in  this  new  and  expanding  centre  to  serve  an  estimated 
5,000  people. 

Adjacent  to  health  centre  and  Shortbrook  School. 
4  units  currently  in  the  course  of  construction,  comple- 
tion anticipated  December,  1974. 
To  be  let  on  Lease  for  20  years  with  reviews  of  rent 
every  5  years. 

Offers  of  rental  are  now  invited  in  respect  of  two  of 
these  units  for: — 

A  pharmacy 

A  newsagency  (possibly  with  a  sub  Post  Office) 
For  further  particulars  and  form  of  offer,  please  apply 
in  writing,  quoting  reference  PM/JG/E.7087BC,  to: — 

The  Estates  Surveyor 

Estates  Surveyor's  Department 

Furnival  House 

Furnival  Gate 

Sheffield 

S1  4QP 


COWLING 


a  low  cost, fully  guaranteed 
exterior  design  and  installation 
service  including  signs 
and  blinds  to  your  choice. 

excellent  finance  terms  available 


01-653  0298 
THE  SPECIALISTS 


PETER  COWLING  LTD        23  SI .  Aubyns  Road         Crystal  Palace 


SE19  3 A A 


Business  forsale 


Mod.  double-fronted  EMPTY  SHOP 
PREMISES.  Suit  Chemist.  Resid. 
parade  EAST  DIDSBURY,  MAN- 
CHESTER 20,  3/4  beds,  bath,  sep. 
w.c,  garden,  garage  available. 
Prop.  £12,500  or  Rent.— THE  SHOP- 
KEEPERS' AGENCY  LTD,  47  Peter 
Street,  Manchester  M3  4DT.  Tel: 
061-832  7192  (8  lines). 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


SHOP  INTERIOR  FITTINGS  and 
SHOPFRONTS  for  CHEMISTS 

Wide  choice  of  Modern  Equipment 

at  Attractive  Prices 
Free  Advisory  &  Planning  Service 
Phone  without  obligation 
061 -445  3506 
H.  A.  Peyser  20  Fairfax  Avenue 
Didsbury  Manchester  M20  OAJ 


SHOPFRONTS  and  Interior  fittings 
by  Chemist  Specialists,  WARWICK 
ShOPFITTING,  20  Rudd  Street, 
London,  SE18  6RS.  Tel:  01-864 

0343 


Agents 


AUSTRALIA 

Small,  energetic  importing 
company  with  Head  Office 
in  Sydney  specialising  in 
Medical,  Surgical  and  Phar- 
maceutical can  accept  ad- 
ditional suitable  lines  for 
sale  through  Pharmacies. 
Nationwide  coverage 
through  all  wholesale  out- 
lets. 

Exclusive  deal  preferred. 
Director    visiting  London 
August. 

Write  Box  No.  2259,  c/o 
Chemist  &  Druggist. 


AGENT  REQUIRED  to  sell  top 
quality  Home  Brewing  outfits 
through  pharmaceutical  outlets.  All 
areas. —  Box  No.  2266. 


Take 
36 

Months 
To  Pay 


In  Anodised  Aluminium 

Ifc  Built  in  Illuminated  Signs 

Available  from  stock 

*  Installed  in  2  Days 
on  most  sites' 

UNIT  SHOPFRONTS  LTD 

LVP  House,  Park  Royal  Road, 
London  N.W.10. 7LF. 

PHONE:  01-  965-9712 


INTERPLAN  SYSTEM  80  modular 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations NPU  recommended.  Brochure 
from  OLNEY  BROS  LTD.,  SHOP- 
FITTERS.  NORTHBRIDGE  ROAD, 
BERKHAMSTED,  HERTS.  Tel.  5417-8. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd..  6/7  Wellington 
Close,  Ledbury  Road,  London.  W.11 
lei:   Park  3137-8 

GOOD  PRICES  always  paid  for  com- 
plete old  Chemists  shop  Interiors, 
including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  Jars  etc.  127 
Pancras  Rd  .  London.  N.W.1  01-38? 
*039 

URGENTLY  REQUIRED,  all  Items 
connected  with  old-fashioned  Phar- 
macies— Runs  of  drug  drawers,  shop 
rounds,  |ars,  etc.  Complete  Interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  write 
Robin  Wheeler,  "Maplehurst",  Park 
Lane.  Ashtead.  Surrey 


Please  mention 

C  &  D 
when  replying 
to  advertisements 
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Appointments 


PHARMACIST 
PLANT  MANAGER 


BUSH  BOAKE  ALLEN  LTD  require  a  Pharmacist  to 
manage  the  manufacture  of  Pharmaceutical  and  Food 
Products  in  their  Long  Melford,  Suffolk,  factory. 

The  candidate  should  have  practical  industrial  experi- 
ence in  this  field  including  stock  control  and  the 
management  of  labour.  He  will  also  control  Dangerous 
Drugs  and  Poisons. 

He  will  probably  be  in  his  thirties  or  a  little  older. 

The  factory  is  a  modern  one  set  in  pleasant  country 
surroundings.  Help  may  be  given  with  accommodation. 

The  Long  Melford  factory  is  part  of  the  world-wide 
operations  of  Bush  Boake  Allen  Ltd  and  offers  excel- 
lent working  conditions  together  with  a  generous  non- 
contributory  pension  scheme. 


ft 


Write  in  the  first  instance  to  the 
Personnel  Manager  (JFP) 
Bush  Boake  Alien  Ltd 
Blackhorse  Lane 
Walthamstow,  London  E17 


PHARMACEUTICAL 
PRODUCTION 

Organon  Laboratories  Limited,  Manufacturing  Unit, 
located  in  the  West  of  Scotland,  offer  a  progressive 
and  well  remunerated  position  to  a  Graduate  Pharma- 
cist or  Chemist  with  experience  in  general  Pharmaceu- 
tical Manufacturing. 

The  successful  applicant  will  be  responsible  for  the 
day-to-day  running  of  the  Sterile  Products  and  Tablet- 
ting  Departments  and  will  report  directly  to  the  Head 
of  Pharmaceutical  Manufacturing  Services. 

The  Company  offers  an  excellent  salary  with  Bonus, 
generous  assistance  with  removal  and  re-location 
expenses  and  first-class  conditions  of  employment. 

Please  reply  to: — 
The  Personnel  Manager 
Organon  Laboratories  Limited 
Newhouse  Industrial  Estate 
Newhouse  Near  Motherwell, 
Lanarkshire  ML1  5SH. 


■  x  X :  xx 


If 


if 


REQUIRES  A 


Vestric 


m 
II 

§ 


PHARMACY 
TECHNICIAN 


Vestric,  a  member  of  the  Glaxo  group  of 
companies,  is, the  largest  pharmaceutical 
wholesaler  in  the  United  Kingdom,  serving 
independent  retail  pharmacists  and  in  a 
addition  veterinary  surgeons  and  hospitals. 

An  experienced  Pharmacy  Technician  (male 
or  female)  is  required  by  Vestric  at  their 
Enfield  Branch  for  hospital  sales  administration. 

The  Company  offers  an  attractive  starting 
salary  plus  London  weighting, together  with 
significant  fringe  benefits, which  include 
pension  and  life  assurance  schemes,  profit 
sharing  bonus  etc. 

Telephone  or  write  to: 
Branch  Manager ,  Vestric  Limited, 
P.O.  Box  21,  Lock  field  Avenue,  Enfield, 
Middlesex  EN3  7QR.  Tel:  01-804  2499 


x-iff 

m 


A  worthwhile  job  with  Vestric 


Miscellaneous 


FASHION  JEWELLERY 

Gentlemen  you  are  far  too  busy 
to  sell  our  vast  range  of  fashion 
jewellery,  so  why  not  let  us  sell 
it  for  you  by  stocking  our  range 
of  elegant  displays,  each  dis- 
playing a  fantastic  range  of  all 
the  latest  lines,  clearly  marked 
with  the  suggested  retail  price 
showing  you  a  handsome  profit 
margin  with  continuity  of  sales 
assured  by  repeats  from  our 
huge  stock. 

These  convenient  units  are  prov- 
ing to  be  a  tremendous  success 
with  Chemists  all  over  the  coun- 
try. Customers  areas  are  strictly 
observed  so  why  not  make  1974 
a  good  year  by  contacting  us 
now  for  our  representative  to 
call.  No  waiting,  goods  left  on 
the  spot  and  working  for  you 
within  seconds.  Alternatively  we 
send  assorted  parcels,  iust  state 
how  much  you  wish  to  spend, 
mm.  £30,  seven  days  approval. 
We  are  proud  of  our  parcels  and 
you  will  be  very  pieased  that 
you  contacted 

R.  F.  Vemon  &  Co 

52  Mount  Road,  Leicester 
Tel:  Day  0533  26403 
Night  0533  675327 


INFORMATION! 

Tablet  &  Capsule  Identification 
Guide. 

Buyers  Guide. 

Multiple  Retail  Outlets  and 

Wholesalers. 

Hospital  Pharmacists. 

Pharmaceutical  Organisations. 

These  are  just  some  of  the 
sections  included  in 
CHEMIST  &  DRUGGIST 
DIRECTORY  1974. 
The  essential  reference  lor  every 
pharmaceutical  Retailer, 
Wholesaler  and  Manufacturer. 
Send  for  your  copy  today  to: 
Chemist  &  Druggist, 
25  New  Street  Square. 
London  EC4A  3JA 
01-353  3212  (Mr.  Hayes) 
Price  £7-50  inc.  postage  and 
handling. 

C&D  Subscribers  only  £4.50  inc 
postage  and  handling. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehill,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches. 
Chainbelts.  Dress  Rings,  Ear- 
ings  (all  types).  Hair-Orna- 
ments, etc. 


HOME  BEER  &  WINEMAKING 
Wholesale  service 

Send  for  our  FREE  28-page 
CATALOGUE  listing  over  600 
items  from  20  different  manu- 
facturers. 

Kannon  Home  Brew  Centre  Ltd., 
Cannon  Mills,  Union  Road, 
Bradford  BD7  3HG. 
Tel:  Bradford  76243 


PREMATURE  EJACULATION  can  be 
prevented  with  DEFERGEL.  6  tubes 
£2-75  (Retail  75p)  plus  VAT  Post 
Free  —  Lloyd's,  51,  Albert  Road 
Southsea,  Hants 


Printed   in   Britain   by   W.   S.   CAINES  Ltd.   Plaislow.    London   E.13,   and  published  by  BENN  BROTHERS  LTD,  25  New  Street  Square,  London.  EC4A  3JA. 

Registered  at  the  GPO  as  a  newspaper.  18}/2H/24S 
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pharmaceuticals 


With  effect  from  Monday  2nd  September 
1 974,  Kirby 's  Proprietaries  and  Tablets  will 
be  distributed  by 
Barclay  Pharmaceuticals. 


Proprietaries  and  tablets 

Babysafe  Tablets 
Babysafe  Cotton  Buds 
Teeda  Hair  Straightener 
Nostroline 
Puritabs 
10-Day  Slimmer  Tablets 
Dayvits 
Orange  and  Halibut  Tablets 
Extra  Energy  Tablets 
Mouth  Ulcer  Tablets 
Sleepwell 
Vitaminised  Iron  and  Yeast  Tablets 
Our  Special  Backache  and  Kidney  Pills 
Nocold  Tablets 

Toothex 
Bronchial  Balsam 
Generic  Tablets 


Kirby  Sterile  products 

These  will  continue  to  be  available 

through  your  usual  wholesaler 
and  from  H.  &  T.  Kirby,  Mildenhall, 
Bury  St.  Edmunds,  Suffolk. 


KIRBY 

PHARMACEUTICALS 

H.  &  T.  Kirby  Ltd.,  Mildenhall, 
Bury  St.  Edmunds,  Suffolk. 
Tel:  0638  713227 


Barclay  Pharmaceuticals 
Lakeside  Laboratories,  Rawdon, 
Leeds  LS19  7YA 


Profit  from 
CWExpertise! 


CWE  is  one  of  Europe's  leading 
manufacturers  of  home  wine  making 
ingredients.  Our  knowledge  of  wine  making 
is  as  extensive  as  our  product  list  -  which 
has  everything  you  need  for  a  profitable 
wine  making  department.  In  the  booming 
home  wine  market  it  pays  to  stock  CWE  - 
the  name  your  customers  know  and  trust. 


-$Hg  %  Continental  Wine  Experts  Limited 

The  Winery,  Cawston 
Norwich  NOR  75X 


Trade  Sales  Department 


CWEsimply  the  best  in  home 


How  can  you  identify  the 
manufacturer  of  an  unknown 
tablet  or  capsule  in  an 
emergency? 

You  will  find  the  answer  in 

CHEMIST  &  DRUGGIST 
DIRECTORY  1974 

SPECIAL  PRICE  TO  C  &  D 
SUBSCRIBERS  ONLY  £4-50 

(including  postage  and  handling) 

order  from: 
CHEMIST  &  DRUGGIST 

25,  New  Street  Square, 
London  EC4A  3JA. 

Telephone:  01-353  3212 
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With 700,000 births 
due  this  year, 
we  suggest  you  stock  the 

profitable  cotton  swab. 


pu 

SAFETY 
STEMS 

safety 

-USHtONED 


You  make  a  lot  more 
profit  on  Q-Tips  xotton  swabs. 

And  what  with  a 
TV  campaign.  Baby  Book 
advertising,  sampling  in  the 
Multilink  Baby  Box,  an 
autumn  consumer  promotion 
and  year-round  discounts, 
we're  doing  all  we  can  to  help 
you  make  that  extra  profit. 

So  start  making  it  now. 

Fill  in  the  order  form, 
and  we'll  send  you  your 
profitable  cotton  swabs  at  once. 


Q-Tips  cotton  swabs  Order  Form 

□  54's  doz. 


io8'sdoz. 


2i6'sdoz. 


Your  address . 


Your  Wholesaler's  address . 


lb:  Sales  Operations  Dept.,Chesebrough-Ponds  Ltd., Victoria 
Road,  London,  NWio  6NA.  (Registered  Office). 

Q-Tips' is  a  registered  trade  mark  of  Chesebrough-Pond's  Ltd. 


Registered  in  Engljnd  No  359698 


